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Catwalk looksyou canwear
and thebesthigh-streetbuys

p293

p258

Navy:

the season
The colour of

p268

p73

Seeit,buyit
Thesevelvet shoes
deserve tobewornall
the time.Seewhat to
pair themwithonp162

p143

INTO

THE BLUE

Whatpeople
likeyouwear
Plus,where

tobuy it all now

p171

NOVEMBER
CONTENTS

Fashion,beauty,culture
Makesureyou’re thefirst
in theknowthismonth

InterviewedbyherThor

co-starTomHiddleston
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ON THE
COVER

147 Thenew lengthboot
Over-the-knee boots: the
style everyone canwear

156 Highstreetbiker
jacketswe love
Buyonenow,wear it forever

224 Thedatingblogeveryone
is talkingabout
Onwhichdate did
they fall in love?

258 NataliePortmanandTom
Hiddlestongetpersonal
WhenoneHollywood
star interviews another…

268 Navy: sohot rightnow
Ways to style it

280 Winter coats that suit
everyone, from£75
Plus, Anne-MarieCurtis on
hermust-have styles,p137

293 Keymake-up trends
youcanwear
TheLady,Rebel orBoy/Girl.
Tested byELLEBeauty

73 First look
See it, love it, shop it, share it

75 Wish,want,wear
We’re all about faking it

80 Addtobasket
Bright andboxy: it’s
theMarkCross bag

89 Zeitgeist
Whateveryonewillbetalking
about – read it here first

107 Q&A
It’sTomHiddleston

109 Fast luxury
How towear the slogan tee

112 Label towatch
Cult brandSacai

123 Nametoknow
Designer IsaArfen

124 LouisVuitton…
launchesashopatSelfridges

126 Onthecatwalk
Givenchy’smodel army

129 VictoriaCoren
Bill Jones’Diary
– seewhatwedid there?

130 Snapshot
EnterMirandaKerr’s
digitalworld

133 Don’t youget it?
RebeccaLowthorpe
on the boring bag’s charm

135 #ELLEfashioncupboard
#amaze.Obvs

139 Thebeautyguru
What does primer actually
do?LisaEldridge explains

SHOPS
143 See it, buy it,wear it

Wewant thisAcne jacket
144 Shop the look

Furry and stylish
–what’s not to love?

148 Accessories
Luxe bags, fit for a lady

151 What towear towork
Navy and claret bring
a/woffice sophistication

154 Theedit
Femininity, with a twist

161 Howtowear
Four items, four outfit styles

STREET
171 Street style

ThewomenofCopenhagen
dress for erraticweather

181 City spy
Laid-backGlaswegian style

182 ELLEwears thebiker
Wecan’t livewithout it

187 Workspy
StormModelManagement

190 Closet confidential
Model turnedstreet-style
photographerCandiceLake

FEATURES
193 Rebranding feminism

Three campaigns, one
message: feminismmatters

202 SamClaflin
Anunlikely heartthrob

208 Sexualhealing
Onewriter found an
unusual outlet for her pain

216 Pages frommydiary
From jotters to journals, 13
womenreveal their scribbles

222 Cutyourownhair?
WriterCazMoranonDIY’dos

231 Q&A
ModelCarolineWinberg

354 Doodlenotes
500days of Joseph
Gordon-Levitt

FASHION
242 Wanderlust

Bea style adventurer
280 NewGirl

Tomorrow’s supermodels
wear the high street

BEAUTY
221 Shopdirect fromELLE

At shopelleuk.com
298 Luckycharm

Pendant +perfume in one?
Thank you,Marc Jacobs

303 Thebeautybrief
Latest news

305 Tear it, share it
Smoky eyemasterclass

311 Toppicksunder£50
The 12 low-cost beauty
wonders youneed to buy

316 Theguest edit
Goboldwithwinter brights

319 #ELLEbeautycupboard
Sit downat the beauty desk

322 Fitnotes
Winter exercisemotivators

325 Inneryou
Thefight doesn’t stop once
yourcancer isgone,explains
ELLE’s SophieBeresiner

TRAVEL
334 Theriseof thearthotel

Whoneeds gallerieswhen
there’s art in your bedroom?

338 Hotweekends
Escape to the city

341 Hothotel
If biggermeans better,
thenDubai is the best

THECOVERS

CONTENTS NOVEMBER 2013

Photography:KaiZFeng.Fashion:
AlisonEdmond.Hair:Danilo atThe
WallGroup forPantene.Make-up:
PatiDubroffatTheWallGroup for
Dior.Manicure:ChristinaAviles atLea
JournoSalon.Props:RaeScartonatGlue.
On-set production: Shotsie atFirst Shot
Productions.Model:NataliePortman.
Onthenewsstandcover:Sequined
cotton jacket andmatching skirt,
Versace.Cotton shirt, BarbaraBui.Gold
double knuckle ring,Repossi.Gold ring,
Natalie’s own.Onthesubscribercover:
Embroidered silk jumpsuit,Rodarte.
Cotton top (wornunderneath),Rick
Owens. Skin:DiorskinAirflashSpray
Foundation, £33.DiorblushVibrant
ColourPowderBlush inMissPink,
£30.Eyes: 5CouleursMysticMetallics
CoutureColourEyeshadowPalette in
BonneEtoile, £40.CrayonKhjlPencil in
MagentaBrown,£17.DiorshowBlackout
Mascara, £23.DiorshowPowderEyebrow
Pencil inSand,£18.Lips:RougeNude
Lipstick inGrège169,£26.Nails:Diorlisse
RidgeFiller forNails inSnowPink800,
£18.AllDior. Published2October 2013

REGULARS

45 ELLEUK.com
Whatever the time,
we’re always online

47 Subscribe toELLE
…andgetOleHenriksen
serum,worth£47

57 Tweet, email, reply
Tell uswhat you think

63 Theymade this
November’s contributors

69 Astro
Your stars thismonth

70 Thecoverbynumbers
Whatwent into this issue

323 ClothesShowLive
Missing fashionweek?Get
your tickets toCSLnow

329 DearMademoiselle
ELLE’s life guru canhelp

343 JoinELLE:TheClub
Exclusive offers

353 20%offatUrbanOutfitters
Update your a/wwardrobe
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I want candy. For eyes.
Chubby Stick Shadow Tint For Eyes.
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Get an intimate first look

on-set at Natalie Portman’s

cover shoot in LA

Ourexclusivebehind-the-

scenesfilmatelleuk.com/elle-tv
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Behindthescenesofacovershoot:whenELLEmetNatalie

SEE IT SeewhatTeam
ELLEwears towork

atelleuk.com/style

SHOP IT Get 25%off at Kurt
Geigerwith theDecember

issue.Visitelleuk.com/kurtgeiger

WATCH IT LisaEldridge tells
usall youneedtoknowabout

primersatelleuk.com/elle-tv

WIN IT Jewellery from
Mawiworth over £1,000

at elleuk.com/comps
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Termsandconditions:Offer valid forUK subscriptions byDirectDebit. Closingdate 1November 2013. *After your first 12 issues, your subscriptionwill run at the low rate of £30 every 12

issues thereafter. Subscriptionsmaybecancelledbyproviding 28days’ notice. Freegift availablewhile stocks last andmay vary fromproduct shown. Allow28workingdays for delivery

of gift. Youwill be advised of commencement issuewithin 14 days. Cannot be used in conjunctionwith any other offer. Minimumsubscription term is 12 issues. For overseas rates, visit

qualitymagazines.co.uk or call (0044 1858) 438 797. Lines open weekdays 8am-9pm and Saturdays 8am-4pm. Hearst reserves the right to amend rates at any time upon notification.

Get 12 issues
of ELLE for£18*+
OLEHENRIKSEN truth
serumcollagenbooster,

worth £47

Receive
collector’s
covers and
monthlyoffers
just for you
when you join
ELLE: TheClub

andquote reference 1ES10068

to subscribe…
visit elleuk.com/subscribetoelle
or call 0844848 1601

‘This is a beauty insider secret I almost don’t want to share, it’s that good. Your skin
willbeclearer, fresherandmoreradiant, evenbeforeyouputmake-upon’

SOPHIE BERESINER, ELLE BEAUTY DIRECTOR
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HOW I LIVE NOW

@CHLOEGMORETZ

CARRIE

@HAILEESTEINFELD

ROMEO AND JULIET

@KIRSTENDUNST

THE TWO FACES OF JANUARY
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Tweet us your comments@ELLEUK
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HEAR IT To listen
to this playlist, follow

ELLEUKonSpotify

#ELLEUK

Tweet › email › reply Youtellus

1 ~Broken

by JakeBugg

2~Brosby

Wolf Alice

3~Wild

by Jessie J

4 ~ I FinkU

Freekyby

DieAntwoord

5 ~Anneaux

(Corteo)by

Cirque duSoleil

6 ~NoStrings

byChlöeHowl

7 ~ToBeA

YoungManby

NadineShah

8 ~YouKnow

YouLike Itby

AlunaGeorge

9 ~Tennis

Courtby Lorde

10 ~Waiting

All Nightby

Rudimental

feat Ella Eyre

10 SONGS

THATMADE

THE ISSUE

TRENDING

AT ELLEHQ

#ELLEfashioncupboard

#ELLEmanoftheweek

#DonJon

#ELLEhowdoyoureadyours

#RomeoAndJuliet

TOPQUOTES

‘Life is notmeasured

by its length, but

by its depth.’

– RalphWaldo

Emerson

‘A lot of people are

afraid to saywhat

theywant. That’s

why they don’t get

what theywant.’

–Madonna

‘If you don’t like

the road you’re

walking, start

paving another one.’

– Dolly Parton

#ELLEINSPIRE

@ELLEUNDATEABLE

4 copies of@ELLEUK

bought so far. One for

coffee table (spinemust

remain intact!), one to

read, one formy proud

porfolio, 1 forMum

@ELLEJENKINSON

I’m in@ELLEUK

magazine this

monthwith the other

#editedbytheinterns

gals! #famous

@WHATKPDID

Thank you

@ANNABELBROGELLE

@ELLEUK formaking

this happen! So proud

to have been a part of

the team

@SOPHIEOSBORNE1

Still pinchingmyself

that I had the honour of

contributing tomy favourite

magazine@ELLEUK

#ELLEintern2013

@OEMILIE_

Find it hilarious thatmy

October issuewas so big

that the postmanwouldn’t

even attempt to post it

@ELLEUK

#RosieELLE

@ELEANAKK

October’s@ELLEUK

magazine gives hope

to interns everywhere.

What an amazing team

of youngwomen to

motivate the rest

of us :) Thank you!

@SOFIAKHAN2411

MyGODthe

#ElleUKOctober

issue is nothing short of

INSPIRING. Agood

magazine is one that

makes youwant to get

upandgo. Thnku

@ELLEUK

WHOTOFOLLOW:

GIRLSON FILM

@CAMILLELAPHAM

The feature in ELLE

UKmagazine that I

created a concept for

and designed as part

ofmy internship!

@HANNAHVGOULDEN

I’m in@ELLEUKmagazine!

Thank you somuch for

the opportunity! :)

#ELLEINTERN2013

@ROSIEHWThank

you@ELLEUK

@LORRAINEELLE

for havingme as your

October cover girl

shot by the amazing

@MARIANOVIVANCO
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SNAP IT • SHARE IT
Think youwear itwell, too?

Sendyour street-style shots

to streetstyle@elleuk.com
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‘The best protection

anywoman can

have is courage’

– Elizabeth

CadyStanton

@CAZMORAN

OLAFWIPPERFÜRTH
PhotographerOlaf
Wipperfürth, born in
Düsseldorf,Germany,
now livesbetweenParis
andNewYork.He
studiedarthistoryand
philosophy, andhas
shot campaigns for
Balmain,DriesVan
NotenandKenzo.
He’s beenexhibiting
photographs since
2003.Olaf likeshanging
outonhis terrace. See
hisworkonp242.

WHAT ELLE WEARSWHAT ELLE WEARS

hELLEINSPIRE

CAZ MORAN
CazMoran is the
co-creator andco-writer
(with sisterCaitlin) of
Channel4 sitcomRaised
ByWolves. She’sobsessed
with the1920smoviestar
ClaraBow,and inspired
by thequote, ‘Myeyes,
myeyes’, byNicolas
Cage inTheWickerMan
(2006).Caz cutsherown
hair; readabouthow
andwhyonp222.

NOVEMBER2013

THEYMADETHIS!
e l l e

CHARLOTTE RAVEN
Asachild,Charlotte’s
romantic idealwas to
becomeanovelist. She
is, in fact, a journalist
and foundingEditor-in-
Chief ofFeministTimes,
formerlySpareRib.Her
guiltypleasures include
anti-depressantsand
Proust.Charlotte’s
favourite book is 1967’s
SCUMManifestoby
Valerie Solanas.Her
mostpreciouswardrobe
item is anOssieClark
dress. Shecontributes
to the feminism
portfolio onp193.

Fromtheeditors to the interns, seewhatwewear towork
everyweek.Visit elleuk.com/style/what-elle-wears and
letTeamELLEshowyouhowto style the trends.

BEAUTY SCHOOL
Want tomaster the
ultimate smokyeye?Turn
top305 for a step-by-step
guide, orwatcha tutorial
byELLE’sBeautyGuru
LisaEldridge (p139) at
elleuk.com/elle-tvnow.

KAL GRIFFIG
Germanphotographer
KalGriffig trained tobe
aclassical ballet dancer.
By25, hehad lived in the
Netherlands,Belgium,
SwedenandDenmark,
beforemoving to the
UK.Heconnects ballet
with fashionposeswhen
directingmodels inhis
photographicwork. ‘I
composean image like
Ifilledastage–withlight,
shapesandcolours.’His
favouritefilm isArizona
Dreamandasachild,
hehadaBladeRunner
poster onhiswall.Kal
shootsNewGirlonp280.

fCHARLOTTERAVEN

fKALGRIFFIG  
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@LORRAINEELLE

READ IT Don’t forget
to join the feminism

debate#ELLEfeminism
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LORRAINECANDY EDITOR-IN-CHIEF

W
inter is here, sweeping through the ELLE
fashion cupboard like a much missed,
glamorous friend.Thereare railsof super-luxe
coats inspring-likecolours (greenandfawnare
mypersonal favourites),over-the-kneeboots to
suit all heights andmymost-lovedwinter buy:
the leather biker jacket.We’ve filled this issue

withawinterwishlist foryou– inspirationfor thecoolerdaysahead.
Sowhat will I be looking forward to this season?Wearingmy

new tweedCarven coat and theHobbsAtelier greywool coat that
goes with everything. I’ll be lusting after every high-street biker
jacketandroad-testingaJBrandoneinpink.MytrustyRickOwens
vintage jacket will make a reappearance, alongside the Topshop
playsuit my nine-year-old daughter demanded I buy because ‘it
makes you look somuch taller’. Other things to look forward to?
• DonnaTartt’s newnovel,TheGoldfinch.
• WolfAlice’s newEP,Blush.
• AerinLauder’s first fragrances.Weare told therewill be five.
• ThenewseriesofHomelandandDoctorWho (myguiltypleasure;
I amalso ahuge StarTrek fan, but don’t tell anyone).
• Louis Vuitton’s new store in Selfridges. I have put a day aside
to explore thiswonderworldwith its newdigital technology.
• Ice skating at Somerset House. I’ve only used the ice skates
a Canadian friend boughtme once – they need some love in
a cold climate.
• Surfing in the icyAtlanticOceanforOctoberhalf termwithmy
family. I don’t think there is a better cure for a hangover or a
quickerway to properlywakeup.
• Jogging with the ELLERunning Club in Regent’s Park.We
perspiredourway throughseveral summer10k runsbutweare
yet to tackle a winter one. Wish us luck, especially with the
HamptonCourtHalfMarathon inFebruary.

See younextmonth,

EDITOR’S LETTER
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30 SEPT • MARION COTILLARD

18 OCT • FREIDA PINTO

12 OCT • JOSH HUTCHERSON

12 OCT • HUGH JACKMAN

27 SEPT •

GWYNETH PALTROW

5 OCT • KATE WINSLET

25 SEPT • WILL SMITH
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LIBRAS

ALibran’s lucky

colours are blue

andpink – and our

Production&Bookings

Editor Rosie’s hair

has beenboth. As is

typical of a Libra,

she can also charmher

way into and out

of anything!

TEAM ELLEHungerGames actor

Josh has the Libra symbol

tattooed on hiswrist

Librans are

true romantics

BIRTHDAY CLUB

READ IT
To findoutwhat your

stars hold every day, check

out elleuk.com/daily

CANCER
22 June – 22 July

Yourmonth to: Let go
Thismonth calls for compassion.
Issues at home andwork are due to
reach a climax, but the newmoon
on the 4th gives you a restart. Once
you let go, the fullmoon (on the
18th)will give yourwork a lift, too.
Take note: itmay be tricky towork
outwhere your personal life ends
and your professional life begins.
Date for yourdiary: 22Oct
True romance is headed yourway.

LEO
23 July – 23 August

Yourmonth to:Communicate
Revisit neglectedprojects and
relationships.Communication is
your thing thismonth. Itmay feel
like chaos is loomingwhen the full
moonarrives on the 18th, andyou
willwant to escape.That’s fine, just
book a getaway early in themonth
–messages aremixed after the 21st.
Date for yourdiary: 25Oct
Life gets sexier.Make themost of it.

VIRGO
24 August – 23 September

Yourmonthto:Play it safeand
takerisks
Save, borrow, invest. Set financial
goals around thenewmoonon
4th – itmay soundboring, but you
knowwe’remaking sense.Take
a romantic risk on the 18th – the
fullmoon is bringing sexyback.
Dates for yourdiary: 29Oct
Communicationmaybechallenging,
butultimatelyrewarding.

LIBRA
24 September – 23 October

Yourmonth to:

Findbalance

Happybirthday,Libra!
Now, it’s time to think
aboutwhat youneedand
want.Have a ‘me’ party on
the4th – youknowyou’re
great company.Behonest
with yourpartnerwhen
the fullmoonarrives on
the 18th.Accommodating
yourneeds and those of
others is tricky, but don’t
compromise.
Dateforyourdiary:17Oct

Relationshipswill be
tested, so avoid conflict
with friends, partners
and colleagues.

SCORPIO
24 October – 22 November

Yourmonth to:Beabetter
versionof you
Make self-improvement your
priority: the energy from thenew
moonon the 4thwill get you
started.On the 18th, the fullmoon
will tempt you to react impulsively
atwork. Stay calm – don’t let
anything shake your confidence.
Date for yourdiary: 31Oct
Surprise! Expect the
unexpected on the 31st.

SAGITTARIUS
23 November – 22 December

Yourmonth to: Socialise
Your social life is, frankly, dazzling.
Therewill be loadsofnetworking
opportunities and thenewmoon
playsmatchmaker foroptimum
friendshipbuilding.You’reona roll
when it comes to romance, too.On
the18th, the fullmoonmakesyou
creativeandalluring.
Date for yourdiary: 11Oct
Money issuesmay be complicated.
Keep an eye on your bank balance.

CAPRICORN
23 December – 20 January

Yourmonth to:Prioritise
Striking awork-life balance is like
pushing the giantChanel show
globe up ahill – difficult. But, this
month, you’ve got to give it a go. Set
work goals for the next sixmonths
around the newmoonon the 4th.
From the 18th onwards, your home
life should get some love.
Date for yourdiary: 10Oct
You’re inspired on the 10th.
Time to get creative.

AQUARIUS
21 January – 19 February

Yourmonth to:Clarify, twice
In termsof communication, it’s
going to be amessed-upmonth.
Break things down –nodding and
smilingwon’t get you anywhere.
Thenewmoon’s peaceful influence
(on the 4th)may lull you into a false
sense of security, but the 18th
brings a breakdown.Triple check
everything to avoid chaos.
Date for yourdiary: 15Oct
Make some time for romance.

our destiny & yourmonth aheaddiscover y

aHOROSCOPE

PISCES
20 February – 20 March

Yourmonth to:Cash in
Thismonthhas ‘money’ written all
over it. Keep an eye on your bank
balance and clear debts on the 4th
(when the newmoon arrives). The
fullmoon on the 18th could bring
some spending, but there’s also
scope tomake some serious cash.
Date for yourdiary: 21Oct
Travel could be difficult on the 21st:
going out is overrated anyway.

ARIES
21 March – 20 April

Yourmonthto:Hatchaplan
Partnerships, intimacy, emotional
connections…Sounds intense.
Work on a six-month relationship
plan – the harmonising newmoon
(on the 4th)will help.On the 18th
the fullmoonbrings drama, but
don’t let it rattle you. Treat yourself
to somenew shoes instead.
Date for yourdiary: 7Oct
Travel fever kicks in, andyou’ll
reallywant tobookaholiday.

TAURUS
21 April – 21 May

Yourmonth to: Shake thingsup
Wham!Thenewmoonon the4th
works like a shot of adrenaline,
kick-startinganewworkandhealth
phase.Then the fullmoonarrives
on the 18th, chargingyour
imagination.Write everything
down–you’re dueadoseof genuis.
Date for yourdiary: 15Oct
Love incoming.

GEMINI
22 May – 21 June

Yourmonth to:Party
Thismonth is about new
beginnings: get acquaintedwith
love anddesire, thenewmoonon
the 4th brings both.The fullmoon
(on the 18th) has plans for your
social life – accept invitations and
makenew friends. Youwon’t get
fun advice like this just anywhere.
Date for yourdiary: 21Oct
Communication becomes a
headache after the 21st. Think
before you tweet.

Forecast: TheSaturnSisters

Stephanie IrisWeiss

andShereneSchostak

Happybirthday, Libra!
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THE COVER BYNUMBERS

#PORTMANELLE

NataliePortman

1Repossi

ring worn

on the cover

Chloé

Rodarte

169Grège

– the Dior lipstick

used on Natalie

4HUGE boxes of

clothes from brands

including Dior, Chloé

and Stella McCartney

1 shoot playlist

featuring Lana Del

Rey, Jessie Ware

and Miike Snow

5hours – the

length of the shoot

11people on set

10 looks shot

– Natalie loved her

sheer black Dior dress

1picture taken

of Natalie and

photographer

Kai Z Feng

3 vegetable juices

drunk by Natalie

6063West Sunset

Boulevard, Hollywood

– the shoot location

7:30am call time for

Contributing Fashion

Editor Alison Edmond

and her team

1Rodarte jumpsuit

worn on the

subscriber cover
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“I DON’T EXPECT SUCCESS

I PREPARE FOR IT”

RYAN REYNOLDS

BOSS BOTTLED.

FRAGRANCE FOR MEN
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See it › love it › shop it › share it

BLUEFORYOU
Carven’s coathas the
newseasoncovered.
The shape?Big is
bangon.Thecolour?
Softlydoes it.Bring
onwinter,we say
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SEE IT
See thebiggest trends s/s 2014

trendsnowat elleuk.com/catwalk
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Themaking
of faking
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W
hereveryoustandonthefur front, it feelspositivetosee
designers embracing the fake stuff – even if the trend
wassparkednotbyconscienceorpolitical correctness,
butsimplybythe lookof it.FromSimoneRocha’s (very
obviously) fake leopardprintsandfuzzy, teased-mohair
dresses that mimicMongolian lambswool, to Dries
VanNoten’s long-haired teddy bear coat and Sacai’s

roughcurlsonthe luxurycanvasofawhitecashmerecoat,whythis
suddenpassionfor fake? Is itadesire to taketheshineoffluxe items,
therebymakingthemmorecasualand, inturn,morethrow-oncool?
Is it about fashion’s newpenchant for blendinghautewith street?
Ormerely anew fabric phase – texture being king?Whatever your
take on it, the ultimate fake-it pieces are right here.

mohair.

5Faux-fur earmuffs,
£69,Blanche in the
Brambles6Faux-fur
gilet, £65,Topshop

1Faux-fur coat,
£790,DriesVan
Noten2Faux-
fur jacket, £230,
Guess3Cotton
and faux-fur
shirt, £475,
SimoneRocha
4Poly-mix
mittens, £20,
River Island

7Faux-fur,
neopreneandsilk
coat, £670,Alexis
Barrell8Faux-fur
scarves, £135
each, charlotte
simone.com

isallabout faking it.Fur, that is
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SEE IT • SHOP IT
See more amazing handbags 

to add to your basket at

elleuk.com/fashion

ELLEUK.COM80

ExudeGraceKellyelegance
with thesebright, boxy bags

CompiledbyDonnaWallacePhotographyBeateSonnenberg

High society

Leather bags, 
£1,655 each, 
Mark Cross
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PREEN

SOPHIA WEBSTER

CHARLOTTE OLYMPIA
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EventhoughIhaven’tseenyou
inyears/YoursisafuneralI’dfly
tofromanywhere
Why?byTheseFewPresidents

‘This line is pure romance.’

Thisbasementhasacoldglow/
Thoughit’sbetterthanabunchof
others/Sogoanddanceyourself
clean/You’reblowingMarxismto
pieces/Babythey’rearguments,
thepieces/It’syourshow
DanceYrselfClean
byLCDSoundsystem

‘This song is perfectly angsty and
I get the feeling [LCD frontman]
James Murphy was looking
around the room every night for

THE
MUS
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What better way to get to

 know two 

of music’s hottest new stars than 

through their favourite songs? Here

 

e 

 
 

 
are the lyrics that m

ove them

LORDE

Aged just 16, Lorde – born Ella Yelich-
O’Connor – has already made a splash on
music blogs and tipsters’ hit lists. No mean
feat given she comes from New Zealand,
a country not exactly overburdened with
amazing home-grown pop stars (unless
you count Crowded House’s Neil Finn,
which we don’t). Combining the vocal
otherworldliness of Lana Del Rey with
the lyrical down-to-earthness of Lily Allen,
Lorde has already scored an iTunes No 1
in New Zealand and a top 10 in the US with
her debut EP,TheLoveClub. The Larry
Clark-inspired video to her trackRoyals
sealed the deal for hipsters everywhere.

a month and cultivating
this funny, wry nastiness.
I like party songs that
have a weariness rather than
elation, and this definitely
captures that.’

Justtakealookatyourbody
now/There’snothingmuch
tosave/Andabittervoice
inthemirrorcries/‘Hey,
Prince,youneedashave’/Now
ifyoucanmanagetoget/Your
tremblingfingerstobehave/
Whydon’tyoutryunwrapping/
Astainless-steelrazorblade?
DressRehearsalRag
byLeonardCohen

‘This whole song is so good
lyrically, the whole thing
deserves to be reproduced in
ELLE. But, in particular, these
words are amazing.’

Lungsgetheavy/People
getstill/Airturnsblack/
Bloodflowsintothings
PeopleGetStillby
DeptfordGoth

‘This guy is a beautiful electronic
singer-songwriter from the US.
The lyric is simple, but it makes
me want to simultaneously
live for 100 years and also
die tomorrow.’

>continuedonpage91

Get in step this season

with Jigsaw’s first

collaboration with Patrick

Cox. Think sleek, sexy loafers

in jet-black and ink ponyskin,

as well as metallic leather.

It’s great when brands we

love get together and this

pairing makes perfect sense.

Simple, classic and cool is

the name of the game. The

only drawback? There are

just three styles – wemight

have to get them all.

Prices from £186, available

at jigsaw-online.com

We blame Harper

Beckham. OshKosh

B’gosh dungarees and

Gap babygros simply

won’t cut the mustard

for today’s ‘mini mes’.

Instead, only the

most crucial London

designers will do – roll

up Sophia Webster,

Preen, Charlotte

Olympia and Roksanda

Ilincic with their

beautiful dresses and

stylish sandals in

miniature. For the full

effect, coordinating

mother-daughter

dressing is fully

encouraged.

PATRICK COX

FOR JIGSAW

89

ELLE predicts big

things for Lorde

MINI MES
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HEAR IT
Tohear these songs in

full, followELLEUKon

Spotify today

ELLEUK.COM 91

Unabashed in song and on
Twitter – ‘I invited (bullied) four
random Californians into coming
to my show’ – 18-year-old Chlöe
Howl rose to prominence in late
2012 off the back ofNoStrings, a
stirring ode to one-night stands
that marked her out as the new
voice of teen angst, a slot vacated
by Kate Nash. Now signed to
Columbia Records UK, huge
things are expected.

Sowhyseetheworld/Whenyou
gotthebeach?
SweetLifebyFrankOcean

‘It irritates me when kids from
a small town think there is always
something better to escape to,
like the grass is always greener.
I’m from a small town and
I don’t feel like that. It’s about
appreciating what you’ve got.’

Tocomeandseeyou,honey/I’ve
beenthinkingaboutyou,sohow
canyousleep?
ThinkingAboutYou

‘This succinctly summed
up how I felt when I had my
heart broken two years ago. How
can they not toss and turn while
I’mthinkingaboutthem?It
washorribleat thetime.I’m
over itnow.’

Itwascoldanditrained/
SoIfelt likeanactor
FiveYearsby
DavidBowie

‘Capturing that moment when
so much stuff is happening to
you that you almost feel like it
is staged; like you’re a performer
in your own life. It’s such a
perfect lyric. David Bowie just
understands humans, doesn’t
he? He’s amazing.’

ean

byRadiohead

‘David Bowie just
understands humans,
doesn’t he? He’s amazing’

You would be forgiven

for thinking that the

coolly curved heel of the

Roger Vivier Virgule shoe

is a new-season creation

dreamed up by Bruno

Frisoni. The truth is, itÕs

50 years old, the first

shape sketched out by

Vivier when he opened

his fashion house in

1963, and is named after

the French word for

ÔcommaÕ. Aged well,

hasnÕt it? This season,

itÕs been brought bang

up-to-date, rendered in

everything from patent

leather to metallics and

camo. ItÕs also got a new

ÔfaceÕ Ð or rather, feet:

Atlanta de Cadenet

Taylor, model, DJ and

rock progeny (her

parents are Amanda

de Cadenet and Duran

DuranÕs John Taylor).

Photographed by the

buzz-generating 19-year-

old, Olivia Bee, Atlanta

and her new shoes flit

from nightclub to dog

walk to photo booth,

looking effortlessly

cool all the way.

Roger Vivier, 188

Sloane Street, London

SW1; rogervivier.com;

prices from £485

ROGER VIVIER
REWORKS ITS

FIRST-EVER SHOE

,

CHLÖEHOWL

>continuedfrompage89

Chlo‘ Howl: 

voice of 

teen angst

ÔFun, functional,

timelessÕ is how

KenzoÕs Creative

Directors, Carol Lim

and Humberto Leon,

define their new

‘Kalifornia’ bag. ItÕs

Parisian heritage

meets LA cool with

the ÔKÕ zips that run in

opposite directions. The

dynamic design duo

love its Ôdeconstructed

nonchalanceÕ Ð and we

agree. ItÕs the Kalifornia

bag all the way.

KenzoÕs Kalifornia bag

costs £600. Available

at Selfridges from the

end of October

I SPY THE

KENZO K BAG
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DISCOVER IT Goto
elleuk.com/travel for

moreholiday inspiration
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YourbookFilthhasbeenturned into
afilm: is it asgoodasTrainspotting?
It is. There are probably only two
or three British movies of the last 20
years that can stand comparison with
Trainspotting. Filth is on that list.

DannyBoyledirectedTrainspotting
andJonS.Baird,Filth.Whoisbetter?
Danny is a tremendous visual stylist
– actors love working with him
because he makes them look cool.
They love working with Jon because
he gets an amazing performance
out of them.

Wasitdifficult towrite such
adespicablecharacteras
BruceRobertson?
Bruce isn’t a despicable character in
my eyes: he’s a fallen, avenging angel,
a spoiled idealist who is crumbling.
But, yes, he was very difficult to write
and taxing on personal relationships,
as I lived and breathed him for a year.

What’s theweirdest thingabout
beingawriter?
You have a kind of ‘schizoid’
personality: egotistical, but then you
have to see yourself as unimportant
in the grand scheme of things.

What’s thebestandworst thing
aboutbeingawriter?
It’s pretty much all good. Even the
hassles are generally mild compared
to other jobs. If writing is what you’re
inclined towards, you just have to do
it; you can’t be stopped. Otherwise,
it must be a hellish struggle.

Youryearofbirthhasbeenreported
asbetween1951and1963.What is it?
Until recently, 1958 was the year on
my passport. My birth certificate says
1957. Thirty years ago, when I renewed

Becausewhoelse
wouldbeupto the task?

my passport, it came back a year out
and I never bothered to fix it. I put
the 1963 down to youthful looks, and
the 1951 to being drunk and in police
custody in Glasgow.

Isall this the truth,oryetmoreof
yournonsense?
There’s a fair chance it could be total
crap, though you never quite know.

You just saidFilthwasasgood
asTrainspotting.Buthonestly,
whichone isbetter?
I thinkFilth is amazing. James
McAvoy’s performance is stellar.

Is it true that inyournewnovel,
outnext spring,all the leading
charactersarewomen?
Yes. It’s a slice of steamy, tropical,
lesbian noir, set in the world of
fitness trainers and artists.

Filthis incinemasnow

SO MANY NEW FILMS,
SO LITTLE TIME

We’ve compiled yourmust-

see list for you. Tick as you go

A -Magic Magic

No one does crazy like Juno

Temple. Remote Chilean

location is suitably creepy.

Plus, lovely Michael Cera in

arrogant-idiot role shocker.

Out on DVD now

B - Love, Marilyn

For a peek into Monroe’s

world through her letters,

diaries and other scribblings.

Actors Elizabeth Banks and

Adrien Brody are among

those on narration duty.

In cinemas 15 October

C - How I Live Now

Saoirse Ronan is great as

a feisty American hiding out

in the British countryside

with her cousins when a

nuclear bomb hits London.

Romantic, beautiful, sad.

Don’t forget your hankies.

In cinemas 4 October

D - EnderÕs Game

Former child stars alert!

Abigail Breslin and Hailee

Steinfeld star in this

futuristic sci-fi flick. (Gifted

kids in space school. Geek

heaven. We like.)

In cinemas 25 October

E - Thor: The DarkWorld

Tom Hiddleston is back

as bad-guy Loki. Do we

need any more reasons?

Oh, OK then: Chris

Hemsworth and our cover

star Natalie Portman (p258).

Popcorn must-see.

In cinemas 30 October

Rooftop Cinema,

Melbourne;

rooftopcinema.

com.au

MUST-READ:TamaraMellonwritesabout the riseof JimmyChoo inhermemoir, InMyShoes (PortfolioPenguin), out now

ELLE LOVES
A MOVIE WITH
A VIEW

ELLE’s pick

IRVINE WELSH

IRVINE WELSH

INTERVIEWS...

❏

❏

❏

❏

❏

✔

W
o
rd
s
:A
n
n
a
S
m
it
h
.P
h
o
to
g
ra
p
h
y
:R
e
x
/S
n
a
p
,s
u
p
p
li
e
d
b
y
L
M
K
.

F
il
th

  

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/
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NEW EAU DE PAR FUM IN T ENSE
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1 celebrated fashionphotographer, TimWalker + 26 grannies (+another26brilliantgranny illustrations)

+ 17 walkingsticks + 18 bingoballs + 1 UFO + 26 witty rhymes x 32 hats + 1 vivid imagination

+ 1 storyabouthowWalker’sGammaLouie taughthimthe importanceof luck =

THE GRANNY ALPHABET (£24.95, Thames & Hudson – OUT 4 NOVEMBER)

2 creative industries (art and fashion) + 1 greatquotebyOscarWilde: ‘Oneshouldeitherbeaworkof art orwearaworkof art’

+ 1 forewordbyDaphneGuinness + 2 Jeff Koonsdresses x 6 designers ‘in conversation’ + 4 LouisVuittonartist collaborations

+ 1 horse x 32 catwalkphotographs + 1 Prada installation in theTexandesert =

ART/FASHION IN THE 21ST CENTURY (£32, Thames & Hudson – OUT NOW)

10 yearsofcouture + 1 foreword fromUSsocialiteLeeRadziwill x 1 ofNewYork’s topphotographers,MarkShaw

+ ElizabethTaylor inherDiorgown,hoursbeforewinningherAcademyAward + 3 modelscoveringtheirDior frompryingcameras x hundredsofhoursofsilence in

whichtheshowstookplace + 5 modelsonaParisiancarousel in 1957 + 1 modelwhoneverspokeatall (theSphinx-likeMarie-ThérèseWalter) =

FASHIONEQUATIONS
■ 1MONTH ■ 4COFFEE-TABLEBIBLESRELEASED ■ THOUSANDSOFBREATHTAKING FASHIONMOMENTS ■

RE
AD

IT

1 legendary Italian fashionhouse + 2 talentedCreativeDirectors (MariaGraziaChiuri andPierpaoloPiccioli) + 1 gameof strippoker

+ 1 reptile + 71 bagsandpurses + 81 pairsof shoes (including 1 x pair of nakedCinderellawedges) + 5belts + 1 pair of parrot earrings =

VALENTINO: OBJECTS OF COUTURE (£50, Rizzoli – OUT 29 OCTOBER)

DIOR GLAMOUR (£70, Rizzoli – OUT 15 OCTOBER)

  

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/


READ IT
We reviewall the latest films

on elleuk.com/celebrity

@ELLEUNDATEABLE

ELLEUK.COM96

DESPATCHESFROMTHEDATINGFRONTLINE

THE UNDATEABLE FILES...

FROM: LISAREICH

TO:ELLE

SUBJECT:RUNNINGCANLEADTOTROUBLE

Lisa x

TO BE CONTINUED.. . . . . . . . . . . . .

I hadan epiphanywhilewatching
Emmerdale. Itwas that I’d nevermeet
someone if I stayed in everynight
watchingEmmerdale. I get up about
5am, andby about 6pm, I am tired;
by 8pm, I’masleep. ‘You’re a spinster
nana,’my sister tellsme.

Thewords ‘spinster nana’makemy
spine go cold. So I’ve joined a local
running club – get fit, thin and laid.
My friendGillian toldme it’s a
brilliantway tomeetmen.

First runandmyeyes are
immediately drawn toBuzz
Lightyear, a rippedhunkwho looks
good inLycra.He’s runningwith a
womanwho looks likeBarbie.My
heart sinks.Of coursehe is. Buzz and
Barbie, perfectmatch;Buzz and
DespicableMe, not somuch.

‘Good run,’ he tellsmy red face an
hour later. I’mcaught in the beamof
his smile,whichhas a strange effect
onmy stomach. ‘Going to retox at the
pub if you fancy it,’ he says. ‘Half an
hour?’ I catchBarbie’s eye and she
nods encouragingly. ‘OK,’ I say.

I shower, change andhead to thepub.
DogWalker is there, smirking.Ha, he
thinks I’ve come to seehim.He stops
smirkingwhen I sit oppositeBuzz,
who’s boughtmevodka and soda,
because of its lowcalorific value.

Wehave a lovely time. I don’t even
mindwhenBarbie joins us, along
with another guy. I start dreaming
about cosy foursomes andholidays
toCroatia. ‘Howdoyouknoweach
other?’ I askBuzz andBarbie. ‘We’re
married,’ she says. Buzz puts his hand
overmine. ‘But it’s cool,’ he says.

DogWalker resumes smirking.

Once thego-to actor for any
wholesome role, half-German,half-
SpanishDanielBrühl, 35, is about
to shakeoffhis clean-cut image.He
wonawards for comedy-dramaGood
ByeLenin! in 2003, but itwasa role
inTarantino’s InglouriousBasterds
that grabbedHollywood’s attention.
Andnow, twomajorfilmsarepushing
himfurther into the limelight:Ron
Howard’sRush seesBrühlplaying
Austrian racingdriverNikiLauda
oppositeChrisHemsworth,while
TheFifthEstatecastshimasDaniel
Domscheit-Berg, one-timecohort to
Wikileaks’ JulianAssange (Benedict
Cumberbatch). Sowhat’s behind this
suddengear shift?

Youneedtoactyourage. I looked
young for a long time, so Iwasoffered
parts of twentysomethingboyswith
twentysomethingproblems.Once
you’re over 30, you think, ‘I have
different things goingon inmy
headnow.’

BenedictCumberbatch‘Sherlocked’
me.He’s veryBritish. Itwas fun
whenwefirstmet.He toldmehe
knewwhat I’dhad for breakfast
and that I’m left-handed. I said,
‘Wow, it’s apleasure tomeet you,
MrHolmes!’He replied, ‘OhGod,

sorry, the character
sometimes takesover,
I can’t help it!’
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Astoryabout twonakedmen
inaPorsche: I shot amovie called
AFriendOfMine, inwhichmy
character anda frienddrive
Porschesnaked.Thecamera
washidden, so fromthe
outsideall youcould see
was twonakedmen incars,
no crew. I’ll never forget the
faces of theunfortunate
passers-by: kids on theirmotorbikes
clearly thinking, ‘What the
hell is goingon?’

Stick towhatyou’regoodat.German
cinemahada renaissance in the late
1990sandearly 2000sand Iwasvery
happy tobepart of it. But lately the
Germansareobsessedbycomedy.
Weshouldknowaftermanycenturies
thatwe’renot the funniest people on
theplanet.

Ihaverecurringanxietydreams.
Going to schoolwasnot traumatic
at all, but I dohave recurringdreams
about thepressure and the fear
of tests.Mygirlfriend [Felicitas
Rombold] is apsychologist, so it
makesher laugh. I alsodreamoffilm
auditionsandembarrassingmeetings
withdirectors,where I’mactingbadly
and talkingnonsense, abit likenow!

Rushis incinemasnow;TheFifth
Estate isreleased11October

No
More
MrNice
Guy
ACTOR DANIEL BRÜHL IS
ABOUT TO BE EVERYWHERE.
YOU HEARD IT HERE FIRST

‘I dreamofmeetings

withdirectors

where I’macting

badlyandtalking

nonsense’
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Bagarideonthatsaddle
 Sneak a peek at Tod’s 
and David LaChapelle’s
                  Pop Touch project

Whatdoyougetwhenyoucross

Italian luxury-goodshouseTod’s

withhyper-real photographer

DavidLaChapelle?Aphoto-film

project calledPopTouch, starring

Tod’snewSella bag,whichwas

inspiredbyadressage saddle.

Here’s abehind-the-scenes look

athow theydid it…

Tod’sSellabagisonsalenow,

from£743,attods.com

Not content with

making her mark

on our underwear

drawers, Rosie

Huntington-Whiteley

– model, actress and

three-times ELLE cover

star – has added sleep and

loungewear to her collection

for Marks & Spencer. There

are 22 pieces, from so-soft-

you’ll-never-take-them-off

cashmere pants to elegantly

masculine satin pyjamas.

Perfect for lounging around

the house, packing for your

winter break or cosying up

on a long-haul flight.

Who knew that satchels could be pioneering?

The Cambridge Satchel Company did, giving the

humble school staple brand amakeover once again,

this month with a designer collaboration and the

launch of its first clutch bag. The queen of Brit punk,

VivienneWestwood, has stamped the iconic

squiggle print from her seminal Pirate Collection

across the tastemaker’s favourite (from £165). The

clutch is a pared-down, polished version of the

satchel with a detachable strap (from £180). Snap

yours up now, before everyone else does.

ROSIE’SFIVELONG-

HAULESSENTIALS

1.Cashmere wrap from

new sleepwear range

2. iPad

3.Crème de la Mer lip balm

4.A stack of magazines

(including ELLE)

5.Sunglasses

LOUNGING IN LUXURY

THE SCHOOL OF COOL
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H
elloMyNameIsPaul

Smith is thenew
exhibitionat theDesign
Museum,givinga

unique insight intooneof
Britain’s best-loveddesigners.
Explorehisfirst shop, in
Nottingham,whichmeasured
just three squaremetres, as
well ashis current office –both
are recreatedhere, alongside
an immersivedigital room
that is rich inmoving imagery

MING XI

MODEL OF THE MONTH…

HAIR:Simplicitywith

a twist on top.

POSE:Eye, eye:

sometimesa smile

justwonÕt do.

TOP:Choppy choppy

Ð did she cut her dress

in half?

SKIRT:Directional

convict.

BAG:Quilted to

perfection. Just how

we like it.

PaulSmith:
Design for life

Getafirst-hand insight into
the lifeof theBritishdesigner inhis

newfashionexhibition

andwitty thoughts ondesign
narratedby themanhimself.
In curating the exhibition,
Paul Smithwaskeen to focus
on the event’s ‘down-to-earth
nature’. Says thedesigner: ‘It is
not something that is typical
of a fashionexhibition, but
moreof anexhibition that
canencourageyoungpeople
to think they couldachieve
similar thingsby just pacing
themselves, not rushing into
thingsandbyunderstanding
their job. Iwould love for
everyone to comeaway
inspired.’Wehaveno
doubt that theywill.
HellomyNameisPaulSmith

isat theDesignMuseum,

London,SE1,15November

2013-9March2014

Left: Paul Smith

in his first shop

in Byard Lane,

Nottingham,

in the 1970s Above: Some of

the quirky and cool

props Smith uses in

his shop windows
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THE NEW FRAGRANCE BY ISSEY MIYAKE
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Vanessa Bruno Boutique - Dover Street/Grafton Street - Mayfair - London- W1S

Harvey Nichols - Knightsbridge - London - SW1

vanessabruno.com
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SEE IT
ToseemoreELLEmen, visit

ourManOfTheWeekgalleries

at ELLEUK.com/star-style

ELLEUK.COM

W
hen he’s at home, TomHiddleston, 32,
visits thissameNorthLondoncafeevery
day. Today,whenELLE tries to pick up
the bill for his chorizo casserole, the
waitress won’t allow it. They adore this
particularregular,andit’snotsurprising.
Charming,wittyandclever–plus,as the

interviewerof thismonth’sELLEcover star (Natalie
Portman, see p258), a super-talented writer to boot
– the Olivier Award-winning, RADA-trained actor
makesyoufeel like there’snooneelse in theroom.An
hour inhis companywasn’t nearly enough.

Tom
Hiddleston

FIVEMINUTEQ&A
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Howdoesfamefeel?
Unexceptional. I’m
inspired by peoplewhodo
monumental things.

You’rerevisitingLokifor
Thor:TheDarkWorld.Ishe
likeanoldmate?
Exactly.When you take on a
new role, you build theworld
around the character. Loki is
the unpredictable firework
in the pack. I like that Loki is
a trickster –God ofMischief.

You’retakingtothestage
next,withCoriolanus.Do
youpreferfilmortheatre?
In film, there’s an intimacy
with a camera; it reads your
thoughts.On stage, an
audience reads body and
sound.Theatre is a great
arena forwords. But all
acting is being truthful in
imaginary circumstances.

Doyougetstagenerves?
I do, but the adrenalin of
performing live is unrivalled.

You’veshotafilmwiththe
Muppets:acareerhighlight?
ImetMiss Piggy at the
BAFTAs a couple of years ago.
Loads of actors had been

trying to sneak in a kiss.
When I told her Iwas a fan,
she planted one onme.What
awoman!Kermitmight have
issueswith it, though.

Whatdoyoudowithawards?
Put themonmydesk. I’ve got
a little bobble hat onmyOlivier
Award. I was inLAmaking a
filmand Iwasmoving house at
the same time, so I gave it tomy
mum to look after and it came
backwith a knitted hat on it.

Whatkeepsyouupatnight?
Regretting. I want to look back
and think I had a good crack at
it. I’mnot looking forward to
themachine breaking down.
Hopefully, ‘old’ will be nice,
with grandchildren –what
I’ve alwayswanted.

Thor:TheDarkWorld, is in

cinemas30Oct.Coriolanus isat

DonmarWarehouse from6Dec

5 REASONS TO LOVE MUSIC BLOG, BURGERS AND BRUCE

(BURGERSANDBRUCE.COM)

Upcloseandpersonal
over lunch inLondon,Loki

never lookedsogood…

1. THE TWO BS

Author Hannah reviews

burgers in as many

cities that Springsteen

plays in as she can –

she’s seen him 14 times

in two years alone.

2. THE SHEER DEDICATION

The blog serves up

some of the best

burgers around the

world, with a side

helping of Bruce

Springsteen-related 

music chat.

3. BRUCE BLUES

Tips on getting

over the post-gig

‘Bruce Blues’: make

a photo memory

wall, create a

bespoke playlist

and eat burgers.

4. BRUCE BUDS BURGER GUIDE

Lucky Chip, Elliot’s Cafe

and Dirty Burger are just

some of the London burger

joints Hannah tried in the

name of research.

5. BRUCE APPROVES

Earlier this year,

she met Bruce

in Belfast and

talked burgers

with him. Her next

aim? To eat a

burger with him,

of course.

Interview Samantha Wood
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TIP: Roll up
your jeans to add
a slouchy vibe

TIP: A printed clutch
gives the look personality.

Mix and match –
anything goes
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GOLD-PLATED AND

SWAROVSKI CRYSTAL

EAR CUFF, £195,
Ryan Storer
TIP: Accessorise

with items that are
part fancy dress,

part kooky elegance
(bunnies and cats

are preferable)

DENIM JEANS, £560,
Junya Watanabe
LEATHER SHOES,
£695, Nicholas
Kirkwood

LEATHER AND NYLON 

TRAINERS, £60, 
New Balance
COTTON BAG, £77, 
BRASS AND GOLD-

PLATED EAR CUFF, £51, 
and SILVER EAR CUFF,

£59, all Rika

The graphic tee trend has grown organically from fashion blogs andmodel off-duty styleSTREET STYLE

       The logo tee is a winter must-buy, 
but what do you wear it with? 
      This is how we like to style it

COTTON SWEATSHIRT, £100,
Brian Lichtenberg

LEATHER BAG, £220,
Givenchy

ADDED EXTRAS

Let’s get
GRAPHIC

. . . ›
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LACE HAIRBAND,£290,
Maison Michel
COTTON AND NYLON BAG,

£495, Bao Bao
Issey Miyake

WOOL-CREPE SKIRT,

£231, Filles à Papa
LEATHER BOOTS, £635,
Laurence Dacade

ADDED EXTRAS

COTTON HAT, £80, 
Silver Spoon Attire
GOLD AND PEARL 

EARRING, £1,500, 
Delfi na Delettrez 
FLEECE-WOOL SCARF, 
£310, Kenzo
COTTON T-SHIRT, £100, 
Enfants Riches

STREET STYLE

TIP: An Issey Miyake
bag isn’t just a bag, it’s
a fashion investment

TIP: Add silver boots
for an intergalactic look.
Did someone say disco?

PONYSKIN JACKET,

£825, Alexis Barrell
COTTON T-SHIRT,

£84.13, Etre Cécile

TIP: Ponyskin is the
texture of the moment –

wear with a simple T-shirt
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FIND IT Shop the range at
Dover StreetMarket andSelfridges.

Prices from£280-£3,000
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LABELTOWATCH
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Themastermind

behind the label,

ChitoseAbe

Sacai

C
hitoseAbe likes to keep fanfare to aminimum.
She foundedSacai inJapan in1999, after eight
years working with Junya Watanabe in the
Comme des Garçons stable, and set about
building it into a cult word-of-mouth luxury
label. Itwasadecadebefore shestagedherfirst

catwalk showandanother twoyearsuntil sheopened
herfirst store inTokyo; in that time, shequietlyadded

CHECK IT OUT
Sacai’s a/w2013

collection is full of

reworkedclassics

suchas the trench

and thebomber

Style insiders love the cult brand’s
spin onclassic pieces–nowonderSacai

has taken the fashionworld by storm

amen’s lineandloungewearcollectiontoherrepertoire.
Everymove shemakes is as preciselymapped out as
her patterns. She cleverlymixes contrasting fabrics
and textures in amanner far toopolished to be called
patchwork. She also reworks classic pieces, such as a
trench coat or a knitted sweater, adding an elongated
hemhere, apleated insert there,until the silhouette is
transformed into something unexpected, yet also
unexpectedly wearable. The stand-out piece for a/w
2013 is the hybrid bomber jacket (above), part nylon,
partwool,withastand-upcollar,pocketedpeplumand
bucketloads of cool. Be still, our beatinghearts.
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SEE IT
Find out about designers to

knowat elleuk.com/fashion
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woman who wants something that’s
flattering, that makes her feel at her
best,’ she says. For autumn, that’s
cigarette pants and cropped jackets
made from denim-inspired wool,
culottes, and oversized coats that
‘feel like a big warm hug’.

Sama grew up in Ravenna, a small
town on Italy’s Adriatic Coast, and
always wanted to study fashion but
her parents thought it too frivolous.
Instead, she moved to London aged
17 and spent two years studying
architecture, but the lure of Central
Saint Martins was strong. After much
persuasion, her parents relented.
Placements followed at Lanvin,
Marc Jacobs and Marni and, after
graduation, she landed a job at Chloé,
under Hannah MacGibbon, who she
credits with teaching her how to build
a brand. Two years later, she returned
to London, married her boyfriend
and had a child, Ari, now three.

In 2011, she set up her label as an
experiment; a few cotton dresses that
she sold to family and friends. Their
popularity gave her the confidence
to put together a collection and she
came up with an anagram of Serafina
that included her grandmother’s first
name, Isa. Serafina designs what she
wants to wear, although, ‘sometimes
I photograph old ladies in the street
because I love the way their trench
coat is falling’.

When she meets ELLE, she’s
wearing a short-sleeved shirt from
her autumn collection, a pair of
denim shorts and suede pumps that
friend Charlotte Olympia made for
her look book – a perfect blend of
Italian va-va-voom and British cool.
Serafina may be unassuming but
she’s as focused as her tightly-edited
collections. As she puts it: ‘I like
having the last word.’

It’s the easy elegance of her
collection that has us hooked. Her
pieces are a more desirable, polished
take on your wardrobe staples;
modernist separates in luxurious
fabrics intended to be layered and
worn till they drop. ‘There’s a fantasy
element to design but it’s for a real

B
y her own admission, Serafina Sama isn’t part of the
London fashion gang. The studio of her label, Isa
Arfen, is not in Hackney or Dalston but in the
basement of her home in Bayswater – all white walls,
cream carpets and carefully chosen modernist
furniture. But no matter – with just two collections

and one small presentation in Paris under her belt, the
31-year-old Italian is generating serious buzz.
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ITALIAN GLAMOUR MEETS BRITISH UNDERSTATEMENT

IsaArfen

THE ISA TOUCH
Serafinamakes

clotheswith real

women inmind
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SEE IT • BUY IT
Seewhat’s going on in the all-newELLE
FashionCupboard at elleuk.com/fashion

@LOUISVUITTON
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Thenew luxurypleasuredome

LouisVuitton
at Selfridges

A
re you ready togoonan
incredible shoppingadventure?
Want to seewhathappens
whenabrandwithover 150
years ofheritagepropels itself

brilliantly into the future?Wouldyou
like to get anewperspectiveonone
of our favouriteLondondepartment
stores?Yes?Well get set, because this
monthLouisVuittonopens thedoors
to itsnewstore inSelfridges, an
extraordinary space spreadvertically
across threefloors. It’s ahigh-tech,
high-fashion,high-powered luxury
altar atwhich toworshipall things
LV.AndELLE ispretty excited.
The fashionhouse isn’t exactly
known fordoing thingsona small
scale – this is, after all, the label that
built anactual steamtrain thatpulled
into its a/w2012 catwalk show–and
thenewstorepromises a shopping
destinationconceivedwith the same
go-big-or-go-homeattitude inmind.
Let’sbeginwiththelift, thecentrepiece
of thewholeenterprise. It’saworld-

HIGH-TECHSTORE 3artistscommissioned– Katsumi Hayakawa, Bunpei Kado and Barnaby Barford.

1 spiralglass lift. 1,000sofceramic flowersand leaves in the walls. 1 digital ‘table’ to discover all things

Vuitton. 1stmulti-floor space in Selfridges.5personalisation services. Prices from£710 to £4,000

first: a glass elevatorwrapped in
adouble-helix steel structure that
travels throughthecentreof thestore,
spirallingas it goes, so that youget a
full 360° viewof your surroundings.
And that’s just the entrance.
Thegroundflooristobetransformed
intoanaccessorieswonderland,
filled toburstingwithall the leather
goodsandnew-seasonhandbags that
youcould everwish togetupclose to,
and – thanks to everything fromthe
legendarymade-to-measure service
to theMonMonogramembossing –
youcanpersonalise them, too.
Thefirstfloor is dedicated to the
men’s collection, designedbyKim
Jones,andthesecondshowcasesMarc
Jacobs’much-covetedwomenswear,
allsetagainstabackdropof bespoke
furniture and intricate sculptures
made fromthousandsof ceramic
flowers andbutterflies.
Add to this theTouchTable, a
futuristic digital screen table that
offersupeverythingyou’ve ever
wanted toknowabout thebrand
and itshistory – aswell as lettingyou
customise someof itsmost iconic
accessories – andyouhaveavery
unique shoppingexperience.
It’sLouisVuitton’s coolest,most
modern store yet, neatly blending
the label’s historywith innovative
technology. Selfridges andLouis
Vuitton: theultimatepower couple.
Didwementionwe’re excited?

LV IN NUMBERS

aELLEFASHION
CUPBOARD

English Bull Terriers

– Neville and Daisy –

owned by creative

director Marc Jacobs

Models rode 48 carousel

horses at the s/s 2012 show

Flagship stores

across the world

1997

The year Marc

Jacobs became

the house’s first

Creative Director

Times Madonna has been

the face of a Vuitton

campaign (s/s 2009)

Exclusive appearances

by Kate Moss on the

LV catwalk since retiring

from the runway

French maids greeted guests 

arriving at the a/w 2011 show

Recent artist collaborations,

including Stephen Sprouse and

Takashi Murakami
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CREATED.TESTED.PHOTOGRAPHED. AT SMASHBOX STUDIOS L.A.

MAKEUP ALWAYS LOOKS
BETTER WITH PRIMER
SO, WHY ARE YOU HOLDING OUT? Prime for
the very first time at Smashbox.

“Most amazing product I’ve
ever used! #truth”

© SMASHBOX COSMETICS 2013

SCAN FOR HOW-TO’S

Subject to availability.
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see it • watch it
Be the first to seepicturesand

videosof theFashionWeek

showsat elleuk.com/catwalk

PhotographyVictoriaHill
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‘Serenity, sensuality, strength’ –meetRiccardoTisci’sGivenchy

Woman.Fromthewarehousevenue toAntonyHegarty’s

soaring vocals, itwasaperfectunionof street andcouture

Givenchy’smodelarmy
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HAVE YOUR SAY
Haveyou read thenewBridget

Jones?Letusknowwhat you

think@ELLEUK

ELLEUK.COM
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WE NEED TO TALK ABOUT BRIDGET JONES

Hurrah! A new Bridget Jones novel is
out! How will her brilliant creator Helen
Fielding have updated the life of our
beloved Bridget? Does she still keep a
diary, even? Or does she just blog? Tweet?

The original Bridget Jones of the
1990s (diet-obsessed, boy-obsessed,
worried about smoking and drinking)
could not exist in the same form today.

Bridget would be 50 now. Her
thirtysomething equivalents, in 2013,
aremoreconfident,moreindependent
and determined to overcome the old
sense of inadequacy. If anything, it’s
men who are self-doubting, nervous
of women’s increasing power, cursed
with that endless interior monologue
of, ‘Am I good enough?’

If Helen Fielding were starting the
saga today, I wonder if we wouldn’t be
looking atBill Jones’sDiary…

MONDAY,7OCTOBER

12st 5lbs (I disgust myself), calories
600, girlfriends 0, shags 0
Intermittent Fasting starts today.
Seriously. Am resembling Christopher
Biggins doing panto that calls for fat
suit, in situation where extra-large fat
suit has been ordered by mistake.
Had sushi for breakfast. That is total
allowance for day.

TUESDAY,8OCTOBER

12st 5lbs (What’s going on? Does this
work?), calories 600, cigarettes 8
8am Feeling light-headed. Not sure
point of this starving if makes no
difference.
12.30pm Saw Marsha Darcy at water
cooler. Leaned against it in cool, Don
Draper-type manner and drawled
witty remark.

‘Are you all right?’ said Marsha.
‘You lookpaleandIcan’tquitehearyou.’

Waved arm airily to indicate I was
perfectly all right, then slipped gently
to floor.

Bosswasjustpassing,allVBbodycon
and heels. She gave me sympathetic
(poss scornful?) look and sent me
hometobed.

ThisdoesnothappentoDonDraper.
Nor indeed Christopher Biggins.
More suavity required.
6pm Really feeling hungry. Don’t
know if meat pie cake spoon. What?
Seeing spots before eyes. Should
fridge I doctor? Help. Must get

thin wear red trousers Christmas
party. Only sushi. Had limit today
already. Someone sandwich bed
sleep tortoise Mum.

WEDNESDAY,9OCTOBER

12st 5lbs, calories 14,000, bruises
from previous day’s fainting 3,
Game Of Thrones episodes
watched 7, plots remembered 0
8am Feeling much better. Now
allowed five days of eating whatever
I like, woo-hoo! Kicked off with large
fried breakfast.
9.30am Saw Marsha by lift. Made
amusing, flirtatious, Roger Sterling-
type comment. Marsha replied,
‘I think you have a baked bean on
your lip.’
2pm Went to Matches Menswear on
lunch break. Red trousers still don’t
fit. Tried larger size. Looked like Peter
Kay hiding behind pillar box. Ate two
large sandwiches to fuel metabolism.
Soon will be in correct-size trousers,
resembling young Johnny Depp; legs
like pipe cleaners, Marsha helpless
with desire.

FRIDAY, 11OCTOBER

12st 8lbs, calories 6,000, dates 1,
cocktails 2, bottles of Chablis 3,
brandy 2, shags 0, Game Of
Thrones episodes 2
6pm Met up with MillieLondon from
PlentyOfFishySoulmates.com.
Photos not misleading! Gorgeous
23-year-old brunette! Met in Soho
winebar,drankcocktails.Hadsecretly
booked table at Andrew Edmunds
7.30pm, as per article in magazine by
Victoria Coren (‘Elegant man always
has restaurant booking up sleeve, is
what George Clooney would do,’
Coren advised).
7.15pm Told MillieLondon about
booking. She looked v v surprised.
Made face. Said prefer stay drinking

in bar. Phoned and cancelled table.
Restaurant annoyed. Coren is old,
knows nothing. This not 18th century.
7.45pm Pretended going to loo,
nipped next door, ate sandwich, went
back.MillieLondongettingChablis in.
11pm Lean in for kiss. MillieLondon
says, ‘You need to know I’m not
looking for anything serious.’

‘Course not! Course not!’ I say,
laughing like man not looking for
anything serious. ‘No strings! Young
and fun! Whoo-hoo!’

MillieLondon grabs crotch.
Whispers, ‘Let’s go back to my place.’

Feel scared. Feign headache, go
home, watchThrones.

SATURDAY, 12OCTOBER

12st 3lbs (it’s the worry), calories
2,000, cocktails 1
GodrinkingwithJakeandShaun.They
are v impressed with Intermittent
Fasting news. Agree I look vast. Say
I cannot be their best man unless drop
2st. I put down cocktail, order water.

J & S looking v v thin and cool. J in
fabulous lime green suit, S is on uber-
geek kick, NHS glasses, tank top,
inspiredbymanfromGreatBritishBake
Off. Feel jealous. Filled with resolve for
next week’s fasting. Jake and Shaun
have huge row re seating plan and
honeymoon itinerary. End up kissing.
Feel lonely. Wish Marsha was here.

MONDAY, 14OCTOBER

12st 5lbs, calories 100 (despite
Monday bad day for eating sushi),
emails sent to MillieLondon 5,
replies 0
11am Casually stop by Marsha’s desk.
Sit on corner of desk, regally, in
manner of Jonathan Rhys Meyers
playing Henry VIII (if Henry VIII had
office scene), to reduce risk of fainting.
Marsha watchingGavin&Staceyon
YouTube.

‘God, I fancy James Corden,’ says
Marsha. ‘So confident! Look at how
he fills that shellsuit!’

Feel confused.
11.30 ‘Marsha mad,’ says Jake. ‘She
has no idea what women want. Ignore
completely. Stick with plan.’

Drop sandwich in bin. Google red
trousers, stare at models. Put head on
desk. This is tough world. ●
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SEE IT
CheckoutELLE’s

Instagram feedat

instagram.com/elleuk
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WHAT’S ON MY KINDLE

SupermodelMirandaKerrshares

herphotogenicworldwithELLE.

We’renot jealous.Honest

SNAPSHOT
FIRST

EleanorCatton,

Author
1 ~TheCuckoo’s

CallingRobert

Galbraith

2~Burial Rites

HannahKent

3~Mortal Fire

ElizabethKnox

4~The

Flamethrowers

Rachel Kushner

Piers Morgan,

Broadcaster
1 ~TheGreat

Gatsby F. Scott

Fitzgerald

2~Rod: The

Autobiography

RodStewart

3~Mistress

JamesPatterson

4~Conversations

WithMyself

NelsonMandela

FionaLeahy,

CreativeEvent

Designer
1 ~ThreePlays

byMaeWest

Lillian Schlissel

2~TheCountry

GirlsEdnaO’Brien

3~ANewEarth

Eckhart Tolle

4~TheBeauty

DetoxSolution

Kimberly Snyder130
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ELLE DIGITAL

Instant access
to every issue of ELLE–

buy it now!

Saveover 25%*whenyousubscribe to the digital edition of ELLEand
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CÉLINE

JIL SANDER

H
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READ IT
Check out Rebecca’s show

reviews at elleuk.com/catwalk

@REBECCA_ELLE

CHLOÉ

EMPORIO ARMANI

HERMÈS

JIL SANDER

SPORTMAX

STELLA MCCARTNEY
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boring
bag ‘Don’t you get it?’
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F
irst,ahistoryofmybag-buyingyears:
1999:Myfirstdesignerbagpurchase.
It iswhiteandcarries its triangle logo
discreetly inside. It isPrada.Igaspat
theprice,andgobacktothestorethree
timesbefore Ibuy it.But it iswhite.
AndFOURHUNDREDPOUNDS!!!

Afriendsays, ‘You’llnevergoback.’Shewas
right.NowI’dbeenbittenby thedesigner-
bagbug, itwas terminal.Tohellwith rent.
2001:BottegaVenetamassivedenimbag.
It isalmostasbigasme.Designedbya then
unknownStuartVeverswho,alongwith
GilesDeacon (designing the clothes), is
kickingupastormatthequietItalianbrand.
2002:Luella school satchel. ItwasLuella
Bartley’sfirst seasonshowing inNewYork
andImarked theeventbybuying thisbag.
Ithas lotsofkitschkey ringshangingoff it.

are foundermembers.OK, so they’re
hugestatussymbols–asiseveryhaute
designerbag –butnotobnoxiously
so, being soplainandun-shouty;
their beauty is the simplicity of their
design, their durability and the fact
that they lookevenbetter if they’ve
beenknockedaboutabit.And this
iswherewe’re at today: bagsare
boringandboring is good.Lookat
Céline!LookatPrada!Chloé!Gucci!
SaintLaurent!Givenchy!Andwhy
doyou thinkMarkCrossbagsare so
popular, so right fornow?They’re
brilliantlyboring!Wedon’tneed
hardwaredanglingoffourbags to
feel ‘armed’ or ‘personalised’.We
don’twant to feel theheat of female
covetousness (well, notmuch).We
don’t useourbagsaspsychological
artillery, to scareoff less-fashionable
souls.Andwecertainlydon’twant
tobecategorisedbyourbags.We
reached It-bag fatigue longago.
In thesedaysofFastLuxury –

where throwaway logosweatshirts
dothe(ironic)talking–anunderstated
designerbag is thepiece thatwill
stand the test of time. It’s probably
theonly thing inourwardrobes that
couldbeconsideredanheirloom
investment.Well,whatelsecouldyou
handdown? Itwon’t be thatHomies
sweatshirt.Designerbrandsappear
tobe testing the lawsof economics
bypricing their bagshigherand
higher.They’re outof reach formost
ofus, but that’swhereZara,Cosand
Whistlescomein–rightnow,making
thebestboringbagsonthehighstreet.
Be subtle.Thinkdiscreet.And

may theboringbag liveon.

I addmore, including some
Prada robots andabicyclebell.
2004-2006:Marc JacobsElise,
YSLMuse,MulberryAlexa, Louis
VuittonMurakami…At the height
of It-bagmania, I buy at least four
a season. They all have names,
are generally covered in ‘hardware’
(ie padlocks) and are nowdeemed
more important than clothes.
Luxury-goods houses only hire
designerswho give good bag;
and leather goods profits soar.
2007:There’s anorangeboxonmy
table.Breathless, I open it. She’s a
HermèsKelly. I daren’t pickherup.
She’s sleekblackwithblackened-
goldhardware. She’s so luxe, she’s
embarrassing. She staysundermy
bed for ayear. ‘Whydon’t youuse
thatbag?’ asksTheGerman, giver
of saidbag, thenThePerfect
Boyfriend, beingTheBestThat
HeCouldBe.Red-faced, I say, ‘She’s
tooperfect. I’m frightened touse
her.She’snot like, say, theBirkin,
withthicker,moreuser-friendlyskin.’
2008:Arrive home to findbigger
orange box. Inside, aHermès
Birkin. She’s perfect in everyway.
She goes under the bed. ‘Better that
way,’ saysTheGerman, ‘Theywill
goup invalue if youdon’t use them.’
I start wearing both. (Hey, I didn’t
get awedding; I got two bags.)
Whichbringsus toTheBoring

Bagclub, ofwhichKelly andBirkin

In her column, ELLE’sRebeccaLowthorpe
tells uswhy the featurelessbag isbrilliant

The

133ELLEUK.ELLEUK.COM

SeetheMark

Crossbagonp80
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November (a/w2013)What’s that?Youwant to
knowhowtopulloffstylish, sexyandconfident
inoneperfectlyexecuted look?OK, I’ll tellyou.

But thisstaysbetweenyouandme,OK?

Fashion andwordsStaceyDuguid PhotographyBeateSonnenberg

135

#ELLEFASHIONCUPBOARD

Wearmewith

flats, preferably

shiny brogues.

Whatever youdo,

donÕtwearmewith

thoseplatformthings.

Callmedramatic, but

IÕm just protectingmy

silhouette. #DRAMA

Viscosedress,

£1,127.50,

PeterPilotto

1

7
facebook.com/elleuk

Ohstopbeing so stuffy, Preen coat,

havenÕt youheard ofChristine

Keeler? LetÕs get skimpy! Cotton-

jersey leotard, £266,Preen

ThePreen

leotardwants

to goout tonight,

Ôjust usÕ, apparently.

Teenybit outrŽ, just

sheand I at the opera,

donÕt you think?Wool

andcrystal coat,

£2,646,Preen

Whatdoyou

meanthe

BettyFordCenterÕs

full?OK,pass the

vodka.Pearl and

resinnecklace,

£1,855,Lanvin

3

6

2
So I said tomy

mate, ifsomeone

swingsme round the

dance floor again, IÕm

gonnaburst. This

strap isnÕtan invitation

for you to flingme

round yer head.Got

it?Metal and satin

bag, £35,River Island

2

IÕm totally hip

in that Ônot

everyone knows

aboutmeÕway, but

also completely

wearable. So,

basically, IÕm a

fashion genius.

Autograph, anyone?

Leather boots,

£328,Toga

4

IÕm like, totally

working that

high-low thing, like,

totally designer-

looking but, like,

totally not? Vinyl

leather skirt,

£180,Topshop

5

  

WorldMags.netWorldMags.net

WorldMags.net

http://ELLEUK.COM
http://facebook.com/elleufacebook.com/elleuk
http://worldmags.net/
http://worldmags.net/


  

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/


C
ÉL
IN
E

SA
IN
T
LA
U
R
EN
T

P
R
A
D
A

D
R
IE
S
VA
N
N
O
TE
N

ELLEUK.COM

LO
U
IS
V
U
IT
TO
N

@AMCELLE

I
f Iwere to say toyou that coatsare
abig thing this season, Iwouldn’t
blameyouatall for givingmea funny
lookwhilemuttering, ‘Erm, itswinter
dumb-ass…of course coatsareabig
thing.’Butbearwithme.What I’m
saying is, if youareonlygoing to invest
inonebig-ticket itemthenmake it
a coat, because this season they really
are – tocoinapopularphrase – ‘game
changers’ in termsofdefiningyour look.
Fromladylike togrungechic, there is
anembarrassmentof richesout there.
This ismycreamof thecrop.

Right now, the only thingonyour
shopping list should be a coat.
Choosing just one is the problem

HEROINE CHIC
TheLady, as reinvented byMiuccia
Prada,was a vision of slightly
unhinged loveliness. ThinkForties
femme fatale in sunglasses, coat
casually slung over party-girl
ensemble, oozingmorning-after-
the-night-before dishevelled
glamour. I amcurrently lusting
after this grey tweednumberwith
exaggerated sleeves, but there are
a zillion retro-inspired styles out
there for you to choose from. Just
add lipstick andheels.

SUPER FURRY ANIMAL
Furry textures are everywhere this
season and thisDries teddy bear
coat is, inmyopinion, the nirvana
of faux fur.Whywear real when
you canhave this? I love the styling
here, with pyjamapants and sloppy
V-neck, but really, anything goes.
It’s a ‘throwon and go anywhere’
item thatwill be in yourwardrobe
for years to come.
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MAN UP
Themasculine coat is big news this
season, Vuitton’s interpretations
being the best, inmyopinion. I love
the smattering of glitter trailing on
the hemof this one, but that’s not
essential. It’s all about looking for
something oversized and tailored.
Raiding your boyfriend’swardrobe
is definitely an option for this one.

CHECKMATE
Plaid coats are everywhere you look
this season, fromgrunge-tastic
tartans to crisp ginghamchecks.
Céline’s version, inspiredbypound-
shop shopping bags, is the ultimate
in high-low luxe and you’ll be glad
to hear the high street is awash
with similar versions. Teamwith
denim for a 1980s ‘Brat Pack’ vibe.

GO FOR GRUNGE
WhilstHedi Slimane’s a/w ode
to grunge divided critics, I can
honestly say there aremore pieces
Iwant from this collection than
any other this season – this pea coat
being top of the list. Depending
on your height, it’s either a long
jacket or a short coat, but either
way it’s the ultimate reinvention
of a perennial classic.

Mad
about

137
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WATCH IT Downloadthe
Layarappandscanthepageto

seeLisa’s latesthow-tovideo

SCANWITH

@LISA_ELDRIDGE

139ELLEUK.COM
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SMOOTHING AND

COLOUR CORRECTION
If you like the smoothing, silicone
feel of traditional primer formulas,
tryClinique’s new range of
SuperprimerFacePrimers, £20,
whichhelpfill in pores andfine
lines to create a smooth surface for
foundation to glide over.The six
different colour variants also target
different skin complaints, from
dullness to discolourationand
redness.BenefitThePOREfessional
(1), £24.50, is also good if youwant
a quickfix todisguise pores, or, if
youwant aproduct thatwill help
your foundation ‘stick’ better, try
Benefit’s newStayFlawless
15-HourPrimer (2), £24.50.

I
nthepastfewyears,primershavebecome
oneofbeauty’sbiggestbuzzwords,witha
never-endingstreamhitting the shelves.
Butwhatare they forandwhenshould
youuse them?Forme, they’retocreatea
smooth,hydratedsurfacereadyformake-
up.Moisturiserdoesa similar job, so if
you’rehappywithhowyoursperformsand
howyour foundation lasts, youdon’thave
touse them.But if youwanta specialised
primer, look foronewithspecificskincare
benefits thatmoisturisesand treats,
cuttingdownontheproductsyouneed.

They’rebignews,butwhatdo they
actuallydo?LisaEldridgeexplains

MATTIFYINGANDTREATING
If youhaveproblemskin,Smashbox
has addedBlemishControl Primer
(3), £28, to its PhotoFinish range –
it contains 2%salicylic acid tohelp
control breakouts (be careful not to
layer it over other acne-fighting
products, or youcould risk irritating
your skin).My favourite primer for
enlargedpores isDrBrandtPores
NoMorePoreRefiner, £39,which
gives amatte surface and extends
the life of your foundation.Agood
choicewhenaddingaprimer to
yourregime is onewith SPF.
LauraMercier has just added the
FoundationPrimer SPF30, £28, to
its range, andChantecailleUltra
SunProtectionSPF50 (4), £76, has
a light texture so sinks into skin
quickly, despite thehighSPF.

FIRMINGANDRADIANCE-BOOSTING
Cult classicClarinsBeautyFlash
Balm,£29, is stillmy favourite for
adding energy todull, tired skin –
perfect for a big event.

SILICONE-FREE
Nearly 99%of primers are silicone-
basedbut for silicone-free options,
I likeHourglassVeilMineralPrimer
(5), £52 – it leaves a satin-like veil on
your skin (if your skin is dry, apply
moisturiserfirst) –andBareMinerals
PrimeTimeOilControlFoundation
Primer, £21, a brilliant option for
hidingpores andabsorbing shine.

ALLABOUTTHE EYES
There are some fabulous formulas
specificallydesignedforeyes.Urban
DecayEyeshadowPrimerPotion,
£15, is a cult classic that stops eye
make-up fromcreasing throughout
theday. I also loveNarsProPrime
SmudgeProofEyeshadowBase,
£19.Remember that the keywhen
applying anyprimer is not to use
toomuch.Youdon’t have to spend
agesmassaging it in: I prefer to
smooth it over skinusing long
strokes.And if you’re using serum
ormoisturiser first,make sure it’s
absorbedbefore you layer onyour
primer. You canadapt your primer
application to suit your skin, for
example,justapplyingonyourT-zone.

Bare Minerals Prime

Time Oil Control

Foundation Primer, £21

Clinique

Superprimer

Universal Face

Primer, £20

Primer
Makemine a   
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See it ›buy it ›wear it

it’s the bomb 
Leather and 
sheepskin jacket, 
£1,800, Acne

@ELLEUK

e l l e

 Fashion Donna Wallace   

Photography Beate Sonnenberg
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UPDATE IT
Shopmorenew looks

at elleuk.com/style
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Calfskin and

shearling

boots, from

£760, Chanel

Leather and

shearling

bag, £585, 3.1

Phillip Lim

Shearling

and leather

coat, £795,

Reiss

Warm, furry, soft. Likebasically
wearingaverystylishhug.We love

Shopthelook

SHEAR LUXURYSHEAR LUXURY

Think shearling can’t look

glamorous? Think again.

Isabel Marant and Loewe

sent models down the

catwalk in shearling coats

paired with leather pencil

skirts and fierce footwear.

So forget sacrificing warmth

for style – this winter, you

can have both.

THE INSPIRATION

Left: Shearling

is a model off-duty

fave. Above and

below: Make

Kate Moss and

Julie Christie

your inspiration

Sheepskin

coat, £995,

Jigsaw

Leather and

shearling

jacket, £1,055,

Sandro

Sheepskin

boots,

£800,

Moncler

Leather and

calfskin boots,

£499, Marc Cain

Shearling and

leather bag,

£135, Ugg

Australia

Shearling and

leather coat,

£650, Topshop

Shearling

bag, £490,

Marc by

Marc Jacobs

Shearling

hat, £150,

Les Petites

Shearling bag,

£2,690, Fendi

Sheepskin ear

muffs, £65,

Emu Australia

KATE MOSS
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RALPH
LAUREN

COLLECTION
Leather, £1,145
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GIANVITO ROSSI Suede, £875

CH
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0

EM
ILIO

PU
CC
I Su

ede
, £2

,28
8

3
.1
P
H
IL
L
IP
L
IM

147ELLEUK.COM

C
a
tw
a
lk
p
h
o
to
g
ra
p
h
y
:A
n
th
e
a
S
im
m
s
.

A
C
C
E
S
S
O
R
I
E
S

F
I
V
E
O
V
E
R
-T
H
E
-
K
N
E
E
B
O
O
T
S

Such great
heights

FashionDonnaWallace Photography JamieBevan

ItÕs timetomake friendswith
your thighs,because itÕsall about

theover-the-kneeboot
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H&M Faux leather, £34.99
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ROKSANDA ILINCIC Wool crepe, £775

TO
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P L
eat

he
r, £
75

148 ELLEUK.COM

Doit like
a ladyWhenyour backpack

needsa rest, opt for
modernelegance instead
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COLLECTION BY OPI

COLOURS FROM LEFT TO RIGHT: A-PIERS TO BE TAN, DINING AL FRISCO, HAVEN’T THE FOGGIEST, PEACE & LOVE & OPI, KEEPING SUZI AT BAY,

INCOGNITO IN SAUSALITO, LOST ON LOMBARD, I KNEAD SOUR-DOUGH, MUIR MUIR ON THE WALL, IN THE CABLE CAR-POOL LANE, EMBARCA-DARE YA!,

FIRST DATE AT THE GOLDEN GATE, IT’S ALL SAN ANDREAS’S FAULT*, WHARF! WHARF! WHARF!*, ALCATRAZ...ROCKS*

www.opiuk.com

Model is wearing First Date at the Golden Gate

*Features OPI Liquid Sand™ technology

©2013 OPI Products Inc.
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STYLE IT
Seewhat TeamELLEwear towork at

elleuk.com/style/what-elle-wears 151ELLEUK.COM
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Claretandnavy: twobeautifulshades,madeforeachother.Mixupyourtextures

W
H
A
T
T
O
W
E
A
R

A
T
W
O
R
K

Above rightWool jumper,

as before. Wool skirt, £595,

Teatum Jones. Ponyskin

shoes, £140, KGKurtGeiger.

Gold-plated bracelet,

£254, and gold feather ring,

£169, both ThomasSabo.

Leather bag, £70, Asos.

Leather clutch, £239,

Guess.Right Jacquard-

silk top, £135,Whistles.

Cotton-mix top, £16, Next.

Metal ring (on left hand), £6,

Accessorize. Navy leather

bag, £195, Michael Michael

Kors. Claret leather bag,

£850, Anya Hindmarch.

Far right Faux leather

and wool-mix hat, £29,

Accessorize. Everything

else, as before

Perfectmatch

Far leftWool coat, £175,

Cos. Wool roll-neck, £99,

Toast. Leather culottes,

£450, Paper London.

Calfskin shoes, £250,

Whistles. Leather bag,

£145, & Other Stories.

Gold-plated necklace,

£135,Maria Black. Yellow

gold rings (on left hand),

£375 and £735 (worn

throughout), both Dina

Kamal. Yellow gold rings

(on right hand), £550 and

£995, both Annoushka.

Gold watch, £275, Seiko

(worn throughout)

LeftWool jumper, £65,

& Other Stories. Wool

trousers, £270, Acne.

Leather shoes, £270, Tod’s.

Yellow gold ring, as before

B
U
R
B
E
R
R
Y
P
R
O
R
S
U
M

Wearculottes
withheels to
lengthen legs
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A
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W
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K

Above:Crepe jacket, £220,

The Kooples. Cotton shirt,

£47, French Connection.

Leather skirt, £370, Boss.

Leather bag, £1,895,

Burberry Prorsum.

Gold-plated necklace, £135,

Maria Black. Brass ring with

Swarovski Elements, £240,

Louis Vuitton. Gold-plated

ring, £75, Maria Black

Right:Wool and Swarovski-

crystal cardigan, £495,

Filles à Papa. Cotton dress,

£234, MM6. Suede and

leather shoes, £165, Russell

& Bromley. Stainless-

steel watch, £140, French

Connection. Leather bag,

£1,100, MiuMiu Far right:

Jacquard-silk top, as before.

Jacquard-silk trousers, £175,

Whistles. Cotton-mix top,

as before. Suede and leather

shoes, £165, Russell &

Bromley. Leather bag,

£340, Coach

Makeyour shirt
workharderby
layering it over
apoloneck

Far left:Cotton sweater,

£24.95, Gap. Jacquard-silk

top, as before. Leather and

viscose skirt, £159, Zara.

Yellow gold ring, £630,

Dina Kamal. Leather bag,

£190, French Connection

Left: Leather shoes, £270,

Paul Smith. Polished gold

ring (on right hand), £630,

Dina Kamal. Everything

else, as before
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STYLE IT
SeeTeamELLE’smost

treasuredaccessories

at elleuk.com/style

154 ELLEUK.COM
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C
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£225

3.1
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Feather and
m
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bag,£1,030
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Ponyskin
shoes, £340
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Shearling
bag,
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LOEWE

BELSTAFF

RICHARD NICOLL

SEE IT, SHOP IT
Visit elleuk.com formore

on-trendautumncover-ups

ED
ITO

R’S

PIC
K

156 ELLEUK.COM
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From left:

Black leather,

£685,Made in

Heaven. Black

leather, £249.99,

Superdry. Red

leather, £119.99,

Mango. Brown

leather, £745,

LesPetites.

Black leather,

£845, Sandro

Below from left:

Black leather, £710,

ClubMonaco.

Burgundy lace,

£475,MarcCain.

Cream leather,

£600, Diesel. Black

leather, £529,Maje.

Black leather,

£1,200,Matchless

Buynow,wear forever (andever)

Leather
bikers

Rainorshine, this styleclassicneverdates
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Smartenup
the lookwitha
mid-heel pump

Day

Aboxclutch
addsa touch
of glamour

Night

161ELLEUK.COM

P
h
o
to
g
ra
p
h
y
:C
la
ir
e
P
e
p
p
e
r.

SHOES
Suede,£235,Russell

&Bromley

Thecheckedcoat

ACCESSORISE NOW

H
O
W
T
O
W
E
A
R

T
H
E
C
H
E
C
K
E
D
C
O
A
T

Wool coat,

£125, Topshop.

Cotton shirt, £49,

Jigsaw. Denim

jeans, £95, Levi’s.

Suede shoes, £79,

Zara. Leather

bag, £89, Cos

Wool coat, as

before. Cotton and

silk top, £79, Cos.

Silk-mix trousers,

£79, &Other

Stories. Patent-

leather shoes,

£225, L.K. Bennett.

Metal bag, £19.99,

and rings, £9.99

each, all Zara

SHOES
Leather, £165,
L.K.Bennett

BRACELET
Metal, £8,
River Island

BAG
Faux leather,

£28,Warehouse

EARRINGS
Metal and
diamanté,
£12,Next
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Night

Studdetailing
reallyworks
with leather

Day

Offsetmasculine
bootswitha
ladylikebag

162 ELLEUK.COM
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The leatherwrapskirt
ACCESSORISE NOW

H
O
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T
O
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T
H
E
L
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T
H
E
R
W
R
A
P
S
K
IR
T

Leather skirt, £299,

Jaeger. Angora

jumper, £209,

Sandro. Leather

boots, £275,

L.K. Bennett.

Gold-plated

necklace, £48, and

gold-plated

bracelets, £45

each, all Mona

Mara. Leather

bag, £155,

Bimba&Lola

SHOES
Velvet, £79,

&OtherStories

BOOTS
Faux leather,
£34.99,H&M

NECKLACE
Goldplated,
£40,MonaMara

Leather skirt, as

before. Silk-crepe

shirt, £219, Marc

Cain. Faux-leather

shoes, £27, Simmi.

Faux-leather bag,

£19.99, Zara

BAG
Faux leather,
£34.99,H&M

BAG Leather,
£35,River Island

  

WorldMags.netWorldMags.net

WorldMags.net

http://ELLEUK.COM
http://worldmags.net/
http://worldmags.net/


EYEWEAR COLLECTION
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ELLE DIGITAL

ComebackstagewithELLEatLondonFashion
Week.Capturinghundredsof intimate,pre-showmoments, this
amazing,keep-foreverappgivesyouunprecedentedaccess

tothegreatestshowonearth,all for just£1.99

G O T O E L L E U K . C O M / A P P L E - N E W S S T A N D

P
h
o
to
g
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p
h
y
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D
e
N
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o
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Peep-toesmake
these trousers
work for evening

JohnLennon-
style shades
addabohovibe

NightDay

165ELLEUK.COM

ACCESSORISE NOW

BAG
Faux leather,
£18,Monki

SHOES Patent
leather, £45,AsosEARRINGS

Zinc,£3.99,H&M

SUNGLASSES
Clearpolycarbonate,
£55,MrBoho

Thepinstripetrousers
H
O
W
T
O
W
E
A
R

T
H
E
P
IN
S
T
R
IP
E
T
R
O
U
S
E
R
S

Wool-mix trousers,

£35,Marks &

Spencer.Wool-mix

jumper, £39.99,

Mango. Cotton-mix

shirt, £26, Next.

PVCboots, £35,

Monki.White

polycarbonate

sunglasses,

£55,Mr Boho

Wool-mix trousers,

as before. Cotton

top, £164, Pinko.

Faux-leather

shoes, £29.99,

Zara. Leather

bag, £59.99, H&M

P
h
o
to
g
ra
p
h
y
:C
la
ir
e
P
e
p
p
e
r.

SHOES
Leather, £115,
FrenchSole
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BAG
Ponyskin,£80,
KurtGeiger

Adda/w2013’s
hottestprinttothis
neutralensemble

Balanceout a
sparkly lookwith
simpleaccessories

NightDay

Theoversizedcardigan

Wool cardigan,

£199, Hoss.

Alpaca-wool

sleeveless jumper,

£29.99, H&M.

Cotton sleeveless

shirt, £29.99, and

leather bag,

£69.99, both Zara.

Wool-mix trousers,

£79, Cos. Canvas

shoes, £65, Office.

Gold-plated

necklace, £40,

MonaMara

Wool cardigan, as

before. Sequined

cotton-mix dress,

£75, Asos.

Patent-leather

shoes, £39.99,

Zara. Faux-leather

bag, £29.99, H&M

NECKLACE
Metal and
glass-mix,
£29.99,ZaraGLASSES

Acetate, £180,
HardyAmies

SHOES
Suede,£40,Asos

SHOES
Patent leather, £215,
Russell&Bromley

ACCESSORISE NOW
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GEORGIA MAY JAGGERwears Moisture Renew Lipstick shade 360, As YouWant Victoria.

NEW

MOISTURE

RENEWLIPSTICK
LIPS DRENCHED IN MOISTURE.

VITAMIN ENRICHED COLOUR.

A BURST OF BRILLIANCE.

RIMMELLONDON.COM
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Rosehaven

Hans Christian
Anderson Monument

Rosenborg Castle
and Royal Treasure

University of Copenhagen
Botanical Garden
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GOTHERSGADE

GOTHERSGADE
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FREDERIKSBORGGADE

LÆ
DE
RS
TR
ÆD
E

NIK
OLA
J PL

LILL
E KO
NGE
NSG
ADE

CH
RIS
TIA
NSBO

RG SLOTSPLADS

Royal Danish
Academy of

Royal Danish
Thetre

Stork Fountain

Copenhagen
Cathedral

Kultorvet

Gråbrødretorv

Højbro
Square

Kongens
Nytrov

Indre By

1

3

4

5 6

7
8 9

10

12
13

14

15

16

17

18

19

11

K
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N
P
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S
ES
S
EG
A
D
E

K
R
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N
P
R
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e l l e

See it › buy it ›wear it

StreetStyle…CopenhagenELLE’s love forall thingsScandiknowsnobounds

WorkSpy…StormModelManagement It’snot just themodelswhoknowhowtoworkit

ClosetConfidential…CandiceLakeThestreet-stylestaronhowshegetsdressed
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MathildeSøndergaardMadsen, 25,medical student

CarolinePlummer, 22,English studentYasminReubenAdlerThomsen, 23, languages student

‘My style is edgy 
yet feminine.’ 

Wool-mix coat, 
£79.99, H&M.

Cotton and silk 
top, £45, Banana 

Republic. Leather 
and rubber 

trainers, £95, 
Nike. Leather 

bag, £95, Brooks

Wool gilet, £325, 
Won Hundred. 

Cotton shirt, £55, 
Cos. Leather 

trousers, £499, 
Reiss. Leather 

boots, £120, 
Dune. Céline

bag, Yael’s own

Polyamide top, 
£85, Whistles. 

Cotton skirt, 
£69, Cos. Bag, 
Caroline’s own

Neoprene coat,
£587, Co-te.

Silk dress,
£140, French
Connection.

Leather boots,
£420, Sandro

YaelFreifeldt, 32, ownerofFreifeldtPR  
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SNAP IT • SHARE IT
Street-style star?Email usa

photoat streetstyle@elleuk.com

andweÕll publish thebest online
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DANISH DESIGNS

LotteSkovgaardNielsen, 31,PRforByMaleneBirger

HildaSandström,25, stylistMarie-LouiseMagnussen, 26,TV journalist

Wool coat,
£325, Ganni.
Denim dress,
£110, Bimba
& Lola. Leather
and rubber
trainers,
£65, Nike

See it, shop it.Thegirls of
Copenhagen showushow todress
for unpredictable autumndays

StylingHarriet Stewart

PhotographySøren Jepsen

MapsRussell Bell

‘I love oversized
pieces like this
dress.’ Cotton

dress, £270, Acne.
Wool skirt, £32,

Next. Leather
and ponyskin

bag, £90,
Kurt Geiger
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‘I’m going to 
wear this coat 

all winter!’
Polyester-mix 

coat, £399, 
By Malene 
Birger. Silk 

jumpsuit, £89, 
Cos. Viscose shoes, 

£59.99, Zara  
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WorldMags.net

mailto:streetstyle@elleuk.com
http://ELLEUK.COM
http://worldmags.net/
http://worldmags.net/


VictoriaRaskTeisen, 25,PRforDayBirgerEtMikkelsen
FrederikkeToftsø, 25, founderofbisou.dkand
bloggerat fredesblog.dk (andherdog,Winston)

CindieHiort, 34, bloggerMargotRegnier, 24, sustainable communicationstudent

Wool-mix coat, 
£360, and viscose 
shoes, £190, both 

Day Birger 
Et Mikkelsen. 

Silk trousers, 
£230, Raoul

Wool jacket, 
£79.99, H&M. 
Cotton-mix 
T-shirt, £16, 
American 
Apparel. Wool-
mix skirt, £600, 
Acne. Leather 
sandals, £275, 
Joie. Leather 
bag, £89, Cos

Leather and
wool jacket,
£1,525, Marc
Cain. Polyester
top, £95, and
silk-mix
trousers, £195,
both Whistles.
Leather and
wool boots,
£295, Stuart
Weitzman
for Russell
& Bromley

‘Details are very
important when I’m

choosing an outfit.’
Wool-mix jacket,

£135, Cos. Cotton-
mix T-shirt,

£18, American
Apparel. Wool-mix

trousers, £310,
Acne. Nylon

trainers, £95, Nike
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HERITAGE
BLAZER £35

Other colours available. Products are subject to availability whilst stocks last.

Some products may be available in selected sizes or stores only.

Simple style statements never go out

of fashion.

STATEMENTS
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MAP IT • DO IT
Get a full-size versionof this

maponour digital edition,

available at the iTunesStore
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AnneVilladsen, 32, researchnurse

LaurenBowey, 29,directorof thegreensuitcase.dk (andherdog,Dave)RebekkaNielsen, 31, jewellerydesignerand founderofRebekkaRebekka

‘My style is relaxed –
I’m more often in
the forest with my dog,
Dave, than in the city.’
Cotton-mix jumper,
£16, Next. Polyester
and viscose skirt,
£50, Topshop.
Leather sandals,
£195, Kurt Geiger
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INSIDERÕS GUIDE TO COPENHAGEN

Culture…atRosenborgCastleGardens● takeachillywalk
in thegardensof thishistoric castle, thensoakupart

exhibitionsat thePeterAmbyGallery● (peteramby.com)
Shopping…PreviewtheuneditedcollectionatHenrik
VibskovBoutique● (henrikvibskovboutique.com)

Dining…atMadklubben● friendlystaff,deliciousfood
combinationsandlivelyatmosphere(madklubben.dk)

Champagneandcocktails…relaxwithfriendsoveraglass
ofbubblyatBalthazar● (balthazarcph.dk)

Cotton-mix 
jacket, £89, 

Topshop. Cotton 
top, £6, Marks & 

Spencer. Acne 
culottes and shoes, 

and Le Specs
sunglasses, all 

Rebekka’s own 

Faux-fur coat,
£315, and
ponyskin
trainers, £260,
both Sandro.
Cotton jumper,
£29, Topshop.
Cotton skirt,
£138, Bimba
& Lola
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STATEMENTS

Other colours available. Products are subject to availability whilst stocks last.

Some products may be available in selected sizes or stores only.

CABLE
DRESS £22
Simple style statements never go out

of fashion.
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Who’s the boss?

The Nokia Lumia

1020 puts you in

charge of your

smartphone and

lets you shoot

like a pro

ELLE PROMOTION

Clarity – The 41MP

camera sensor works

with a high-precision

lens to capture

ultra-sharp images.

Zoom – High resolu-

tion zoom means no

loss in picture quality

when picking out the

details in an image.

Control – Nokia

Pro Camera’s easy

navigation puts you

in creative control.

Sound – Enjoy

distortion-free

stereo audio, even in

the loudest setting.

Music – Free mix

streaming with

Nokia Music.

Maps – Offline

global maps with

the Here suite.

MSOffice – Access

to the full suite lets

you work on the go.

NOKIA LUMIA
1020: IN BRIEF

SHOOTING
FROM THE HIP

Wantmore fromyour smartphone?With its
groundbreakingnewcamera technology, theall-new

NokiaLumia1020 takes it to thenext level

S
ince it first launched, the Nokia
Lumia Windows Phone has
proven itself to be the smartest
of smartphones. Not just
because it looksgood (that,
of course, is agiven), but

because,when it comes to the ‘extras’
itperformsbrilliantlyacross theboard.

Boasting professional-quality
Carl Zeiss lenses and packed with
features that ensure you get the best
shot every time, the range has long
been lauded for its market-leading
cameras. But the new Nokia Lumia
1020 takesanother leap forwardagain.

With its huge 41 megapixel
sensor, the camera can capture
the sharpest of images. It performs
brilliantly in any light and at almost
any speed, so you get the pictures you
want anywhere and at any time.

And if you’re looking to take your
shooting skills up a notch? Nokia Pro
Camera boasts simple and easy-to-
use controls that let you manually

adjust any number of settings. That
means that whether you’re out with
your friends or shooting street-style
for your blog you are now able to
boost your creativity in any number
of ways. And with reduced camera
shake and Nokia Rich Recording,
you can look forward to great,
distortion-free video from even
the busiest festival or mosh pit.

All thatand the restof the features
you’d expect from your Nokia Lumia.
Getting – and staying – connected has
never been easier or more fun.

THEPROCAMProvingtheNokiaLumia
1020 has what it takes, legendary
photographers Bruce Weber and
DavidBaileyput itscamerato thetest
inNYC this summer. See what they
thought at conversations.nokia.com

FIND OUT MORE
Bringing the smartphone firmly into focus,

discover it all at nokia.co.uk/lumia1020.

Get involved or follow@Nokia_UK

COMING UP
With the new Nokia Lumia 1020 in your hands pro-quality shots aren’t just the

preserve of the Baileys and Webers of this world. Next month, ELLE Nokia intern

Johanna Pikver reports from the frontline of London Fashion Weekend. And, you

guessed it, all her images will be shot on the Nokia Lumia 1020. Save the date.
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MAP IT • DO IT
Get a full-size versionof this

maponour digital edition,

available at the iTunesStore
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GLASGOW
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Scotland’sartandmusichubdoes laid-backstyle

ELLEloves:understated
casual outfits

Laura (above)wears:
Forever21 jacket,Cos
top,H&M trousers,
Ray-Ban sunglasses,
Burberrybag.Top left:
Zara jacketandscarf,
CosT-shirt,JBrand
jeans,Pradabag

ELLEloves:pared-
downaccessories

Nicole (right)wears:
Topshop top,Zara
trousers,Vans shoes,
River Island sunglasses
Above (middle row):
Vintagecardigan,Zara
T-shirt,Rag&Bone
jeans,Célinebag.
Above (topcentre):
MissSelfridge jacket,
Topshop shirt,
Asos skirt

Glasgow’smusic scenehub (monocafebar.com)Shopping…MrBenRetroClothing●Full of vintage treasures (mrbenretroclothing.com)

Eatingat…ArisaigRestaurant● Scottish cuisineandwhiskyat this relaxedeaterie (arisaigrestaurant.co.uk) Musicat…MonoCaféBar●

INSIDER ~ GLASGOW

ELLEloves:patterned jackets

Helen (top right)wears:Warehouse jacket
andjumpsuit,Persol sunglasses,Viktorija
Agnenecklace,VivienneWestwoodbag.
Above:Zara jacketandshirt,Topshop jeans,
LunaBluandCobag.Above (middle row):
H&M jacket,Cosdress.Above (top):
Topshop jeansandshoes

4 5

7
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LorraineCandy,

Editor-in-Chief (left)

wears: Jacket, J Brand.

Jumper, Cos. Jeans,

Donna Ida. Sunglasses,

Linda Farrow. Donna

Wallace, Accessories

Editor (right) wears:

Jacket, &Other Stories.

Shirt, vintage. Jeans,

Acne. Bag, 3.1 Phillip Lim

‘The ultimate trans-seasonal piece’

ELLE HQ

Thebikerjacket: timelessand
iconic.Wecan’t livewithoutit

NatalieWansbrough-Jones,

Senior Fashion Editor (left)

wears: Jacket, Balenciaga

atMatches. Shirt, Band

OfOutsiders. Trousers,

Joseph. Shoes, Laurence

Dacade. Sunglasses,

Oliver Peoples

EilidhWilliamson,

Art Intern (left)

wears: Jacket,

Whistles. T-shirt,

Topshop.Necklace,

UrbanOutfitters

‘This cottonbiker is a great
lightweight jacket for autumn.’

Miette L. Johnson,

Art Director (right)

wears: Jacket,

Muubaa. Top,

UrbanOutfitters.

Jeans, Zara.

Shoes, Converse.

Sunglasses,

Calvin Klein

EmmaSells, Fashion FeaturesWriter (above)

wears: Jacket, Sandro. Shirt, Topshop. Trousers, Zara.

FernRoss, Production Editor (left) wears: Jacket, Iro.

T-shirt, Cos. Necklaces, presents
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innExtmonth’sELLE
Thegame-changingholiday-seasonpieces tobuynow

december issueonsale30october
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PLUSCheckout the all-newBenefit store onCarnabyStreet, LondonW1, opennow

BUYELLE,GETAFREE
BENEFIT LIPGLOSS

Free foryou
withELLE

Benefit’s threenew-
season shades:

Dandelion,Coralista
andHoola. Be
first to get them

SOPHIE BERESINER, BEAUTY DIRECTOR

‘Themost flatteringof
skin-tone-boostingshades.New
classics ina squeezy tube’
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JAC WATERS

‘I would always rather
be underdressed’

MarinaFairfax,
Women’sAgent

Topand jeans,both
Cos.Sandals,Zara.
Bag,Commede
Garçons.Rings,
MarlaBlack
andBulgari ›

JacWaters, Graphic
Designer andSocial
MediaCoordinator

T-shirt,Asos.Vintage
jeans.Sandals,Zara.
Necklace,LuluFrost

STORM MODEL MANAGEMENT~ CHELSEA ~ LONDON
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Whatotherpeopleweartowork.
Thismonth:StormModelManagement

Maddison
Brudenell,Model
Jacket,DayBirger
EtMikkelsen.Vest,
Topshop.Vintage
shorts.Necklaces, India
Hicks.Vintagerings.
Rucksack,Supreme
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Evangeline
Ling,Model
Playsuit,
Topshop ›
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‹SarahDoukas,
MDStormModel
Management
Dress,Clu.
Vintage jewellery

ChelseaPrice,
NewFacesAgent
andModel Scout
Jacket,Whistles.
Dress,Honeydew.
Vintagenecklace.
Watch,Asos.
Bracelets,LowLuv.
Rings,Catbird

CHELSEA PRICE

‘I live in low-key
staples, likemy
leather biker
jacket, when
I’m out scouting’

NoelleDoukas,Women’sAgent
Dress,Gap. Sandals,SergioRossi. Jewellery,
MonicaVinader,SwarovskiandRam.
Bag,Mulberry.Watch,DKNY

AmmaAmihyia,
NewFacesAgent

T-shirtandskirt,both
Cos.Vintageearrings.
Watch,MichaelKors.

Bracelets,Tiffany
andMonicaVinader.

Rings,Ram
›
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Candice recommends: 1. Parlour X, Sydney (parlourx.com.au) ‘A boutiquewith an amazing selection of local and international designers. My first stop in Sydney.’
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bright iswhat I do,’ she says
cheerfully. Thebedroomfloor is
knee-deep in bold andbeautiful
things: a floaty, greenAlberta
Ferretti dress that she randown
the beach in onholiday inBig
Sur; a striking redBec&Bridge
jumpsuit; awild pink, shaggy
TemperleyLondon coat; and
dinky box bags byNewYork
designerEmmKuoamong them.
ButLakewasn’t always so

style savvy. ‘I knewnothing about
fashionuntil I becameamodel.’
Shewas spotted by anagent as a
19-year-old law student inSydney
and, thrilled at the prospect of
seeing theworld, promptly

CLOSETconfidential

CanCandiceLake –model-
turned-street-style photographer
andblogger – really livehere,
under a damp, dingyVictorian
railway arch in this sketchypatch
of SouthLondon? She appears
at the door, herwillowy, blonde
elegance cutting through the
gloom, andbeckonsme into a
light, spacious, ultra-modern
house, all curvedwalls and glass.
Youwouldn’t bet against seeing
it in an episode ofGrandDesigns.
At his laptop in the corner is the
architect, Lake’s husbandand
fellowAustralian,DidierRyan.
Lake’swardrobe certainly

has thewow factor, too. ‘Big and

Above: Lake’smuch-loved

pinkTemperley coat. Below:

Bold bags are a trademark

Lake on her

eclectic style:

‘I only buy

things that

moveme’

Model-turned-street-style
photographerCandice
Lakehasa love of bright,
sculptural pieces – inher
homeandherwardrobe

CANDICE LAKE
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2. Comptoir de l’Image, Paris (144 rue de Sévigné, Paris) ‘When I first stumbled upon thisMarais bookshop, I stayed all day: it’s the perfect place to get lost for hours.’

red lipsticks

@candicelake

Fromshoes to

lipstick, Lake’s

signature look

is bold and

super stylish

jackets

pairs of
sunglasses

art &
photography

books

different
types of tea

old cameras

alberta
ferretti
dresses

maison
michel hats
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droppedout of university and
moved tomilan.her parents
were less thrilled, but neednot
haveworried: lake enjoyed great
success,walking forchanel and
fendi andbeing shot by steven
meisel for aVersace campaign.
itwas this experience that led
to fashion career number two:
‘i saw that photo ofmeon the
side of the bus.he’d shotme
infive frames but thefinished
imagewas amazing. itwas the
moment i decided iwanted to be
aphotographer. i’d hit a high in
mycareer; i didn’twant to reach
30 andhavenoqualifications.’
she returned to sydney,

did adegree infine art and
photography, and endedup in
london, settingupablog to
showcaseher snaps of stylish
friends – anda street-style star
was born.
‘londongirls aremy

favourite to shoot – they’re so
creative,’ she says. butwhat does
she think about the backlash
against street style, led by suzy
menkes ofTheNewYorkTimes
– thenotion that it’s becomean
unwelcomedistraction at the
shows?that it is a parade of
‘peacocks’, who caremore for
free designer gifts than fashion
for fashion’s sake? ‘street-style
subjects have become stars
because they’re fabulous. people
say street style is dead, but it’s
not.my readers are still hugely
inspired by it –whatwas closed
off is nowaccessible.’

being on the frontline of
street style has encouragedlake
to experimentwithher own
look: ‘clothes bring somuch joy.
i think that’swhy i love going out
somuch – i love getting dressed
up.’When it comes towardrobe
basics, her daytime look is a pair
ofhelmutlang leather trousers
andawhite j.crewt-shirt, but
she admits shedoesn’t give
enough thought to staple items.
however, shehas recently
discoveredZara atheathrow:
‘i always go in andbuy loads.
it’smynew ritual.’ you see,
designs don’t alwayshave to
be so grandafter all.
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FOR YOUR NEAREST SALON CALL 0800 731 2396 WWW.TONIANDGUY.COM /toniandguyUK @ toniandguyUK

USING POWDER PINK SPRAY
BY LABEL.M OFFICIAL HAIRCARE PRODUCT LONDON FASHION WEEK2013
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FEMINISM: What does it mean to you? Is it relevant to your life?

What do you need, and expect, from it? And perhaps most

important of all, do you even care about it? If the answer to the

final question is ‘No’ (and for many women, I fear it may be) then

I’m concerned. Which is why WE’VE ASKED LEADING FEMINIST THINKERS

TO SHOW YOU WHY FEMINISM STILL MATTERS. We asked these feminists

to ‘rebrand’ the movement with the help of award-winning

advertising agencies. ‘Tell uswhat it should stand for in 2013,’ we

asked. So they did. Now it’s your turn. Read it and tell me what

you think of their feminist ad campaigns. For me, feminism is as

personal as it is political: it’s about having CHOICE AND EQUALITY and

about my opinion BEING HEARD alongside a man’s in a comparable

situation (and being paid the same salary for doing the same

job). It’s not anti-feminine or exclusive or elitist. It’s about being

allowed to be the best you can be. Mostly, it’s about us being

happy we’re not being discriminated against – at work, home or

in society. Debate is the key and I hope this sparks one – ENGAGE IN

THE CAMPAIGN that speaks to youmost on the following pages and

visit elleuk.com, where I will be hosting the conversation on my

blog. Tweet us andmake your voice heard ›

REBRANDING

DEBATE

LorraineCandy, ELLE Editor-in-Chief

#ELLEFEMINISM

INSPIR
E

e l l e

@LORRAINEELLE
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DEBATE

THECONCEPT

MANIFESTOFEMINIST TIMES is aimed at ordinary women, not just the politically

committed. We want to reach the widest possible audience without

compromising the integrity of our message: that FEMINISM IS NOT ONE

EASY IDEA, it’s a process you go through, a pattern of being critical,

a practice of imagination and a FEARLESSNESS OF CHANGE. These are the

primary reasons we made the decision to have no advertising in

Feminist Times – our free-to-accesswebsite andmagazine is instead

funded by a members’ organisation. Equality and fair pay is written

into Feminist Times’ DNA, so wewere delightedwhenMother pitched

us an ad about the pay gap, and evenmore pleased that they wanted

to promote a discussion of pay differentials. This is a pressing issue.

Yet it is just the tip of a very large iceberg. Our ethos is all about

humanity, empathy and compassion. Feminist Times doesn’t judge

our readers or hold them responsible for the ills of society. WE ARE

CREATINGAFREE SPACEwhere people can speak uncomfortable truths.

CLIENT FEMINIST TIMES –Membership-basedmagazine,
campaign group andwebsite feministtimes.com
Editor, Charlotte Raven

BRITISH WOMEN EARN 15% LESS than their male colleagues, on average, and

current trends suggest this gap is unlikely to close until 2057. Yet

while women know there is a pay disparity, we don’t know what to

do about it. We don’t talk about our SALARIES.We want to offer women

a simple challenge to make them think about the PAY GAP and how

it affects them. IF HE DOES THE SAME JOB, ASK HIM HIS SALARY. It’s something

everywomancando. Once you know the answer, YOUCANACT. ›

AGENCYMOTHER–Mother agency began in 1996 around a kitchen
table, set up by three peoplewho shared thewashing-up. Today, it
has offices in London, New York and Buenos Aires, with clients
including IKEA, Boots, Amnesty International and Coca-Cola. Mother
aims to create ideas that are embraced by popular culture, andwas
recently named Campaignmagazine’s Agency of the Decade.

+

Challenge theuncomfortable truthabout
pay inequalityatmakethempay.co.ukandtweetusyoursupport

OVER TO YOU...

#MAKETHEMPAY @ELLEUK
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On average British women 
earn 15% less than their 
male colleagues. 

That pay gap is unlikely  
to close until 2057. 

Let’s get more demanding.

Let’s close it sooner.
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CLIENT JINAN YOUNIS, 18 – Feminist campaigner
and founder of her school FemSoc

AGENCYBRAVE –Brave is an agency that aims tomake advertising
not feel like advertising. It loves ‘challenger’ brands and champions
the underdog. This is an agency that embraces innovation and
rejects the path of least resistance. It has helped a long list of
client partners since launching in 1998, from Ecover and John
Frieda, to Panasonic and Farrow&Ball.

DEBATE

+

THECONCEPT

MANIFESTOI WAS 17 WHEN I FIRST IDENTIFIED AS A FEMINIST. Onmy walk home from school,

I began to face wolf-whistles and sexual comments on a daily basis.

A group of men in their 30s once threw coffee over me, calling me a

‘whore’. My experiences were by no means unique. In my seven years

at an all-girls school, I SAW THAT ALL YOUNG WOMEN FACE THE SAME PRESSURES.

Friends were coerced into sexual acts, followed home by strangers

and groped in clubs. Yet there was no space in school to discuss

these issues, or the importance of consent, self-worth and positive

body image, SO I SET UP A FEMINIST SOCIETY to create that space. For that, I

was called a ‘feminist bitch’ and sent intimidating messages online.

I’ve heard women say that feminism is no longer relevant, but if a

girl can still be humiliated and intimidated for simply expressing her

views, we have a long way to go. I am feminist because I want a world

free fromharassment, abuse and sexual pressure. I wantmen towork

with, rather than against, us. I’MAFEMINIST –ARE YOU?

WHEN ASKED ‘ARE YOU A FEMINIST?’ in recent survey, six out of seven women

said no. Feminism, for many, feels too extreme. So we want to make

it feel relevant to everyone, using a visually striking flow diagram.

Being a feminist is not about age – amessage that seemedespecially

important for Jinan – OR RACE OR EVEN GENDER, it’s about BEING HUMAN.

Women and girls are still discriminated against, sexually harassed

andunfairly treated. That needs to change. ›

Wewant tohearyouranswer to thequestion,
‘Areyouafeminist?’Wehope itwillbeyes– telluswhyonTwitter

OVER TO YOU...

#FEMINISMFOREVERYONE @ELLEUK
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DEBATE

THECONCEPT

MANIFESTOTHE VAGENDA BLOG WAS BORNE OUT OF FRUSTRATION at the way women are

portrayed in – and expected to conform to – stupid and outdated

stereotypes. Our response to this sexist idiocy was to point and

laugh. You have to laugh, otherwise you’d cry. WE’VE ALWAYS CONSIDERED

OURSELVES FEMINISTS, but the term has an image problem – so many

women still see feminism as separatist or man-hating, but really

it’s just about equality. As many feminists have said before us: If

it’s not happening to the guys, or the guys aren’t doing it, then it’s

probably sexist. But we also believe in the freedom to be yourself

without bullshit box-ticking. FEMINISM IS NOT A CLUB that you need a

special password to join. It doesn’t mean you’re anti-feminine, or

that you can’t enjoy fashion or wear lipstick. It’s about being treated

as a whole person – how you accessorise that is up to you. So this

campaign is a huge ‘Screw you!’ to those who believe that what you

are is small enough to fit in a shoe box. IT IS ADECLARATIONOF INDEPENDENCE.

CLIENTVAGENDA– Feminist (and funny)website vagendamag.blogspot.com
Co-founders Holly Baxter, 24, and Rhiannon Lucy Cosslett, 26

AGENCYWIEDEN+KENNEDY – Founded in 1982,Wieden+Kennedy
London focuses on creating strong, provocative relationships
between companies and their customers. Headquartered in
Portland, Oregon, the global group has an impressive client
list that includes Nike, Levi’s, Honda and Coca-Cola.

+

Doesn’t it feel like women are always getting put into STUPID LITTLE

BOXES? So often we’re treated as a special interest group when, last

time we checked, we account for 50% of the population. There are

no rules we need to adhere to, and no stereotype that defines us. So

if we’re here to rebrand feminism, let’s start by LETTING EACH INDIVIDUAL

DEFINE HERSELF.We want to know what stereotypes you are smashing.

Showuswhat a real feminist LOOKSLIKE, LOVESANDDOES. ›

Ripout theoppositepage,writeon itastatementaboutyourself that
smashesstereotypes, takeaphoto,andtweet it to

OVER TO YOU...

#IMAWOMANAND @ELLEUK C
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WATCH IT
SeeSamtalkingabout The

HungerGames: Catching

Fire at elleuk.com
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D
uringabreak inhisELLEshoot, SamClaflin –Hollywood’s
newest crush, charismatic inanelectric blueMcQueensuit
–wanders into the studio’smessykitchen tomakehimself a
cupof tea.Hepolitelybats awayoffers fromtheELLEteam

todo it forhim.Nosurprises there: earlier,Claflinhad toldmehow
– affableEnglishman that he is – he struggleswith the fact that his
new-found statusmeanspeople fall over themselves to assist him.
‘I feel very strange about sending people off to do things for me,’
he says,witha sheepish smile. ‘People say, “But it’smy job tomake
you coffee.” But I’ve got two hands. I canmakemy own, just as I
don’tneed someone toholdanumbrellaovermewhen it’s raining.’

But this moment doesn’t go according to the script. Claflin
picksupamugand thenstops inhis tracksashenotices the legend
emblazonedacross it: ‘I heartMYSELF’.Heerupts into laughter, all
pillowy lipsandperfect teeth, anddeclares, ‘I amnotusing thatone!’

If Sam Claflin does heart himself, he disguises it very well.
Especially for an actor who, this month, stars in the biggest
Hollywood franchise since Twilight. He plays Finnick Odair in
TheHungerGames:CatchingFire, the second to be adapted from
Suzanne Collins’ wildly popular trilogy of fantasy novels, which
has sold a total 50million copies in theUS alone. ›

THE BOY
DONEGOOD

TheHungerGames is about to breakSam
Claflin into thebig league. So, asksKerry
Potter,why is he stillmakinghis own tea?

Photography Jeff Hahn

INTERVIEW
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Thefirstfilmcameout in early 2012, catapulting indie actress
Jennifer Lawrence into the global spotlight, thanks to her turn as
bow-and-arrowwieldingheroineKatnissEverdeen.Aprecis for the
unconverted (where have you been?): the story is set in Panem, a
near-futuredystopia.Themasses live in 12districts; poor, starving
andrepressedby theauthorities in theCapitol.Aspunishment fora
pastuprising, everyyear theCapitol forces eachdistrict tofield two
‘tributes’ to take part in the televisedHungerGames. It’s basically
realityTVgonemental: the childrenfight to thedeath inanarena,
and thewinner is the last one left alive. In thefirstfilm,Katniss and
her fellowDistrict 12 tribute, Peeta (JoshHutcherson), subvert the
rules to be crowned joint victors. In the second (out next month),
they’re forced to take part again, and one of their competitors is
Claflin’s lean,mean, fightingmachine Finnick.

In the book, Katniss describes Finnick thus: ‘An amazing
physical specimen.Oneof themost stunning, sensuouspeople on
theplanet.’ SamClaflinwriggles awkwardly inhis chair. ‘Ha, yeah,
miscast!’ hegrins.Thiswas thecomplaint fromcertainsectorsof the
HungerGames’ fans,who took issuewithClaflin’s casting;hewasn’t
manlyenough,muscularenough,bronzed
enough. ‘I saw people’s reactions and
some were harsh. Not to the point where
I’mgoing tokillmyself but I thought, “I’m
sorry I’mnotyourFinnick.Trustme,when
I read thebook, I didn’t seemeasFinnick
either!”’ he smiles. ‘I don’t think I’m that
attractive. I remember sitting waiting for the audition, reading
the breakdown of the character: 6ft, tanned, toned. I felt very out
of shape; I had stubble, long brown hair and was very pale. This
otherkidwalked inwho looked likeBradPitt inThelma&Louise: the
muscles, blondhair, avest. I thought, I amnotgoing toget thispart.’
But looksaren’t everythingandClaflinaced it. ‘He’s avery complex
character and you have to be able to portray the vulnerabilities as
well as the charm and charisma. There was something I did with
the acting part of it that they liked,’ he says, with a shrug.

I
t’s astonishing that the 27-year-old man sitting before me isn’t
considered handsome enough – either by himself or others. He
is, frankly, lovely.He’s tall, trim, broad of shoulder and strong of
arm,havingmaintainedmuchofhisFinnickfitness.He’s quietly
stylish, too, in slimAllSaintsblackchinosandagreyOliverSpencer
jumper.He’s gregariousand laughseasily.Andhehas every reason
to smile – just four years ago he was fresh out of drama school,
traipsing toendlessauditionsbut gettingnowhere. ‘I never thought
I’d be sittingherenow,’ he says. ‘It’s very surprising.My friendsuse
the phrase “you jammybastard” quite a lot.’

Jammy hemay be, but Claflin is a grafter too – you don’t get
the kind of roles he’s landing nowwithout being one.When you
come fromneitherwell-connected thespian stocknormoney, you
can’t afford to be a dilettante. He was raised in Norwich, one of
fourbrothers; his fatherwasanaccountant, hismother, a teaching
assistant. He went to the local comp, where football was his life,
and he was so good that playing professionally was on the cards.
Abrokenankleat 15putpaid to thatandso,bored inhisplaster cast,
he joined the school drama club. ‘I enjoyed anything that meant
I didn’t have to read or write,’ he says. Winning a school talent
contestspurredhimonandhejoinedalocalyouththeatrecompany. ›

‘I NEVERTHOUGHT I’D BE SITTINGHERENOW.

IT’S VERY SURPRISING.MY FRIENDSUSE THE

PHRASE “YOU JAMMYBASTARD”QUITEA LOT’

INTERVIEW
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‘Seeing the older guys in the
companymoving to London and
going to drama school, I just knew
that’s what I wanted to do.’

He duly won a place at LAMDA, but always had one eye on
his bank balance: ‘I worked all through drama school.My parents
helpedme out where they could, but I’ve always had tomakemy
own livingandhaveagood ideaaboutwhatpath Iwanted to take.’

Hiseasycharmhas servedhimwell: thosewho’veworkedwith
himwant todosoagain.Hisfirst job, sixmonthsafter leavingdrama
school, was in historical TVmini-series, ThePillarsOfTheEarth.
‘That opened somany doors for me,’ he says. ‘On the last day of
filming, the producers offeredmemy second job, a TVfilm called
TheLost Future. Then we had a reunion for Pillars and [co-star]
MatthewMacfadyen said he’d putmy name forward for Channel
4 dramaAnyHumanHeart, to play a younger version of himself.
ThenPiratesOfTheCaribbean cameup (heplayed the roleofPhilip
Swift, amissionary) and they said, “We’ve just cast IanMcShane.”
I said, “Oh I’ve justworkedwith IanonPillars,” and they said, “We
know, and he speaks very highly of you…”’

Thatwas thebig one forClaflin – andmeanthedidn’t have to
spendseveral yearsmeanderingalongdoingbitparts inEastEnders
orCasualty, as is the rite of passage formanyyoungBritish actors.
Suddenly, the boy fromNorwichwasHollywood bound.

And sohebecame thekindof personwhocan start sentences
with the phrase, ‘Johnny Depp said to me…’ His Pirates co-star
introduced himself to Claflin’s parents when they visited the set.
Hismother askedDeppwhat advice he could give her son and he
replied, ‘Never forgetwhoyouareorwhereyoucame from.’ It struck
achord: ‘I couldneverchange.Myfriendsand familywouldn’t allow
meto.’Next,Claflin starredoppositeKristenStewart inSnowWhite
&TheHuntsman, playingWilliam,SnowWhite’s childhood friend.
During filming, he got a bird’s-eye view of the downside of fame:
‘Kristen, bless her heart, is the most looked-at person of anyone

I’ve workedwith. She felt she had to hide herself away. I feel sorry
forher, knowinghowsheandRob [Pattinson]must’vehad to live.’

Speaking of Pattinson, how does Claflin feel about that
comparison? The actor has enjoyed – or perhaps that should be
endured – the heartthrob status that came with playing Edward
Cullen in the Twilight films, and Claflin’s turn as Finnick Odair
looks set to propel him into the sameorbit. Claflin is circumspect:
‘He’s abetter actor! I don’t knowwhat toexpect. I’mopen tochange
but Idon’twant tosoundtooexpectant.’Hesays thathiswife,actress
LauraHaddock– thegorgeousone inTheInbetweenersMovie –who
hemarriedearlier this year,hasmoreperspectiveonhis career: ‘She
has bigger hopes forme as an actor, she can seewhat’s happening
inmy life. She said, “Are you sure you want to get married? There
are going to be all these girls who’ll gomental.” I said, “Of course I
do!” I didn’t get involved inHungerGames to become famous, I did
it because I enjoyed the first filmand the actors it attracted.’

C
laflin’s post-HungerGames release will be TheQuietOnes,
a supernatural horror flick. Just last night, he finished
shootingLove,Rosie –anadaptationofaCeceliaAhernnovel
– inDublin, and today, inLondon,hebeginsworkonPosh,

amovie adaptation of the play about a group of over-privileged
Oxford students.With such an
itinerant lifestyle, how does he
sustain his relationship with
27-year-oldHaddock?They live
together in West London, but
he’s rarely home. ‘It’s difficult
to go more than a few weeks

without seeing each other. The longest we’ve gone is amonth and
thatwas really tough,’ he says. ‘Every time I comehometoLondon,
she’s a distraction – I want to drink wine and eat good food when
I’mwithher.ButweSkypea lot.Our relationship startedonSkype
so it’s always been thatway.’

Hemet her at an audition andwas overjoyed to discover they
shared the sameagent.Hewas less overjoyedwhen that agent told
him she had a boyfriend. That evening, he had a night out with
friends and took the first Tube home at 5am.When he arrived at
his stop, thedoors openedand there shewason theplatform.Like
a real-life SlidingDoors. They began chatting on Facebook, her
boyfriend slidby thewaysideandafter a fewmonthshad theirfirst
‘date’ – via Skype, him inLA, her in Scotland. ‘It was her birthday,
sowebothbought champagne.We spoke for eight hours straight.’

Afewweeks later, hepersuadedher toflyout toLA to seehim,
met her at the airport, kissed her and that was that. Three years
on, and he’s still truly, madly, deeply in love. ‘Meeting Laura has
blownme offmy feet. It’s fresh, it keepsme onmy toes.We spend
a lot of timemissing each other, which is a nice feeling. And she’s
understanding because we both work in the same industry. If we
made plans for this weekend and then I had to go to LA tomeet
StevenSpielberg, she’dunderstand.’As youdo.He’s suchadutiful
husband, he’ll evengo shopping and sit patiently infitting rooms.
‘I’mhugely interested in fashion. I’mnormally in jeans,T-shirt and
Conversebut for the redcarpet I’vebeenexploringMcQueen,Prada
and Armani. I’m starting to get an idea about what suits me.’ He
drains his tea, flashes those dimples one last time, then he heads
out into the rain. Andno one holds an umbrella over his head.●
TheHungerGames:CatchingFire is in cinemas21November.
TheQuietOnes is in cinemasnextyear

HISMOTHERASKEDDEPPWHATADVICEHECOULDGIVE

HERSONANDHEREPLIED, ‘NEVER FORGETWHOYOU

AREORWHERE YOUCAMEFROM.’ IT STRUCKACHORD

INTERVIEW
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II
vividly remember the patch of pave-
ment that I was looking at whenmy
dad said, ‘I’m afraid it’s bad news.’
Iclutchedmyphonetomyearasheex-
plainedthataCTscanofmymother’s
lungshadrevealedatumourwrapped
aroundheroesophagusandmetasta-
sis inherbones. Icanstill see thesmall

dots in thecement–shadesofgrey inthis
decidedlyblack-and-white situation–as
he explained that her prognosis was six
months to a year. I also recall the green
fence that I thought Imighthave tograb
onto as a sense of vertigo took over, as
though Imight pass out from this too-
sudden shift in reality.
Everything else in themoments and

evenmonths after that is a blur. Every-
thing except for the sex.
It startedwithSam,a38-year-oldwait-

er. Iwasn’tattractedtohimexactly,buthe
had an intriguingly dangerous, if corny,
edge–whatwithhisconspicuousflashof
chesthairandwolf-toothnecklace. Imet
him in a local bar, already a few drinks
deep,and it took twomorebeersbefore I
wasstraddlinghiminashadowy,pleath-
er booth and he was shoving his hands
downmypants.
Atmy place, he took the lead, tightly

grippingmyface,wristsandhairwithhis
hands. Iknewthiswas justhowhewould
be. The harder he squeezed, pressed or
pulled, the louder Imoaned.He got the
message. Before long, Sam was flip-
ping me over, repositioning my limbs
and draggingme across the carpet. He
seemed awed by my utter enthusiasm
for beingmanhandled: ‘Are youkidding

me?You’vegot tobekiddingme,’hesaid
breathlessly, as thoughhe’d justwon the
kinky lottery.
Iwas inawe too:while I had certainly

seenfarmoreextremeporn,andevenre-
portedonBDSMasa journalist, I’dnever
somuch as used fuzzy handcuffs before
thatpoint.Myfantasiesweresometimes
kinky,but themostaggressionI’deveren-
countered in the bedroomwas a couple
of slaps on the rear. At the time, I recog-
nised this explorationas being connect-
edtomymother’s illness,butonlyasone
ofseveraldrasticchanges I’dmade inthe
weeks after herdiagnosis: I choppedmy
long hair into a bob and started talking
about gettinga tattoo, an idea I’dalways
sneered at. In anticipation of losingmy
mother, itwasas if Iwascastingoffall of
themarkers ofmyself, all ofmy bound-
ariesand limits –becausewhoarewebut
echoes of our parents?
Iwas leftwithrugburnsonmyelbows

andknees thatscabbedoverandbecame
scarsmonthslater,butthesewerenothing
comparedto thegrapefruit-sizedbruise I
got fromhimaggressively smackingmy
bum.Itwassuchaspectacularpurplethat
Ihad toshowit tooneofmybest friends:
‘Lookat this,’ I said, carefullypullingmy

pantsdown, tryingtorevealonly thefire-
workofpigment.Itseemedamarvelofthe
human body, this constellation of burst
bloodvessels rightundermyskin.
My mother’s illness had put me in

touchwithmy own body – andmymor-
tality – in awhole newway.After spend-
inghoursclicking throughadigital copy
of her CT scan, which revealed in star-
tlingdetail all of thepreciousorgans that
kept her alive, I started to stare at the
veins inmyownhands, tryingto imagine
thebloodpassingthrough,or Iwouldno-
tice thethumpofmyheartandwonder in
awe that it hadn’t stopped yet. I sawmy-
self as simplywanting to feel alive –after
all, sex is theultimate celebrationof life,
with its powers of procreation and plea-
sure – but Iwas alsoflirtingwithdeath.
Mywoundswere therewithmewhenI

visitedher inthehospitala fewdays later.
She had been rushed in for emergency
surgery because of a blood clot near her
aorta, a complication of the cancer. She
looked at me with wild, pleading eyes
and in a stage whisper explained that
shewas convinced that they had secret-
lymoved her fromher original hospital
into a lockedpsychiatricward. Iwas ter-
rifiedtoo–notbecauseIbelievedhercon-
spiracy theory,butbecauseshesounded
likeshe’d losthermind.At thatmoment,
I wasn’t sure if it was just the drugs she
wason–what if thecancerhadspread to
herbrain?What if shewasalreadygone?
I turned to her and repeated those

words that she had uttered to me so
manytimesasIwasgrowingup,afterany
embarrassmentordisappointment: ‘It’s
going tobeOK.Everything isgoing tobe
OK.’ Itwas a lie, of course.
Shortly thereafter, Imet Ian, a smart

and charismaticmanwith a drinking ›

SEXUALHEALING

Whenhermotherwas
diagnosedwith terminal cancer,

this writer found anunexpected
physical outlet to copewith

thepain – yetmore pain
By TracyClark-Flory
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problem. I was drawn to him instantly.
Grief is isolating, but with him I didn’t
feel so alone. He seemed to always reek
ofwhisky – it was the smell of poison, or
medicine, a sign that there was some-
thing inhim that needed to benumbed.
Wemetthroughamutual friendandfirst
hookedupwhile talkingaboutmymum’s
illness. ‘Youmustbehavingahard time,’
hesaid, strokingmyhands,andthenges-
tured forme to sit onhis lap.
Fromthestart,hewas forceful inbed,

but in away that seems to have become
standard among guysmyage: jackham-
mer poundingwith a little hair-pulling.
Just as with Sam, I urged him further
withmymoans.Soon,hewas takingme
from behind while wrapping his hand
aroundmymouth. Hewould tug atmy
jawor throat,using it for leverage,pulling
myheadup, up, up, likeweweredoing a
pornographic yogamove.We never ex-
plicitly linked her illness tomy desires;
hemusthaveknownitplayedapart, and
yet hewouldmake confident proclama-
tions like: ‘Girls love to be roughedup’.

LW
hen we were apart, it
was as if he were still
withme. I’d send him
text updates that read
thingslike, ‘Stillpurple’,
and ‘Ribs are bruised’.
Ian would apologise,
but I wasn’t complain-

ing, and he knew it.My sorrowwas un-
containable,butat leastbruisesandscabs
have clear edges – and a short timetable
forhealing. Itwasn’t sowithmygrief.
I started to realise that rough sex,

which Iwas pursuingwith other guys at
thesametime,wasameansofphysically
manifestingmy interiorpain– releasing
it inaway that tearsnevercould. Itwasa
sexualversionofcutting.Somuchofmy
grief was abstract – horror at an inevita-
ble, but still only imagined, world with-
outmymum–but therewasnothingthe-
oreticalaboutaphysicalwound. Itmade
melookasbeatupas I felt. It relievedmy
feelings andvalidated themall at once.
At one point, I even snapped a photo

withmyiPhoneofafuchsiahand-shaped
bruiseacross thefrontofmyneck: I loved
the bruise andwanted to document it. I
examined it in themirror, ranmyfinger
along its length, smiling, and thought,
pleased, ‘Lookwhatyoudidtoyourself ’. I
visitedmyparents’housewithalargescarf
tightlywrappedaroundthatsamebruise,
and part ofmewanted them to catch a
glimpse ofmypain, but it was shameful
in the presence ofmymother.Her arms

were spottedwith red fromweekly pok-
ingandproddingat thecancerclinic,her
bellyacollectionofbruises fromdaily in-
jections inher stomach.
It wasn’t just the pain. I was starting

to realise that therewasanger, too. Iwas
furiousat life, atdeath–athowlittlecon-
trolwehaveover itall –butdirecting that
rage inward.The violent sexwas always
accompaniedbybingedrinking that left
me feeling physically annihilated. I hit
low points that seemed like they should
have been rock bottom – like waking up
next tomy own vomit with only a vague
recollectionofhavingdrunkenly leaned
over and thrown up inmy bed – but no
amountofdamageever seemedenough.
Lookingbackat themomentswithmy

mother immediately after her diagnosis
is almost like trying to see the sun: I can
only catch a partial, fleeting glimpse of
what it was. Even at the time, it felt like
asurreal,out-of-bodyexperience–some-
thing the sex certainlywasnot.
Shortlyaftershewas letoutof thehos-

pital, I can remember curling upnext to
her inbed.Shewasasleep,moaningand
mumbling, clawingat thesheets. Iwant-
edtowakeher fromwhatseemedanight-
mare, butwas reality anybetter?Awake,
in hermorphine haze, she formed sen-
tences that were coherent butmade no
sense. ‘Harold iscomingover fordinner,’
she toldme nonchalantly about a long-
dead family friend.

Grief is isolating, 
but with him 

I didn’t feel 
so alone
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Later, when she got out of bed to sort
throughthemedicinebottlesonherbed-
side table, I saw just how emaciated she
was.Theflesh of her thighs appeared to
hangfromthebone,as thoughtherewas
nomuscle left.Without thinking about
it, I satup inbedandreadiedmyarms in
case she started to teeter –much like she
must have done forme during the first
yearsofmylife. Ihadneverbefore felt the
need to protectmyownmother.
We used to have a game when I was

little: At the end of a dinner out, I would
whisper a codeword tomy dad, which
was thecue forus to leave the restaurant
ahead ofmymum; I would hide nearby
and when she came out, he would pre-
tend that he’d lostme.Mymum, always
inonthe joke,wouldgoalongwith itand
plead, ‘What do youmean you lost her?
Ohno!Where’smy bunny?’ And then I
would come out of the shadows with a
leapandshewouldwrapmeinabighug:
‘There you are!’
At the time, I thought it was a funny

gag, but I realise now that it hadmuch
more significance: it was a game about
the dangers of the world but, ironically,
it servedasa reassurance thatmymoth-
er was always looking out for me, and
it made the world feel safer. That con-
tinued to be true later in life: she could
makeeverythingOK.Everythingexcept
the cancer.
It wasn’t until after family dinner in

my parents’ living room, with a rent-
ed hospital bed acting as the proverbi-
al elephant in the room, that I began to
cravemore violence.When I got home,
I arranged to go over to Ian’s house and
then sent a timid textmessage request:
‘Be roughwithme?’Within seconds, he
responded: ‘Done.’
I was asking him to take it to the next

levelwithoutknowingwhat exactly that
meant. I didn’t have any one thing in
mind: I was more curious how far he
waswilling to take it. I already felt at the
whim of an indifferent universe. I had
no choice over my mum’s illness and
the pain it caused, but this was differ-
ent. There was something comforting
aboutchoosingtosurrender tocontrolled
chaos.AsBDSMpractitioners like tosay,
submission isall aboutcontrol:The ‘bot-
tom’ sets limits and calls all the shots. I
wasn’t following the rules of careful ne-
gotiationandboundary-setting, but the
principle still holds.
AssoonasIsteppedintohisbedroom,

he grippedmyhair in his fist, pulledme
down to my knees and slammed me
against the side of themattress. ›
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I urgedhim todo
it harder. Itwas
thefirst time I’d
been slapped

in the face
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‘Who’s in charge here? You think
you’re in charge?’ he asked, grabbing
my throat. I looked him in the eyes and
impishly nodded, ‘Uh-huh’. He lightly
grazedmy face with the tips of his fin-
gers and I laughed, urging him to do it
harder – and he did. It was the first time
I’deverbeenslapped in the face. Itwasa
trespassagainstmybody, thekindIasso-
ciatedwithsickening, inexcusablecases
ofdomesticviolence–but I’dasked for it.
Frommy feminist perspective, this was
mighty transgressive – and it was thrill-
ing, if not particularly pleasurable.
Before we finished, he’d do it again,

slapmyface three times inquicksucces-
sion. It felt likeBuddhistmeditationwith
an S&M twist: Smack-smack-smack. Be
herenow.Therewas justmyskinandhis
hand, nothingmore.
Afterward, while lying in the nook

of his arm, he offered, ‘So, I’m guess-
ing dinner was hard.’ ‘Yeah,’ I said with
a wry laugh. ‘It was a reminder of how
much has changed, and how little time
is left.’ My throat closed up on the last
few words and, as he traced the ridg-
es of my ear with his finger, I hoped he
couldn’t feel the tears fallingonhischest.

IA
fter that encounter, the vio-
lence escalated: he slapped
meharder,grippedmythroat
tighter. Ian, with his self-
declaredhero’s complex,was
tryingtorescuemebysatisfy-
ingmyneed formore–buthe
wasconstantlyworriedthat it

wastoomuch.Once,hegrabbedmyface,
lookedme in the eyes and saidwith con-
cern: ‘Wait. Is thisOK?’ ‘Yes, it’sOK,’ I told
him,exasperated. ‘It’sexactlywhatIwant.’
Was it really, though? So often after

seeinghim,Iwas left feelingused,abused
and alone. Hewas a notorious cad, but
I harbored that pathetic hope of being
theone tochangehim. Ihadshownhim
thedepthsofmypain,but itmadenodif-
ference – and that, it seemed, only rein-
forced the cruelty of theworld, the irrel-
evanceofmygrief.That feelingwasonly
exaggerated bymy concurrent exploits
withothermen: Ipurposefullysoughtout
guyswhoseemed like theywouldbe into
getting a little rough – and I was never
wrong–but,paradoxically, theirwilling-
ness to go there felt like an insult.
Even asmymother rebounded from

her initial decline, I found it difficult to
celebrate her improvements, instead
mourning what was gone. Radiation
began to easeher pain so that shedidn’t

requireasmuchmorphine,whichmeant
that shewasmore like her usual, coher-
ent self –only shestill lackedmuchofan
attention span.My exceedingly literate
mother,whowrotehermaster’s thesison
theRomantics and readWordsworth at
herwedding,hadattentiononly forTV–
specifically,TheRealHousewives.Before,
wehadexhilaratingconversationsabout
literature,philosophyandreligion;now,
wespenthourswatchingcatty socialites
hurl insults andoverturn tables.
She was still the same selfless care-

taker she’d always been, though. One
afternoon, as she threw up in a plastic
bag from the chemo, she apologised to
me, ‘Honey, I’msorry.’ Iwas incredulous:
‘Howmany times have youwatchedme
throwup?I’ve thrownuponyou.’She tilt-
edherheadandsmiled, ‘Yes,butnot ina
very long time, sweetie.’
I realisedmyobsessionneededtostop

when I typed out a matter-of-fact text
message to Ian: ‘Will you punchme in
theface?’At thetime,mydadwasdriving
mehomefromavisitwithmymum,and
hestarted tocry. ‘I just loveher somuch,’
he said, tears bouncing off his round
cheeksandlanding inhisgreyingmoun-
tain-man beard. ‘I can’t imaginemy life
withouther.’ Itwasanunusualmomentof
opendespair–usuallyheteareduptelling
mehowluckyhefelt just tohavehadsuch
a love, even thoughhewas losing it. The
thoughtthatcametomindwas, ‘Mydad’s

losing his life, too.’ Hewasn’t dying like
she was, but his world was being taken
fromhim. Igreeted thisapocalyptic idea
withthatfittinglydramatic textmessage.
I stared at those words and the blink-

ing cursor that followed, which seemed
syncedwithmypoundingheartbeat.For
months, Ihadbeenusingincreasingly in-
tense sex to copewithmy grief, but that
phrase, thatplea,displayedonthesmall,
florescent screen ofmyphone suddenly
manifestedmy anguish better than any
of the bleeding and bruising that had
comebefore.
I made no move to hit ‘send’. My

thumb went directly to the backspace
button: Delete, delete, delete. I held the
button down long after the message
was gone. In one desperate sentence,
I’dmanaged to reveal the depths ofmy
desperation to myself. I might as well
have asked him to take a razor blade to
mywrist. No one would ever be able to
hurtme enough, I realised. No amount
of physical pain could trumpmy emo-
tionalagony;nonumberofhealedbruis-
es or scabs could curemygrief.
Theroughsexdidn’t stopimmediately

– life rarelymoves insuchastraight line.
Butas Ibegantosee these trysts forwhat
theywere, they increasingly lost theiral-
lure.At thesametime, I started toappre-
ciatewhatablessing itwasthatmymoth-
erwas responding to treatmentandthat
I couldbewithher in thesefinalmonths.
Ibegantoactuallybelievemyroommate
when she toldme how lucky I was: ‘My
mothercould live tobe100yearsold,’ she
said, ‘but I’ll stillneverhave the relation-
shipyou’vehadwithyours.’Andbyseek-
ingoutdifferentmen, Imanagedtomeet
atender, lovingguywhogavemeawhole
new appreciation formy ownbody, and
pleasurewithout pain.
Noneof this is a judgmentonBDSM:

my experimentation was driven by de-
spair, not by a core submissive identity.
It felt likewhat Ineededat the time, and
maybe it was; sex and fantasy fluctuate
with the vicissitudes of life.
Mymotherhasoutlastedherdoctors’

prognosis by two years, but she still has
cancer, she isstilldyingandIamstillpre-
emptively grieving. The difference now
is that insteadofdoingmyselfharm, try-
ing todestroy, I actuallywant to take the
advice she givesme at the end of nearly
everyoneofourvisits: ‘Takecareofyour-
self, honey.’ I’m trying.●
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SAVE THE DATE – MAKERS’ WORKSHOPS AT MAISON TRIUMPH

Since itopeneditsdoorsduringLondonFashionWeek last
monthMaisonTriumphhasbeena roaringsuccess –and
it’s easy to seewhy.TheMaison’s exhibition,TheMaker’s
Atelier, offersaperfectly formedshowcaseofTriumph’s
historyof creatingaccessible, beautifully crafted lingerie,
while theon-sitefittingsandexpert advicecontinue to
beaspopularwithvisitorsasever.

This season,however, theMaisonhasgoneonestep
further.Theseriesofhands-onworkshopscelebrating the
artof the ‘maker’moregenerally–suchasthatby illustrator
LouiseO’Keeffe–havealsobeenahugehit.And there
areplentymore tocome.Featuringexperts infields
fromfashion to illustration to jewellery, everyday there’s
somethingbothfascinatingandfabulousforyoutoexplore.
Sowhatareyouwaiting for?Comedownand join in the fun.

MEET THE
MAKERS

ThingsarehottingupatMaison
Triumph– time to join theparty

Just someof theeventsyoucan look forward toover the comingweeks

Furniture & Interiors

3, 12 November

Designer Suzanne

Goodwin reveals the

tricks of her trades.

Millinery

14, 16 November

Be inspired to design

your own headpiece with

milliner Kate Braithwaite.

Leathercraft

21, 23 November

Una Burke demonstrates

cutting-edge ways to

work with leather.

Jewellery Design

10, 12 October

Workshops by designer

and celeb favourite,

Julia Cameron.

Jewellery Design.

18, October; 9 November

Suede is the signature

material for pieces by

South African-born

Hayley Kruger.

Jewellery Design

24, 26 October

Crafting in unusual

materials with the

London-based jeweller,

Alexandra Druzhinin.

Hats & Accessories

31 October; 2 November

Ideas for creating quirky

hats and accessories

from House of Flora

founder, Flora McLean.

Graphic Art

28, 30 November

Cult artist Zanny Mellor

shares her inspiration

and drawing skills.

Chocolate Making

19, 21 December

Bespoke chocolatier

Caitlin Paxton maker

reveals her craft.

Shopping Nights

Fridays, 5-8pm

With fizz, DJs and expert

advice, these weekly

shopping extravaganzas

are not to bemissed.

The ELLE Beauty Talk

5pm, 10 October

From Juergan Teller

to VivienneWestwood,

make-up artist Sarah

Jagger has worked with

them all. Join her for an

insight into the world of

beauty, with tips and

trends for a/w 2013.

DON’T MISS Make-up
artistSarahJagger leads

theELLEBeautyTalk

CAITLIN PAXTON

TRIUMPH COLLECTIVE

MAISON TRIUMPH

UNA BURKE

ALEXANDRA

DRUZHININ
SUZANNE GOODWIN

FLORA MCLEAN

ZANNY MELLOR

LOUISE O’KEEFFE ELLE PROMOTION

STEP INSIDE Maison Triumph’s doors are now open. To find outmore about theMakers’ events and to book your place on aworkshop, visit facebook.com/triumphuk
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LaurenLaverne
Journalistandtelevisionpresenter
1994,Sunderland
Thephotos (1)were ourfirst pictures
as a band (takenat 6am in the train
station in Sunderland, afterwe’d
beenout flyposting to ‘advertise’
our first gig in aNewcastle pub).
I designed the cassette inlay for our
veryfirst demo tape.The cover star
was aHollywoodveteran inher 80s
who lived alone except for her tigers.
Hero.There’s also an inlay ofmy
diary,which lists essential
information – the times ofmybuses
to college, a definition of culture –
and is also ahandy shrine, of sorts,
toChrisGentry (2), erstwhile
member of indie bandMenswear,
withwhomIhada 1D-level
obsession at 16. I now seehimat
work occasionally. AWKWARD.
Thefinal entry (3) listswhatwas
apparently an eventfulweekend:
anightwith a fortune teller atmy
AuntieHeather’s. Tobe fair, he
did predict (correctly) that Iwould
marry aGraeme [DJGraeme
Fisher], but failed to anticipate the

recorddeal that our bandwould be
offered the followingday.Wedidn’t
sign it, but how lovely to be asked.

OliviaSolon
Journalist
1996,nearNewbury,Berkshire
This page frommydiary (below) is
about the ‘PPRace’, a competition
to seewhoout of a groupof late
starterswould get their periodfirst.
The twoPs stood for PeriodPerson.
At 14wewere someof the last in our
year to reach this pubertymilestone.

Mine arrivedduring the
school cross-country
run; to celebrate this
dubious accolade,my
friends organised a
‘PPParty’, where they
covered a room in

sanitary towels and tampons that
hadbeen coloured inwith red
felt-tip pens.Needless to say, Iwent
to anall-girls school.Wealsohad
the love calculator test, a highly
scientific process that involved
writing downyour full name
and that of your crush, and then

countinghowmany instances of the
letters LOVES therewere between
you. Youwould thenadd together
thefirst twoof the resulting
numbers, then the secondand
third, and so on. Youwould repeat
thiswith each set of newnumbers
until you reached adouble-digit
percentage. Low scoreswere
devastating, but could sometimes be
rectified through the strategic use of
nicknames.Despite an auspicious
score of 79%,my love formy crush,
Toby,went unrequited.

SloaneCrosley
Author
Tuesday30March1999,Geneva
DearDiary: ‘Genevawas fantastic,
thanks for asking.The overrated
chocolate, the Swiss banks, all of it.
Well, after not sleeping onour last
night inBarcelona andahorrible
journey on thenight train, it turned
out to be thewrong trainwe rushed
onto. It’s nobody’s fault but…We’re
supposed to be inNice right now.
FRANCE. I know.But because the
trainwas overnight, things like ‘Alps’

Above: Lauren

Laverne’s photos and

albumcover sketch.

Below:Her shrine

Has the digital age killed the

handwritten diary? We hope not. So we

asked ELLE favourites to open up their

journals on one life-changing day

diary
PAGES FROM MY

1

2

3
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or ‘noAlps’werenot there to clue us
in. Sonowwe’re in theGeneva train
stationwhenwe’re supposed to be
in theNice train station.And I’m
sittinghere onmybag, eating a
fuckingToblerone.Companion
tried to purchase a bagel but it didn’t
go so great.Wrong currency.There’s
nothing to extract from this.We’re
tired andannoyed.Onedaymaybe
all of thiswillmake for a better story
than theway I’mwriting it now, to
use up the ink inmypen.’
Sloane’sdebutnovel,TheClasp,
(Hutchinson)willbereleased in2015.
Heressaysarepublished inIWasTold
There’dBeCakeandHowDidYouGet
ThisNumber(bothPortobelloBooks)

LottieMoggach
AuthorofKissMeFirst (Picador)
Friday6July2012,London
Mydiary is ameans to keep life from
derailing, rather thanaplace for
reflection, and the entry forFriday 6

July 2012 contains just twophrases.
Thefirst is ‘BABY?!!?’ This ismy
estimatedduedate,written in six
months previously, following a scan.
My incredulity that Iwould soon
produce a live human frommybody
is obvious: the letters are large and
tremulous, followedby several
exclamation andquestionmarks
and surroundedby sunrays. You’d
think the authorwas a teenager,
rather than someonewho, at 35, is
considered a geriatricmother by
themedical profession.The other
stand-outword is ‘BOOKSELLER
(announcement)’. This is a farmore
recent addition to the page,written
theweek before. The lettering is
relatively small and sober. But this,
too,marks somethingmagical: the
announcement in [publishing trade
magazine]TheBookseller of a book
deal formyfirst novel. These two
scribbledphrases are the biggest
headlines ofmyadult life – a
double-drop of news after a decade
of havingnothingmuch to report,
plodding along atwork, getting
politely rejected by agents, repeating
the samepatternwith boyfriends.
Both are somajor, I find I can’t fit
them inmyheadat the same time;
after a period focusing onone, I’ll
remember the otherwith a jolt –
‘Mygod, I’mgoing tohave a baby!’…
‘Jesus, I soldmybook!’ As it
happens,my sonwas aweek late, so
I got to spend thewhole of Friday
6 July lying on the sofa, clicking on
theTheBookseller link and thinking,
‘Now, youmay call yourself awriter.’

GaranceDoré
Photographerandillustrator
September2011,NewYork
DearDiary: ‘First day ofNYFW.

This is the big anxietymoment.
When Ifinished school, I thought
the crazy ‘back to school’ feeling
would be over for good.Guesswhat?
It’s not. It’sworse. I always feel
SeptemberFashionWeek comes too
soon, and I’m super underprepared.
I guess that’s theway it goes…some
thingsnever change.Andbefore you
know, I’ll be having super funwill
my classmates anddrivingmy
teachers crazy!Well, let’s hope.’

HollyFulton
Londonfashiondesigner
23February – 1March2009
Theweek I hadmyfirst show:
FashionEast a/w 2009, held at
Quaglino’s and comperedby
drag queen JonnyWoo.There are
notmany entries for thatweek:
writing in thediary had gone out
thewindow, as the shell shock of
moving back toLondonandhaving
a slot at FashionWeek kicked in.
The sketches remindme I’d already
begun thinking about next season.
I hadno ideawhatwas in store at
that stage.My show, on 24February,
changed everything – that daywill
be etched inmymemory forever. ›

Above: Designer

Holly FultonÕs ideas

‘This, too,marks
somethingmagical.
These twoscribbled
phrasesare the
biggest headlines
ofmyadult life’

Left: AuthorLottie

MoggachÕsbignews

Below:Garance

DorŽÕsNYFWentry
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temperaturewashigh enough for
me to be sleeping onamattress
besideher cot, but I’d done
everything the bookshad toldme
todo: theCalprofen, the lukewarm
towels. ‘She’ll be fine,’ everyone
always tells a first-timemum. She
wasn’t.Aroundmidnight she started
having febrile convulsions.Her
bodywas rigid, her eyes rolled back
inher head. Stripped and lain in the
recovery position on the bed, she
looked like something out of [the
film]Child’sPlay, amechanical doll,
or a blue-lippedwaxwork fromsome
low-budgetmedical drama.The
convulsion lasted long enough
formyhusband todial 999.An
ambulance came two-and-a-half
minutes later.Myhusbandand
I spent thenight in a supply closet
at thehospital furnishedwith a
makeshift bed,watching a series of
nurses administer ever larger doses
ofNurofen to try to calm the fever.
She broughtmost of it up, all over
thenightdress I had tucked intomy
jeans – thefirst thing that had come
tohand – thenpeedonmy lapwhen
I tried to changeher. Leaving the
hospital the followingmorning,
my clothes crispwithdried vomit
andurine, I felt calmer andmore
capable than I had since she’d been
born. I felt like amother.

JulieVerhoeven
Artist,designer, illustrator
andcreativedirector
2000–presentday
Mynotebooks cover the past
13 years. I always carry onewith
me that doubles as a diary, because
Iwritemydaily to-do lists in it.

At the back of the book Iwrite
words I like andhear on the street
or lyrics I hear on the radio.There
are lists of films towatch andvisual
references to investigate. I rarely
doodle, though; just takenotes.
I always beginwith anorderedpage
at the start of the day that becomes
progressivelymore lively and
chaotic as I get intoworkmode.
Paper planners – sixmonths stapled
together – are folded andpopped
in this book.Work and social
commitments go onhere. I travel
everywherewithmybook and
planner. It’s a comfort blanket
of sorts, it feels reassuring, to
me, to have it to hand.

EvieWyld
Author
WeekstartingMonday21
November2011,London
OnMonday 21November,my
sister-in-lawgave birth to twins,
Jack andMatilda. I looked after

their two-year-old son,
Flynn,whodidn’t like
mepickinghimup from
nursery.The onlyway
we couldmakehim

smilewas by gettingmyboyfriend to
pretendhewas smashinghis head
into lampposts on thewayhome.He
liked that. ThisMondaywas aweek ›

‘Herbodywas
rigid, her eyes
rolledback inher
head. Stripped
and lainon thebed,
she looked likea
mechanical doll’

Left: Daisy de

Villeneuve’s

montage

DaisydeVilleneuve
Illustratorandwriter
TuesdayandWednesday
16–17July2013,NewYork
This ismyvisual holidaydiary.
I recordedmyappointments –
Valentino’s house party, drinks at
TheMaritimeHotel – andmade
a collage of sketches and Instagram
shots, so I’dhaveamemento from
the trip.Theportraits areof strangers
I spotted on theHighLine art tour.

CeliaWalden
Writer
7February2013
‘How’smumfeeling today?’ They
ask you that, the doctors, at every
check-up youhave for ninemonths.
But the truth is that youdon’t feel
like amumwhenyou’re pregnant –
at least, I didn’t. I didn’t feel like a
mumwhenmybabywashanded to
me,when I tookher home, or for
manyof themonths that followed.
I felt an overwhelming, almost
preposterous degree of love, but the
serenity and self-assurance I had
believedmotherhoodwould bring
still eludedme. Itwasn’t until the
daymydaughter fell ill for thefirst
time that I understood theword.
I’d alwaysworried that Iwouldn’t
knowwhen somethingwaswrong.
On that day in earlyFebruary, her

Left: Celia

Walden’s

diary entries

Left and

below: Julie

Verhoeven’s

diaries
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to the day aftermy father died.
Itwas also theweek of Peckham
LiteraryFestival, which I hosted in
the bookshop [Review,whichEvie
runs], so JonMcGregor andEdward
Hogan’s names appear inmydiary
(spelled badly).OnTuesdaymy
fatherwas cremated, but I didn’t go.
Imetmy friendClaire in theCable
Bar onBrixtonRoadandwedrank
tea and talked about sad things.On
Thursday IwasonOpenBook [radio
show], recommending ‘easy reads’,
I think,withMariellaFrostrup and
Suzi Feay. Itwas extremely cold.On
theFriday I did somethingwithmy
friend Johanna (again, spelled
wrong inmydiary), although I can’t
rememberwhat, but I imagine it had
something to dowith food and
drink. Itwas a strangeweek.

LuluGuinness
Accessoriesdesigner
Sunday16March1997,London
DearDiary: ‘There is a poster 20ft
TALLofmyRoseBasketBag all
aroundLondon, including tube
stations andGIANThoardings!?
It is to advertise theV&A’s exhibition
TheCuttingEdge: 50Years of
BritishFashion.What is beyond
mywildest dreams is that they

have chosenmybag alongside
aVivienneWestwooddress to
publicise thewhole show…It has
mademe feel that finally I have
done something thatwillmake
mymark on theworld, even if I am
runover by aDOUBLEDECKER
BUS tomorrow.’

PeggyRiley
AuthorofAmity&Sorrow(Tinder)
2003,LosAngeles,Portland,
IdahoandSeattle
In 2003, Iwas broken.Amiscarriage
brokemyheart anda series of failed
plays shreddedmy sense of self. For
mybirthday, I putmyself on aplane,
travelinghome for anannual visit
toLosAngeles, thenboarded an
Amtrak sleeper bound forPortland
and Idaho, and thenfinally, Seattle,
formyaunt’smemorial service.My
diary from the trip is filledwith
writing andphotographs, scraps
and receipts, thoughts and snippets
of lyrics I listened to.An entry
written on the train reads: ‘Two tiny
seats.Onewholewall is awindow.
Windows andawindow in thedoor
with curtains for night. The seats
make a bed andanother bed folds
down from the ceiling. I am
unbelievably excited.Tinglingwith
anticipation.Tobehere, in this
room, for awhole day andahalf of
views andbooks andpeace feels too
good to be true. I have snacks and
water. Someonewill askmewhen
Iwant dinner. Iwant to cry and
laughall at once.HaywoodHarry,
the train car attendant, says he
wants tomakemydiary. Sohere
he is.He callsmeLittle Lady and
oozes Southern charm.’

HarrietVerney
Writer
1992 –presentday
I rarely keepadiary.When Ido, it’s
written inpurple ink, andby the end
of theweekmyappointments are

barely legible – it resembles
something closer to ablotter pad.
Mycorkboard is the antitheses of
adiary, it’s thefirst thing you see
whenyouwalk intomy roomand
sits abovemydesk (an industrial
sewingmachine). It feels thewrath
ofmyhoarder’s hands. I think it
startedwithanunwanted tax return,
hastily coveredupwitha sample of
material I foundat the tailorsWatts
&Co.AJamaicanflag-colouredhair
extension fromLAfollowed, badges,
photographs, notes, anobituary
from the early 1900s ofmycannibal
granny.To clarify:mygranny,Vera
DelvesBroughton,was akeen
traveller andduringavisit toPapua
NewGuinea shewasoffered food
bya tribe of pygmies.Beingpolite,
she ate it, but later foundout that it
washumanmeat andcame from
aneighbouring tribesmen…Ihad
mymouth cast by a friend inher
honour, althoughwhatwithmy
quintessentiallyEnglish teeth, there
are a fewgaps in that greatwall. The
alginateused tomake themould
floodedpast amissing canineand
travelleddown thebackofmy throat,
chokingmeas the liquidbegan to
set. I have apicture ofmewitha
fluoro-pink face, near death
experience, andapicture of the
cast itself still smothered inMac’s
RubyWoo lipstick.●

‘It hasmademe
feel that finally
I havedone
something that
willmakemy
markon theworld’

Below:PeggyRiley’s trainmemory,

with ticketandsnapof theattendant

Below: excerpt

byLuluGuinness

Above: Harriet Verney’s corkboard
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SEE IT • BUY IT
Buy theBeautyDirector’s

top picks at shopelleuk.com

SEE IT • BUY IT 
EXCLUSIVE
OFFER

FREEFREEBenefit They’re Real deluxe

minimascara, worth £9.50, with any

£30 spend onBenefit. Offer ends

17November 2013 orwhile stocks last.

W
ant to update your beauty bag for party
season, but not sure what to buy?
Shopelleuk.com has tried-and-tested
products, expert advice and Beauty
Director Sophie’s edit of the best
productsaround.Plus, takeyourpickof
the excitingmoney-saving offers from

some of the biggest beauty brands in the industry.
Right now, you can get Nails Inc’s Snowflake
Collection for just £15 (worth £24). Insider tips and
moneyoff?We’resogoodtoyou.Fill yourbasketwith
treats for yourself, then bookmark shopelleuk.com
soyoucandoyourChristmasshoppingnextmonth.

OFFER:OFFER:Nails Inc’s

SnowflakeCollection

is available exclusively

fromSHOPELLEUK

andNails Inc, for just£15

(worth£24). Offer ends

17November 2013 or

while stocks last.

SAVE £9
GET NAILS INC’S SNOWFLAKE

SET FOR £15

ELLE SHOP

SHOPELLEUK.COM

SHOPDIRECT
FROMELLE
FORTHEFIRSTTIMEEVERAT
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stoodme,andwhocould turnmytriangle intoashort, sleekbob, like
DavidBowie’s inTheManWhoFellToEarth. Sadly, thathairdresser
doesn’t exist. Instead, stylistsalwayssuggested ‘goingwith thenatu-
ralwave’andIwouldconcede,havingcometoaccept thisasmyhair
destiny.Theywouldscrunch-dry it curlyandIwould leave,never to
return, hoping the next stylist would be ‘the one’. And so it was I
woundupwithMichael andhis volumisernozzle.Evenwithall the
productwashed out, his handiworkwas terrible. I had two options:
do something about it myself or start a new life as lead singer of a
T’Pautributeact.So I took the law–andsomekitchenscissors – into
my own hands and started chopping, determined tomake better

hairdresser called Michael gave me the worst haircut
I have ever had. It was 2004, yet somehowhehad got the
idea that I was planning to go back in time and join
Whitesnake.Thecutwassobadthat I couldn’t look in the
mirror behind the reception desk as I paid. I fled home,
avoiding reflective surfaces, todrench itwith the ‘desper-
ation shower’ of thehaircut-traumatised.
Myrelationshipwithmyhairhasalwaysbeendifficult.

Crudelyput, it’s amassiveorange triangle, likeawarningsign for its
own disaster. And it’s very, very thick.My visit toMichael was the
finaleofa long lineofattempts tofindahairdresserwhotrulyunder-

A

CUTTHECRUELLEST

Is cutting your ownhair ever agood idea?
WriterCazMorandocuments adecadeofDIY ’dos…

MEMOIR
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hair formyself. Itwas theaudacityofhope.Thatfirstcutwasn’tgreat
– I just snipped away tomake it all the same length. I resembled a
mushroom, but at least I no longer looked like I was about to break
intoapowerballadatanymoment, and thatwasenough forme. I’d
taken charge ofmyownhair destiny and the thrill was undeniable.
Fromthatdayforth, Iwasmyownbarber. Imadenumerouserrors

in thoseearlyyears.Likemyattemptatagaminepixiecrop. It turns
out there isall sortsof shapingtoacut like thatwhichcannotberepli-
catedbyanamateur.Andmyhair is too thick to layflat
when it’s very short.Plus,mybodyshapedoesn’t real-
ly suit tiny hair. Basically, I ended up looking like
FoghornLeghorn (Googlehim).Upset initially, I soon
realisedthat, in thegrandschemeof things,abadhair-
cut isn’t that big a deal. The great thing about hair is
that is grows back – a fact I clung to after my winter
2005 ‘Ronald McDonald’ (an unfortunate double
whammyof bad cut andbright redhome-dye job).
Yet Ihavepersevered, andacertain standardoper-

ating procedure has evolved over time.Generally,my
hair will have got to about shoulder length, and start-
edtoannoyme.ThenIwill seeapictureofDavidBowie
andwillhastentothebathroomtobegincutting,which
I do with kitchen scissors. It’s exciting. Howwill my
hair turn out? Yes, sometimes the final result is less
ThinWhiteDuke,moreLabyrinth era, but theaccep-
tanceof risk isanecessarypartofbeingyourownhair-
dresser.Nowadays, Iusuallyendupwithmy‘signature
look’. Optimistically put, it’s a chic fringed bob, like
NicoleKidman in the JimmyChoo ads. Realistically,
it’s ‘gingerDora theExplorer’. But I amfinewith that.
Indeed, several times I’ve been asked where I get

my hair done, by people I would describe as stylish.
Clearly, they thought I’d been to a trendy East End
salon where they deliberately give you ‘kitchen scis-
sorshair’, so I takegreatpleasure in thesemoments. It
is tempered a littlewhen I tell them I do itmyself and
watchtheir facialexpressionchangefromthatofsome-
one appreciating edgy, deliberate amateurishness to
that of someone assessing actual amateurishness.
‘What about the back?’ youmight be asking. I put

thequestionstraightbacktoyou.Whatabout it? Ican’t
see thebackofmyhead, sowhatdoIcarewhat it looks
like? Idoabitof ‘cuttingby feel’ but Idon’twastevalu-
able time sculpting something that Iwill almost liter-
allyneversee. Ifanyonewants to judgemeonthebasis
of the back ofmyhead, they are free to do so. I’ve also
foundthatdealingwith theoccasional less-than-opti-
malhaircut is character building.
‘Womaning up’ andmaking the best of a bad deal builds resil-

ience.Take, forexample,mysummer2007 ‘auburnSpock’ (Ididnot
learnmy lesson about pixie crops). This taughtme a lot about the
skilled use of pins and slides. It’s also ledme to consider how I feel
about the long, sleek, bouncy ‘red-carpet hair’ of celebrities that I
will never have (which is ironic, given thatmyhair is a lotmore like
a red carpet than theirs). Yes, theDuchess ofCambridgehas unde-
niably splendidhair.But I’mnot that interested inhavinga luscious

mane,even if itwaswithinmyreach.Personally, I thoughtFantine’s
LesMisérables’ hair looked better after the haircut. My hair is an
expression of how I challenge society’s ideals of beauty. Or at least
that’s how I’m spinning it tomyself. And on days when I don’t feel
up to challenging society’s ideals, I justwear ahat.
Renegadehairdressinghassavedmea lotofmoneytoo,especial-

ly as I would tend to over-tip at the salon out of guilt at how thick
myhair was. It’s also lotmore sustainable. All I ever need are some

scissors anda reflective surface. In fact, I couldprob-
ablymaintain it with something as a basic as a rusty
blade, making it pretty much apocalypse-proof. I
smugly doubt Cheryl Cole’s hairstyle would survive
the breakdownof civilised society.
Myhairdressing auteurship has not gone unno-

ticedby thebiggunsof the fashionworld, either.Gok
Wanoncepassedmeinthestreetandcalledout, ‘Your
hair suits you’. Benediction. Of course, hemay have
been talking to thewoman besideme, who had long
blondehair, like a khaleesi fromGameofThrones.
And I’mnotalone.The internet is full of tips from

other ‘hairdressersunto themselves’.Though,aswith
any niche interest on the internet, there’s a lot of
extremematerial out there, someofwhich isdisturb-
ing.Forexample, thevideo inwhichawomandemon-
strateshowto ‘cut yourown layers’ bypullingall your
hair intoaponytail at the frontofyourhead, then just
choppingtheponytailoff. It’sabit likeahorrormovie,
but forhair.However, it isuseful if you’vedonesome-
thingunfortunate (say,cuttingawidefringethat looks
oddly artificial against the rest of your ’do,whichyou
havenamedyour ‘DonaldTrump’)andwant tocheer
yourself up with someone else’s bravemistakes. So,
feeling inspired to have a go at home barbering? Do
letmegiveyousometips fromaprofessionalamateur.
Firstly,andperhapsmost importantly,pixiecrop?No.
Letmy sacrifice not have been in vain. Though I did
read thatMia Farrow did hers herself, with nail scis-
sors. It’s that kind of fact that can lead one down the
path of pixie-crop temptation.But no.Don’t risk it.
Second, do it sober. Alcohol unsteadies the hand

andcreatesdangerousover-confidence.Youmayeven
indulge in professional-sounding self-talk like, ‘I’m
going toaddsomelayeringat thesides,’perhapsrefer-
ring to yourself out loudas ‘Gino’ (as inGinoGinelli,
whoyoudrunkenly think isanItalianhairdresser,not
an ice-creammaker). If you find yourself doing this,
put thescissorsdownandGooglepeopleyouaresexu-

ally intriguedbyuntil thealcoholwearsoff.Onasimilarnote:never
cuthairwhenyouare feelingemotional.Thatpost-break-upattempt
atMileyCyrus’ new lookwill suffer a generational backflip into the
mullet of her father, Billy Ray, on account of the tears in your eyes
and thesadness inyourcuttinghand.Theback?Don’tworryabout
it.Younever see it.And ifyoudo itwill beanexcitingsurprise.Next,
if you’re working some layers into what I refer to as the ‘side bulk’,
remember your ear is in there, and keep the scissors away from it.
Finally,maybe buy ahat first. Just in case.

A-LISTERS
WHO DO IT
These celebs have been

known to get busy with

the scissors, too…

When he fancies a new

do, David Beckham

definitely doesn’t spend

£2,000. He cuts his own

hair – under wife Victoria’s

watchful eye, of course.

Beyoncé has been

known to lop inches off

her hair all by herself.

A time-saving strategy,

apparently. We’d rather

be doing the Single

Ladies dance too.

Back in 2010, la Moss cut

herself a fringe. Women

everywhere followed suit,

without realising they’d

have to wake up half an

hour earlier for six months

to tame it. Fail.

Lena Dunham’s character

in Girls, Hannah, gave

herself a home cut

mid-nervous breakdown.

The stuff of home

haircutting nightmares.

Mia Farrow’s famous pixie

crop wasn’t crafted at the

hands of Vidal Sassoon,

as legend has it. Oh no,

Mia did it herself.

Rosie Bendandi,

ELLE Bookings

Editor: ‘I trim the

front every few

weeks; a friend

cuts the back.’

Lara Ferros,

Picture Editor:

‘I relent when

it turns into a

poofball. Sober.

Wine = regret.’

Fern Ross,

Production Editor:

‘I cut my fringe

once. My sisters

said I looked like

a baby elephant.’

Phebe Hunnicutt,

Digital Director:

‘My fringe trimming

tool? My husband’s

moustache scissors.’

Sophie Beresiner,

Beauty Director: ‘I once

did an asymmetric

fringe myself. There

was a reason the pros

refused to do it for me.’

SusanWard Davies,

Travel & Lifestyle

Director: ‘I just chop

away – as long as I

don’t go too Prisoner:

Cell Block H, it’s fine.’

TEAM ELLE’S DIY HAIR TALES
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The daters:

Jessica and Tim
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Two best friends + 40 dates + six couple’s
therapy sessions + one weekend at

Disneyland = the compulsive blog that
will change the way you think about love

WordsApril Long

ArtworkbyTimothyGoodman&JessicaWalsh
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ure rom-com gold: that’s the only way
to describe the premise for 40 Days
Of Dating, the wildly addictive blog
that recently went viral. Best friends of
four years, Jessica Walsh and Timothy
Goodman, both graphic designers living
in New York, had always teased each
other about their datinghabits – hewas a

commitment-phobe player, she was a romantic
who fell in love too quickly. So when they both
wound up single at the same time at the start
of this year, they decided to embark on an
experiment: They would ‘date’ exclusively for
40 days – seeing each other daily, meeting with
a couple’s therapist once a week, and going
on one weekend trip. In doing so, both hoped to
probe their own relationship issues, as well
as answering the Big Picture question: Could
someoneyoualreadyknowbeTheOne?
Throughout the 40 days, Jessica and Tim

each separately answered a daily questionnaire
(including, ‘Did anything interesting happen
today?’ and ‘How do you feel about this
relationship right now?’), but didn’t post any of
their responses until after the experiment ended,
inApril. ‘Wewanted it tobeas truthful aspossible
and not think about anyone else reading it,’ says
Jessica. And they were – brutally. When they
finally did see each others’ Q&As, the pair
considering dropping their plan to take it public –
emotions were raw, the denouement messy – but
after some agonising, they went ahead, baring
their souls online almost daily from July to
September. Each post was accompanied by
graphics and video by the pair and their designer
friends, creating an effect that was part art
project, part soapopera, and totally compelling.
When I meet them, four months after their

40thdate, it’s apparent that theywere attracted to
each other at the start – something their circle of
friends (who introduced them) had realised.
‘They thought Jessiewasdoing it because she just
really wanted to date me and they thought I was
doing it because I just really wanted to sleep with
her,’ says Tim. ‘I don’t think we could have done
this had there not been a certain curiosity for
each other.’ They make an attractive match: Tim
is a charmer,withhis easymanner andwide grin,
while Jessica, with her perfect fringe and
downtownstyle, is awalkinghipsterpin-up.
Yet they are fundamentally different – as their

worried friends pointed out. The pair’s polar
opposite choices of interview location suggests
they may have been trying to steer them away
from inevitable heartbreak: Tim sinks a beer
while we chat in a noisy cafe (incidentally, next
door to Manhattan’s Museum of Sex), checking
hiswatchperiodically as if eager to be somewhere
else.Aday later, Jessicawelcomesme intoher zen
white-walled design studio, where we sit and sip
glasses of water as she talks, openly and as if
she has all the time in the world. Yet they do also
haveanobviousconnection.
Their respective relationship woes seem

improbable to this casual observer. Jessica is

undeniably attractive, yet at 26, has only kissed 11
people (one of themagirl) andalways falls harder
for guys than they do for her. Tim, 32, struggles
with abandonment issues stemming from a
fatherless childhood, and often dates three
women at once. (He says that ‘first dates are the
perfect time to be spontaneous’, which may be
why, when Jessica made him list every girl he’d
ever dated, the tally was 65.) Yet these problems
are typical of NYC life, where young, single
women famously outnumber the men. And
there’s something inevitable about a good girl
falling foracad.Which–spoileralert – shedid.
The fact that they – and their site – look so cool,

probably went some way to ensuring the
obsessive speculation from 40,000-plus Twitter
followers about what might happen next and, as
the daily posts went up, coverage everywhere
fromTimemagazine to the BBCNews.When the
news hit that the pair had signed a contract with
a major talent agency, sceptics alleged the whole
project had been a ploy with that goal in mind –
something Jessica andTimdeny. They’re both so
earnest, andsoclearly affectedbywhat tookplace
over those40days, that Idobelieve them.
But it was their unfaltering honesty that

made the blog compulsive. Initially, it was a slow
burn – only friends and family read it as the pair
cautiously navigated their first few dates (he was
appalled when she ordered sushi at a baseball
game; she discovered that he’s an obsessive
supermarket cereal shopper). But their first big
fight, on Day 11 (she called him ‘controlling’),
signalled a snowballing sexual tension (‘Her
crazy is beginning to turn me on,’ he wrote), and
by the time they shared their first kiss, on Day 18
(instigatedbyher), theywereaphenomenon.
When they ended up in bed together, on

Day 24, fans rooting for them seemed to have got
their wish. Yet Jessica and Tim’s next-day posts
revealed very different reactions: she barely
mentioned it, hewrote, ‘All day I’ve been thinking
about the intensity between us, how she tasted,
the way she felt, and the way she made me feel
like she needs me.’ When I ask him how it felt
to read her less-than-ecstatic response, Tim
responds defensively: ‘When we answered those
things, you get a piece of what happened, but it’s
not really the totalityof thewhole thingeither.’
Doubtless the most revealing aspect of the

experiment was their couple’s therapy. ‘Both
Jessica and I have been in therapy separately, so it
wasn’t weird,’ Tim tells me, though he admits
going together dredged up some uncomfortable
topics (including his unhappy childhood, andher
relianceon sleepingpills).The therapist, sceptical
about the whole undertaking, forcefully grilled
them on their first meeting (on Day 2): Why were
they doing this? What were they trying to learn?
Howdid theyreally feelabouteachother?
But Timothy insists, ‘The therapist saved the

project in a lot ofways, becausewewerehaving so
many conflicts, with her wanting more and me
pulling away. Everyone has a persona they put
on – allowing yourself to be vulnerable and show ›

‘Allday I’ve
been thinking
about the
intensity
betweenus,

howshe tasted
and felt’
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your reality is difficult. We realised we were just
playing the same roles we always did. This
experiment was supposed to be about self-
discovery, personal insight, personal growth,
trying to find out more about our issues and
habits.Weneededher tokeepusoncourse.’
This particular brand of Manhattan

introspection gave the blog the flavour of a Carrie
Bradshaw live-stream.Or perhaps a daily Bridget
Jones’ diary, if Bridget were a size 0 and had
great hair. Jessica’s own Mr Darcy played to
type – Tim felt pressured, she felt confused. She
tended to over-analyse, he fought his attraction
because he worried about hurting her. They both
misread each other’s intentions (and text
messages: after one date, she thought he was
being jealous when he was actually trying to flirt,
and he was often frustrated by how long it took
her to respond). It’s little wonder that they’re now
fielding film offers (Jessica thinks Ryan Gosling
for Tim, who doesn’t seem to get what a huge
compliment that is).
Hollywood may need to change the story’s

ending, though – because, although a romantic
relationship did develop, on Day 39 it irrevocably
fell apart. They had chosen Disneyland for a
weekend getaway, but it was a loaded locale: the
place that basically invented the happy-ever-
after. Freaked out by what he calls the ‘40 Day
D-Day’, Tim started nit-picking and, when
Jessica asked if it was just insecurity or if he really
wanted to end it, he responded that she was
‘rubbing him the wrong way romantically’, was
‘too worried about being a good girlfriend’, and
that it would be better if they just ‘went back to
being friends’. Inotherwords,hewasa total jerk.
As he recounts this tome, it becomes clear that

Timis still hunguponJessica.Not, of course, that
hewould admit it outright. ‘It ismy fault we’re not
together now,’ he says. ‘That weekend trip was
too much. I knew we were both wondering what
would happen on Day 41, and I thought that if
I still didn’t know what I wanted, that was my
answer.’ Jessica was surprised and, at the time,
hurt. ‘I had fallen for him but he said he wasn’t
interested. He had a list of reasons: We were too
different; Iwas tooaccommodating, toonice.’
Yet there was more going on in his head than

she knew. ‘Two months after we ended it, Tim
admitted thathe really felt adifferentwayentirely.
He hadmade amistake.’ If this wereWhenHarry
Met Sally, there would have been an emotional
embrace and an engagement ring. But, this
beingreal life, Jessicahadalreadymovedon.
For her, the project had a couple of unexpected

side-effects. First, Jessica started to focus on her
health more, after she began getting such bad
headaches that she couldn’t leave thehouse – and
perhaps also because Tim was shocked by how
many prescription pills she was taking. ‘The
stress sentmeover theedge, to thepoint that Ihad
to reevaluatemy entire lifestyle. I started going to
the gym and relaxing more, so in that way, I was
in a really great place at the end of the 40 days.’
She also believes it changed the way she acted at

the start of relationships, for the better. ‘I used to
think, “Is this going towork long-term?”Those 40
days brokemedown, because for thefirst 20days,
Timwouldn’t tellmewhetherhewas interested.’
This paved the way for what came next.

A month after the project finished, Jessica met
someone else, with whom she is now madly in
love. She adds, ‘It was slow – we both travel a lot
for work – but by the third date we knew it was
something special.’When she told Tim about her
new relationship, she believes it slowly dawned
on him that he’d blown it, forever. ‘He said he
wanted to date me again, and I said I was sorry,
butno.Then, about twoweeks later, he toldmehe
loved me. It was really hard to hear, because I do
really care forTim,but…bad timing.’
This version of events doesn’t quite tally with

what Tim tells me (the classic ‘I dumped her!’,
‘No, I dumped him!’ writ large): ‘We met up a
fortnight after we’d completed the 40 dates and
I still felt it was probably best that it stay platonic.
She was such a good friend and I didn’t want to
hurt her. I’m not saying I didn’t question that
decision or wonder what the relationship would
be like without these crazy parameters.’ And
now? ‘I’m single. It’s fine that Jessica’s dating
someone. Idon’t feelweirdabout it.’
Does Jessica think things could have been

different if he had been honest – with her, and
himself? Possibly. ‘Up until then, things had
been going well. We work so well together
creatively, and we’re both silly and crazy and had
a wonderful time. It’s hard to find someone who
matches somuch of what you’re looking for. And
he did.’ Tim seems unsure, but does believe the
experiencehas left himbetter equipped for future
relationships. ‘Forme to let a woman intomy life
emotionally, which I hadn’t done in a long time,
was profound. That’s one of the big takeaways for
me: I realised I dowant to be in love. I don’t want
to get to that point where you have to start dating
20-year-olds because everyone your age is
married. Idon’twant towait too long.’
There’s something very real, and verymoving,

about the way events unfolded, and I’m left
hoping that their friendship will survive and
that theybothfindhappiness.
‘I’ve always been friends with exes, so I do

think we can go back to the way we were before,’
says Jessica. ‘I can, at least. I just hope that in
future, when Tim really likes someone, he gives
her a commitment, or else the same thing could
happen. I ended up in love with someone else,
and itwas too late forus.’
So what did Tim learn? ‘Maybe girls and guys

can’t just be friends unless one or both of you is in
a relationship. Would I advise other people to try
this exact experiment? No. But I do think that
best friends should give it a go. Because you never
know, theremight justbe something there.’●

‘He toldmehe
lovedme. It
washard to
hear,because
I reallydocare
forTim,but…
badtiming’
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fOr HiS free trial POiNt HiM tO tHe aPPle aPP StOre tO SearCH ‘eSQUire UK’.

Behind every great man, lies the woman who showed him how to take on the week and win.

New Esquire Weekly is the interactive, indispensable edit of the next 7 days.
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THE ART
OFDENIM
AWARD
Auniversal style staple

thatdefiesgender, culture
andtrends–denimhas

noboundaries
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ELLE PROMOTION

T
hinkyouhavewhat it takes tobecome
astyling star? It’s easy toenter –visit
elleuk.com/theartofdenim,where
you’ll be invited touploadyourdenim
styling lookafterfillingout theon-
screenentry form.Yourperfect
denimstylingmust featurewomen’s

denimpieces, buthowyouchoose to show
themisup toyou: still-life, street-hunter style
and imageswithamodelwill all beaccepted.
Downloaded imagesandentry formswill
bevisibleonaspecial galleryon thesite –be
sure toget yours inbeforeentries closeon10
November2013.All entrieswill beexamined
bya juryof fashionexperts, includingELLE
Italy’s fashiondirector.The jury’s favourite
willwin aonce-in-a-lifetimeprize: the
chance toparticipate as anassistant
stylist onanELLE fashion shoot for
McArthurGlen.Areyouready?Applynow!

Showoff

your style

Enter the exclusiveTheArt of

DenimAward competition for

your chance to be a fashion stylist

for a day with McArthurGlen on a

fashion shoot to be published in ELLE.

The international search for denim’s

next big styling star is here. If you

think you’ve got what it takes to

shake-up the way we wear denim,

why not show the world what you’re

made of – enter online now!

Main image,

opposite:Astrong

style requires

skinnypants.Wear

with combatboots

Clockwise from

left: A loose T-shirt

with jeans is the

perfect sexy-

meets-tomboy

look; low-waist

flares are ideal for

casualweekend

style; work it like a

rock star in a black

T-shirt and jeans

APPLY ONLINE
Toupload your denim look visit

elleuk.com/theartofdenim
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N
ext timeyou’re inZara, lookout fora tall,
whippet-fastblonde inCéline leopard-
print skate shoes, andgetoutofherway
– itmaywell beCarolineWinberg, ona
shoppingmission.The28-year-oldSwede,
who is inLondon tofilmmodel search
TheFace, hasspent thepast12years jetting

fromherhomeland to the runwaysofParis,Milan
andNewYork.Victoria’s Secretmadeheran
Angel in2005; she stars inour shootonp268;her
friendscallher ‘TheDetective’andshe’sabig fan
ofburgers.Notyouraverage supermodel, then…

Models get armfuls of freebies.
Discuss…
Not true! Although you can always
get shoes [free] andMichael Kors
is very generous.My favourite
places to shop are supermarkets
and French pharmacies – I just go
nuts. I was also the last person in
theworld to discover Zara, and
now I’m obsessed. I tear around
grabbing things andmy friends
are like, ‘Duh, you’re 10 years late!’

Whoare yourmodelmates?
Lara Stone, Lisa Cant, Shannan
Click, GemmaWard andLily
Donaldson. Doing showswas
great fun becausewewere
together all day, every day for a
month. Valentino is lovely; I’ve
been in three of his campaigns.
I did a few exclusive things for
NicolasGhesquière, too, and
spent days with him laughing
and eating Thai food. I always
try to have a good timewhatever
I do. Evenwhen I’m alone, I laugh
all the time.

Whatmakes you a greatmodel?
I don’t know! I couldn’t walk in
high heels; I didn’t get the jokes
on set; I looked at the floor during
my first runway show andwhen I
walked for Chanel Couture, I had
no ideawhoKarl Lagerfeld was.

Didyou love fashion?
I was 15 when I startedmodelling
– I was thrown into aworld I knew
nothing about. I couldn’t afford to
buy fashionmagazines; I spent
mymoney onHappyMeals. It’s
quite different these days, with
socialmedia and blogs. The
industry is somuchmore
accessible to young girls.

Is it true youwere scouted on
yourway to football practice?
Yes, I wanted to be a football
player. Things never turn out
how you expect them to.Here
I am, still modelling – and it’s
only gettingmore fun.

Youmust have to live in the
gym, surely?
I don’t like personal trainers
because they talk somuch, but
I do a lot of classes. SoulCycle
ismy favourite way to start
the day. It feels like you’re in a
nightclub – it’s dark and they
play themusic super-loud.
You come out in the bestmood.

Tell us something about you
thatwould surprise us…
I read crime novels before bed –
my friends callme ‘TheDetective’.

I love the bookHelterSkelter about
theMansonmurders. I’ve toyed
with the idea of becoming a cop.

You’re a judge onTheFace –
what’s that like?
It’s such a great concept. I host
Sweden’sNextTopModel back
home, but I come across as pretty
boring on it. That’s notmy
personality, though.

CAROLINE
WINBERG

Themodelandpresenter talks
football,HappyMealsand

finallydiscoveringZara

Have youhadanyfightswith
fellow judgeNaomiCampbell?
There have been a few fights, for
sure – I’m not shy and I really like
to win – but we’ve also had times
whenwe’ve cried laughing.Naomi
is the tough-love judge, Erin
O’Connor is the nurturing one
and I’m the sisterly onewhowants
everyone to have a good time.

What’s next for you?
Morework – it’s fun to dip in and
out of TV andmodelling. I’d also
like to do sports TV and I want to
go on a few adventures like climb
Mount Kilimanjaro. I never used
to sleepmuch, but I’m really trying
to. It’s takenme 28 years, but I’ve
finally learned how to relax.

TheFace starts onSkyLiving
inOctober

InterviewGeorgia Simmonds

Right: Carolinewith

fellowTheFace

judges (left to right)

ErinO’Connor and

NaomiCampbell. Top

right: on theHermès

catwalk in 2007

bCAROLINEWINBERG

  

WorldMags.netWorldMags.net

WorldMags.net

http://elleuk.com
http://worldmags.net/
http://worldmags.net/


  

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/


  

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/


  

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/


Precious
metal

Mixandmatch in silverandgold, layer it upordress it down.

If youwant tomake theultimate style statement this season,

lookno further thanAmazon’s designer jewelleryboutique

Left:Gold-plated

necklace, £189, and

gold-plated earrings,

£162, all Imogen Belfield.

On left hand: Gold-plate

andcrystalbracelet, £180,

Maria Francesca Pepe.

Gold-plated silver ring,

£219, and gold-plated

silver and blue topaz

ring, £309, all Laura

Gravestock. On right

hand: Gold-platedsilver

ring, £171,Zoe&Morgan.

Gold-plated crystal

bracelet, £567, Mawi

Right:Gold-plated silver

earrings, £159, Laura

Gravestock. Gold-plated

silver necklace, £237,

Pearl &Queenie. On left

hand: Gold-plated ring,

£203, Imogen Belfield.

Gold-plated silver

bracelet, £264, Pearl

&Queenie. Gold-plated

silver bracelet (near

sleeve), £250, Elegano.

On right hand: Gold-

plated ring (middle

finger), £108, and

gold-plated ring, £122,

all Imogen Belfield.

Gold-plated silver

bracelet, £375, Elegano

Discover the full range at
amazon.co.uk/jewelleryboutique

elle promotion
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Ruthenium-plated silver

and crystal earrings,

£155, HusamElOdeh.

Rhodium-plated

necklace, £157,Maria

FrancescaPepe. On left

hand: Silver andquartz

pavé ring, £270, Oak.

Rhodium-plate and lapis

lazuli bracelet, £81,Maria

FrancescaPepe. Silver

bangle, £195, Laura

Gravestock. Rhodium-

plated silver bangle, £135,

and ruthenium-plated

silver bangle, £135, all

Oak. On right hand:

Rhodium-plated

bracelet, £87,Maria

FrancescaPepe

elle promotion

Discover the full range at
amazon.co.uk/jewelleryboutique
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Left:Silver, blue topaz

and amethyst earrings,

£140, silver and

amethyst ring, £145,

silver and blue topaz

ring, £80, and silver, blue

topaz and amethyst ring,

£145, all Katie Rowland.

Resin and crystal bangle,

£210, Nicholas King

Right:Gold vermeil

and ruby earrings,

£250, Claire English.

Gold vermeil necklace,

£120, Alexis Dove. Gold-

plate and agate cuff,

£170, and gold-plate and

lapis lazuli cuff, £168, all

Maria Francesca Pepe.

Gold vermeil bracelet,

£230, and gold vermeil

and amethyst ring,

£235, all Assya
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This page:Gold-plate

and crystal ear cuff,

£50, Maria Francesca

Pepe. Gold-plated

earrings, £122, Fiona

Paxton. Gold-plated

silver and blue topaz

necklace, £235, Laura

Gravestock. Gold-plated

silver necklace, £351,

HusamEl Odeh

Opposite:Gold-plated

silver and crystal ear

cuff, £252, HusamEl

Odeh. Gold vermeil and

ruby necklace, £350,

Claire English. On left

hand: Gold and brown

diamonds ring, £4,460,

Leyla Abdollahi. Gold-

plate and agate cuff,

£135, LolaRoseBoutique.

On right hand: Gold

vermeil andquartz cuff,

£145, Dinny Hall. Gold-

plated silver ring, £275,

Zoe andMorgan

elle promotion
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Discover the full range at
amazon.co.uk/jewelleryboutique

  

WorldMags.netWorldMags.net

WorldMags.net

http://amazon.co.uk/jewelleryboutique
http://worldmags.net/
http://worldmags.net/


  

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/


241

P
h
o
to
g
ra
p
h
y
:O
la
f
W
ip
p
e
rf
ü
rt
h
.

Nº1 Wanderlust › Adventures in eclectic style
Nº2 My friend Natalie Portman › Actor Tom
Hiddleston interviews an icon Nº3 Meet Navy,
the other colour of the season › As modelled by
Caroline Winberg Nº4 New Girl: The 10 models
towatch ›Trustus, theseare the facesof the future

e l l e
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WANDERLUST

Layeronavibrantmixofprint, texture, shapeandsportswear

fora look thatbelongs toa true styleadventurer, a fashion

maverick. It’s notwhatyouwear, it’s howyouwear it

PhotographyOlafWipperfürth FashionAnne-MarieCurtis ModelAntoninaPetkovic
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Previous page:

Wool-tweed jacket, price

on request, and silk

dress, from £9,850, both

Givenchy by Riccardo

Tisci. Cotton-mix

leggings, £145, Hey Jo.

Nylon trainers, £90, Nike

Free 3.0. Wool-mix hat,

£63, Eribé. Polyester

bag, £150, Y-3

This page: Shearling

coat, £7,070, Fendi.

Viscose top, £1,150, Céline

Olaf Wipperfürth
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246 Olaf Wipperfürth

  

WorldMags.netWorldMags.net

WorldMags.net

http://worldmags.net/
http://worldmags.net/


This page:Wool 

coat, £1,800, Stella 

McCartney. Silk-chiffon 

dress, £2,270, Roberto 

Cavalli. Neoprene top, 

£60, Volcom (worn 

throughout). Cotton-mix 

leggings, £145, Hey Jo. 

Nylon trainers, as before 

Opposite:Nylon jacket,

£499, Duvetica. Beaded

velvet top, £12,360,

Dolce & Gabbana.

Wool-mix hat, as before
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OlafWipperfürth

Wool and cashmere-mix

gilet, £420, Duvetica.

Silk dress, £3,385,

Elie Saab. Polyester

leggings, £35, Nike.

Leather and neoprene

trainers, £110, adidas.

Wool turban, from

a selection, Boy

By Band of Outsiders.

Nylon arm-warmers,

£195, Marni
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250 OlafWipperfürth

This page: Silk-taffeta 

coat, £3,300, Moncler M. 

Silk skirt, £405, Red 

Valentino. Elastane-

mix leggings, £42, and 

nylon trainers, £90, 

both Nike. Polyester 

bag, £110, adidas by 

Stella McCartney

Opposite:Wool jacket,

£1,960, and matching

skirt, £1,290, both

Antonio Marras. Nylon

top, £29.99, Volcom.

Wool-mix scarf (worn

as turban), £72, Eribé
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This page: Polyester 

mac, £205, adidas by 

Stella McCartney. Wool 

jacket, £910, Gucci. 

Wool-tweed skirt, 

£1,950, Chanel. 

Nylon-mix leggings, 

£60, adidas by Stella 

McCartney. Leather 

and suede trainers, 

£240, Hogan

Opposite: Silk

sleeveless shirt, £1,248,

Vivienne Westwood Gold

Label. Cotton-mix top,

£490, Viktor & Rolf.

Plastic scarf, made to

order, Gareth Pugh
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Nylon dress, £1,225, wool

skirt, £825, and nylon

andmetal belt, £120, all

Miu Miu. Nylon top, as

before. Elastane-mix

leggings, £42, Nike.

Nylon trainers, as before
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This page:Nylon gilet, 

£256, Duvetica. Wool 

jacket, £1,225, and silk 

dress, £1,485, both 

Prada. Elastane-mix 

leggings, £42, Nike. 

Leather and suede 

trainers, £240, Hogan

Opposite:Nylon jacket,

£850, Moncler Grenoble.

Metallic polyester

jacket, £75, adidas by

Stella McCartney. Wool

and feather trousers,

£1,620, Louis Vuitton.

For shopping details,

see Address Book. Hair:

Halley Brisker at Jed

Root using Bumble &

bumble. Make-up:

Andrew Gallimore at

CLM Hair and Make-up

using Dior Airflash

Spray Foundation

and Capture Totale

Skincare. Location

manager: Mark Reeves

(snowdoniamountain

guides.com) Model:

Antonina Petkovic

at The Society. With

thanks to Plas Rhianfa

(plasrhianfa.com)
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Natalie
Portman ByTom

Hiddleston

PhotographyKaiZFeng FashionAlisonEdmond

What happens when one Hollywood 
star interviews another? They talk 
sexism and Dirty Dancing, of course
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This page:Wool jacket

and silk-twill shorts,

both Chloé. Cotton-mix

T-shirt, Jenni Kayne.

Canvas shoes, Stella

McCartney. Rose-gold

necklace, Annina Vogel

Opposite:Wool jacket,

cotton-mix T-shirt and

rose-gold necklace,

all as before
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N
atalie Portman has a neat right hook. I know
this because the first time we shared screen
time, she punchedme in the face. She bursts
out laughing when I remind her of this over
dinner, while interviewing her for ELLE.
‘Wait, didn’t I miss? I feel like once I actually
hit you – and too hard. And once, I missed?’
BenCooke, FightDirector onThor:TheDark
World (inwhich Iplay thevillainousLoki and
Natalieplays Jane, theheroine), had togiveus
both a little coaching before she landed the
blows. ‘Natalie, elbow up a bit. Really go for
it. Tom’s abig guy, he can take it.’ I’ve actually

beenhit onscreenbefore, byJeremyIrons, asKingHenry IV in
TheHollowCrown, andhave sincebeenaskedwhohitsharder.
‘I really hope you sayme! The force comes at you a lot harder
when it’s frombelow, right?’ Natalie says.

In fairness toNatalie, four times out of five she dutifully
missed, because on screen, punches are all about angles.
Acamerahasan inaccurateperceptionofdepth, so it’sfine for
theactordoing thepunching tomissby several inches.Natalie
wasmissing by a goodmargin, because she didn’t want to hit
me by accident. But there’s nothing like the real thing: after
fourmisses, she connectedwithmy chin. The real thing, I’m
pleased to say, is in the finished film. Jeremy Ironsmight just
have the edge, but thenhealsohad twovery regal rings onhis
right hand.

It’sworth saying thatNatalie laughsa lot, inan incredibly
infectiousway.Onset, shehighlights thedelightful absurdity
of acting.Take, for example, 22December, 2012.Thewholeof
London is lighting the fire and clinking a glass of something
fizzy, butNatalie,ChrisHemsworth (whoplaysThor) and Iare
onaspaceship. It stands –darkandmonolithic, surroundedby
afluorescent green screen–on the set ofThor:TheDarkWorld.
In the scene,Thor, JaneandLokihave to get somewhere very
fast and urgently, but this drama is at odds with the festive
mood of the crew, who are all wearing Santa hats. It feels like
the last day of term. But once the director calls ‘Action’, it is
our job to trulybelieve thatwearebreathlessly chasing through
the stars aboveAsgard, the realmof the gods. But then,when
he calls ‘Cut’, there we are, three adults – two of us dressed as
gods – in a fibreglass spaceship, just outside theM25, three
days before Christmas. Natalie is the first to get the giggles.
And then she sets us all off.

Manypeople like tomakedistinctions inacting –between
genres and styles – but it is one thing only, really, at its root:
an act of imagination. Child’s play performed by grown-ups.
Sometimes, of course, it’s less of a stretch. If you’re playing
someone sitting ina caféhavinga chat about theweather, the
imaginative leap feels closer. If you’replayinggods inspace, the
imagination has towork harder, but the goal is still the same.
Both situations require belief and conviction, which is why
Natalie is suchapro. She is exactly as truthful asNina inBlack
Swan, asAlice inCloser, asAnne inTheOtherBoleynGirl, as she
is as Jane Foster inThor. Of course, it hardly bears repeating
thatNatalie alsohasan innatenatural graceand intelligence.

Iwas dressed inElizabethan – as opposed toAsgardian –
attire on the evening IfirstmetNatalie, in thedressing rooms
of theDonmarWarehouse,London. ItwasJanuary2008: Ihad
beenperforming inShakespeare’sOthello; shehadcome to see
herold friendEwanMcGregor,withwhomshehadworkedon

StarWars.Wemetagainon the set ofKennethBranagh’sThor
in 2010, but we didn’t actually work together – our characters,
JaneandLoki,never shared the screen.Ourpathshadcrossed
briefly sixmonthspreviously, atKen’shouse foranearly round
of rehearsals. On a hot summer’s day, Chris Hemsworth and
I – on-screen brothers and rivals – had been dispatched to go
and train together.At theverymomentNataliewalked through
the front door, Chris and I – to our eternal embarrassment
– arrived back from a run, wearing (accidentally) matching
Nike gear, out of breath and drenched in sweat.

Fast-forward toAugust 2013, and I amsitting in theworst
LosAngeles rush-hour traffic Ihave ever experienced.While I
amfar fromnative, I didonce live in thecity for ayear, and like
to think I have got themeasure of the place. Today, however,
I have got it completely, tragically wrong. I had allowed two
hours toget fromSantaMonica to the restaurant inHollywood
where Iwasdue tomeetNatalie fordinner. It takes three.Atone
point, in aneffort to escape thegridlocked freeways, I decided
to ‘take the streets’, as the locals say (the smaller boulevards
andavenues thatmakeup theLAmap), andendedupsitting,
sad and stationary, for 30minutes.

Natalie is gracious over email asmyETApushes further
and further back. Eventually, after the Southern Californian
sun has long since set, I pull into a strip mall on Hollywood
Boulevard, a stone’s throw from Los Feliz. Tucked away in
between Thai massage parlours, neon-bright nail spas, and
an accident insurance firm, Natalie has been waiting for me
at Carousel, a small but bustlingMiddle Eastern restaurant.
The waiters, crushingly, give me a hero’s welcome. I can’t
findNatalie, though. All I can see is a wedding party in full
swing, with lots of laughing and toasting, at two long tables
stretching the length of the restaurant. But there are three
secluded booths, and there she is. I’m verymuch hoping she
won’t punchme in the face (again) but, frankly, I deserve it.

I apologise profusely for being a terrible human being
with an appalling standard of punctuality, but she gives me
a big hug and a warm smile. ‘You’ve been sitting in a car for
threehours. I’ve beenhere 20minutes, playingonmyphone.’
She’s ordered a feast: bowls of hummus and pitta bread, two
bigplates of salads, countless sides of courgettes, peppers and
spiced cucumbers – and a chicken kebab for me. We drink
endless glassesofArnoldPalmer (iced teaand lemonade) and,
oncewe’ve caughtupandchoweddown,Natalie orders amint
tea,andrecommendsanArmeniancoffee forme. It’s rather like
unfilteredespresso. ‘It’s got themud in it,’ she sayswithasmile.

T: I’mgoing tobe theworst interviewer ever.
N:No, you’re not.What’s your interview technique?
T: I thought I’dbetter behave like a serious reporter,
so I rewatchedall of yourfilms.
N: [Laughing] Ohmy god, I’m so sorry you had to sit
through that!
T: Ipickedones that I remembered loving. Iwatched
Léon again – I hadn’t seen it since I was 14, the age
youwerewhenyoumade it.
N: I do like the movie. The director, Luc Besson, is
incredible. But I remember the reviews at the time
said: ‘ThisLolita-likenymphette shouldnotbeallowed
on screen.’ I am so little in it. It’s interesting because
I thinkaboutkidsnow– their lives are sodocumented,
because it’s so easy with iPhones that even little kids
watch themselves. I wonder how it’ll affect a whole
generation who grow up that way. It had an effect on
me– Ibecamemore consciousofhow Iwalked, talked
and looked because I was constantly seeingmyself. ›
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Sequined silk

jacket, Acne.

Satin dress, Stella

McCartney. Silk

slip, Fifi Chachnil.

Gold and diamond

ring (on pinky finger),

Dina Kamal. Rings

(on ring finger, worn

throughout), both

Natalie's own

KaiZFeng
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‘Amovie
about

aweakand
vulnerable
woman
can[still]

befeminist’

This page:

Embellished satin

jacket, and viscose-

mix skirt, both Prada.

Cotton T-shirt, Calvin

Klein. Gold and diamond

ring, Dina Kamal. Silver

and diamond fingertip

ring, Sophie Bille Brahe

Opposite: Pink lace

dress, Dior. Yellow-

gold ring (on right

hand), Dina Kamal.

KaiZFeng
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‘Myparents
protected

mefrombad
things that

happentoyoung
womeninthis
industry’
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KaiZFeng

This page:Embroidered

silk jumpsuit, Rodarte.

Cotton top (worn

underneath), RickOwens

Opposite:Black

silk-mix jacket,

CostumeNational.

Black lace dress and

pale pink wool bralet,

both Dior. Silver

necklace, Sophie Bille

Brahe. Diamond ring

(onmiddle finger),

Dior Joaillerie
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watch it
SeeNatalie in action in our behind-

the-scenes videoat elleuk.com/elle-tv

T:IrewatchedCloser, too. Ienjoyedit somuchmorethis time
than thefirst time I saw it, 10 years ago.
N:Well, also it’s one thing to see adult, fucked-up situations
when you’re 20. At 30, you’ve heard of a lot more fucked-up
relationshipstories, or lived them.There’sa line that still affects
me to this day, which is whenmy character says, ‘It’s always
a choice,’ because Jude [Law’s character, who has betrayed
Natalie’s character] is saying, ‘I couldn’t helpmyself ’. That’s
what people always say, but it is a choice, all the time. I see it
a lot – this romantic view of the world where you fall in and
out of love on a whim. It ignores the depth of trying to know
another human being and respect them and love them, and
puts in its place the excitement of an immediate intimacy.
But really knowing someone?That is such an opportunity.
T: I onceworkedwith a directorwho said that, as an actor,
‘Your work can become like a time capsule – a document
of your soul.’ At specific moments in your life, you are
drawn to characters because you need that experience.
Is that true for you?
N: I guessa lot of artists, evendirectors, haveaparticular thing
that is theirs to express.Yet thereare times inmy lifewhen I’ve
chosen to work wherever I was able to get a job, so I wouldn’t
endoweverythingwithmeaning. Sometimesmovies affected
my behaviour, though – in trying to understand something
going on in the character’s mind, I did things inmy own life
that were reflective of that.
T: I’vedone thatwithLoki a couple of times.
N: [Laughing] You’vewanted to destroy theworld?
T:No!Whichdirectorshaveyoumostenjoyedworkingwith?
N:MikeNichols [who directedCloser] is one of the onlymen
I’ve ever met with no sexism in his heart. You don’t feel like
you’re being spoken to as a woman, which is very unusual
with directors. He just interacts with your mind. You
can see why he dated Gloria Steinem and married Diane
Sawyer – both brilliant, strong women. Terrence Malick is
also amazing. He’s a very special person. He listens, and
he remembers everything. Howmany people do you have
a conversation with and the next time you hang out with
them, amonth later, theydon’t remember anythingyou said?
He also has a completely different way of shooting to
anyone else. Movies have this ritualised way of happening.
Imean, obviously, every set feels different, and every director
has their own different way of talking to you, but ultimately
there’s the same structure and the same way of doing
everything, on everymovie. But he just does it his ownway.
T:Youmade twofilmswithMalick –KnightOfCups andan
as-yetuntitledproject.Wasn’thethefirstdirectoryouworked
withafter having ababy?
N:Yes.Hewas so funny.Hewould say, ‘Youdon’thave tocome
in tomorrow, I know you’d rather be with your family.’ But
I said, ‘I want to be in themovie! I’d love to bewithmy family,
but don’t writeme out.’
T:Does it change your attitude towork – being amum?
N: Yes – acting feels really easy. I love being a mum, but it’s
muchmore intensivework thanbeinganactress –going towork
feels like you’ve got a day off. Not that I want a day off from
beingamum, it’s justperhaps Ihad this impressionbefore that
mumsdon’t work. But theyworkmore than anyone.
T:Would you let your childrenact?
N: I feel really grateful that my parents let me follow my
passion.When you’re young, there’s a purity to your love of
doing something that’s uninfluencedbywhatyou’re supposed
to bedoingandhasmore todowithwhat you inherently love.
I was lucky enough that my parents both paid attention to
andencouragedmypassion,whileprotectingmequite strongly
from the bad things that easily happen to young women
in this industry.

T:Would you call yourself a feminist?
N: Yes, in that I want every version of a woman and aman
to be possible. I want women andmen to be able to be full-
time parents or full-timeworking people or any combination
of the two. I want both to be able to do whatever they want
sexuallywithoutbeingcallednames. Iwant themtobeallowed
to beweak and strong andhappy and sad – human, basically.
The fallacy inHollywood is that if you’remaking a ‘feminist’
story, the woman kicks ass and wins. That’s not feminist,
that’s macho. Amovie about a weak, vulnerable woman can
be feminist if it showsarealperson thatwecanempathisewith.
T:Does sexismmakeyouangry?
N:Yes, but then I thinkaboutmy idols –women fromthe1950s
and 1960s who encountered systematic sexism and simply
worked a thousand times harder than anyman to earn their
position. Any woman who was a doctor, lawyer, politician
or activist before my generation had it a hell of a lot harder
and fought back by being indisputably the best. So I try not
to whine, and instead be the best at my job that I can be. But
sexism is absolutely present throughout thefilm industry – as
are racismand ageism.
T: To completely change the subject, what’s your favourite
place you’ve ever shot?
N: I absolutely love Berlin.Madridwas amazing, working on
Goya’sGhosts – I went to the Pradomuseum every day. And
I learned to loveTunisia on StarWars. The first timewewent
itwas very, veryhot, so itwas quite hard, but the second time,
I just absolutely fell in lovewithNorthAfrica. I also really love
Santa Fe – JaneGotAGunwas shot there.
T:How’s yourhorse riding?
N: It was fun, although I had the best double – CassidyHice.
She’s a third-generation stuntwoman. I thankedher everyday,
formakingme look cool.
T:You’ve just remindedmeof a question I have – but first of
all, onpublic record,weneed tonote thatChrisHemsworth
knows every singleword to Point Break. I remember on the
Thor set inLondon lastChristmas,hewas re-enacting it for
mein itsentirety,which ledtoageneraldiscussionabout the
all-roundgreatnessofPatrickSwayze,whichobviously ledto
DirtyDancing.Youperkedupandsaid, ‘Beverycarefulwhat
yousayaboutDirtyDancing,because ithas formedmysoul!’
N:To this day, it’s the movie that I’ve seen most in my life:
‘I carried awatermelon.’
T:Have youmet JenniferGrey?
N:Yes.Wegototemple[synagogue]together.AndIfreakoutevery
time I seeher – I’msuchanerd! Shekindofgets the ‘polite eyes’
whenshecomes, because sheknows I’mgoing to jumponher.
Iwish Iweren’t asnervousas Iamaroundher. I can’t getover it.
T:Have youeverdiscussedDirtyDancing?
N:Of course! I can’t talk about it toomuch, or I’ll start getting
teary. There are other movies I love, but no other movie that
I havewatched over and over.
T: I feel the same about Ghostbusters, which I just
rewatched, itwas in theClassics sectiononaplane!
N: It makes me feel old whenGhostbusters is in the Classics
section.Like clothes fromthe 1990s that arenow ‘retro’. I used
to wear babydoll dresses when they were in fashion the first
time around.
T:Lastly:Did youenjoypunchingme in the face?
N:Ohmy god: It was so good!●

Thor:TheDarkWorld is out 30October
Find outmore aboutTomHiddleston in ourQ&Aonp107
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KaiZFeng

Embroidered viscose-

mix dress, Prada. Silver

bracelet and silver

double-finger ring,

both Sophie Bille Brahe
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Meet

Navy
thecolourof

theseason

Photography

David Vasiljevic

FashionNatalie 

Wansbrough-Jones

Supermodel  

Caroline Winberg 

wears autumn/winter 

2013's must-have 

shade. It's your  

new neutral
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This page: Silk-mix top, 

£990, Christopher Kane

Opposite: Cashmere 

and wool jumper, £820, 

wool dress, £1,880, and 

leather boots, price on 

request, all Céline
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This page: Wool  

blazer, £1,110, and 

matching skirt, £426, 

both Maison Martin 

Margiela. Cotton shirt, 

£812, Meadham 

Kirchhoff  

Opposite: Leather 

jacket, £3,000, Paco 

Rabanne. Cotton shirt, 

£880, Alexander 

McQueen. Neoprene 

skirt, £250, Emporio 

Armani. Leather shoes 

(worn throughout), 

£590, Chloé
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This page: Wool  

coat, £4,998, cotton 

shirt, £1,098, and  

cotton and leather 

trousers, £998, all 

Ralph Lauren Collection

Opposite: Polyester 

top, £169, Hugo Boss. 

Silk top (worn 

underneath), £865, 

Alexander McQueen. 

Wool-tweed skirt, 

£3,310, Chanel
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This page: Silk-organza 

shirt, £199, Tommy 

Hilfiger. Silk skirt, 

£1,076, Dries Van Noten

Opposite: Satin jacket, 

£1,249, wool top, £475, 

and wool and silk 

trousers, £1,455, all 

Salvatore Ferragamo. 

Velvet and metal 

sandals, £2,875, 

Alexander McQueen
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This page: Wool-mix 

coat, £2,250, Jil Sander

Opposite: Cotton shirt, 

£341, Karl Lagerfeld. 

Silk trousers, £950, 

Christopher Kane
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This page: Cotton shirt, 

£460, and wool-felt 

skirt, £955, both Chloé 

Opposite: Laminated 

wool-cashmere coat, 

£3,995, Burberry 

Prorsum. Wool top, 

£265, and wool-mix 

trousers, £465, both 

Paul Smith. For 

shopping details, see 

Address Book. Hair: 

Halley Brisker at Jed 

Root using L'Oréal 

Paris. Make-up: Shinobu 

at CLM Hair & Make-up 

using Shu Uemura. 

Manicure: Adam Slee at 

Streeters for Rimmel 

London. Set design and 

props: Alexandra 

Leavey at Soho 

Management. Model: 

Caroline Winberg  

at IMG Models London. 

With thanks to  

Spring Studios
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Style
for
leSS

newgirl

ellAmerryweAther img
Mohair-mix cardigan,

£39.99, H&M.Wool

socks, £7, Calzedonia, worn

throughout

Rememberthesefaces,

becauseELLEpredictsbig

thingsfor these10models.

Yousawtomorrow’ssupermodels

andcoverstarshere first
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The top 10models towatch

anna lund img
Boiled-wool jumper,

£89. Cos. Wool

shorts, stylist's own.

Cotton-mix socks,

£5.95, Oroblu, worn

throughout
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KalGriffig

laura o'grady select
Wool-mix coat, £75, Next.

Wool jumper, £59, Cos.Wool

shorts, stylist's own
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charlotte burgon select
Faux-leather jacket,

£37.99, Internacionale. Wool

andmohair-mix jumper, £55,

& Other Stories
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mathilda tolvanen img
Wool and alpaca jumper,

£200, Zadig & Voltaire.

Crepe-mix dress, £49.99,

Intimissimi. Faux-leather

shoes, £39.99, Zara
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KalGriffig

kriss img
Wool jumper,

£99, Hobbs
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selena premier
Alpaca-mix jumper,

£45, Esprit. Faux-

leather shoes,

£39.99, Zara
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KalGriffig

julia almendra premier
Wool cardigan, £49.99,

Gap. Cotton top, £24.99,

Superdry. Leather shoes,

£225, L.K. Bennett
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KalGriffig

molly smith next
Wool jumper,

£29.99, H&M. Cotton

dress, £110, French

Connection. Leather

shoes, £225,

L.K. Bennett
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eva downey viva
Lambswool and

angora jumper, £198,

Hunkydory. Cotton

shorts, £44.95, Gap.

Wool-mix socks, £13,

Falke. Leather shoes,

£225, L.K. Bennett

Hair: Halley Brisker

at Jed Root using

Bumble and bumble.

Make-up: Lesley Chilkes

using Shu Uemura.

Models: Anna Lund,

Mathilda Tolvanen,

Kriss and Ella

Merryweather, all at

IMG London. Charlotte

Burgon and Laura

O’Grady at Select

Model Management.

Eva Downey at Viva

London. Julia Almendra

and Selena at Premier

Model Management.

Molly Smith at Next

Models. Set design and

props by Alexandra

Leavey at Soho

Management.

With thanks to

Spring Studios
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STYLE
FOR
LESS

ELLAMERRYWEATHER
IMG
Height: 5ft 10in
From:Cornwall,UK
Fashionobsession:

Vans
Hand luggage

essential:My
skateboard
Discoveredat:

Asurf festival
inCornwall
Favouriteband:

Kings ofLeon
Howshespendsher

downtime:Hanging
onCornish beaches
with close friends

ANNA LUND
IMG
Height: 5ft 11in
From:Aarhus,
Denmark
Loves:Nutella
with everything
Favourite cities:

Copenhagenand
NewYork
Best thingabout

beingamodel:

Getting to travel
to, and explore,
newplaces
FavouriteTVShow:

HowIMetYourMother

Travel essentials:

Lipbalm, sunscreen
and sunglasses

CHARLOTTE BURGON
SELECT
Height: 5ft 11in
From:Herts,UK
Bestmoment:

Opening for Jean
PierreBraganza’s
a/w 2013 show
Loves:My Star
Warsbox set!
Favouriteplace:

BrickLane, London
Style staple:

Topshop’s skinnies
Travel essentials:

My iPod, aDan
Brownbook and
Clinique toner

MATHILDA TOLVANEN
IMG
Height: 5ft 10in
From:Lahti, Finland
Style:Cool and
comfortable
Best jeans:Uniqlo
Discovery story:

Iwalked intomy
now-agency andwas
signedon the spot
Favourite show:

All of them!
Beautyessentials:

Chanel powder, YSL
ToucheÉclat and
amirror

MOLLY SMITH
NEXT
Height: 5ft 9.5in
From:Derby,UK
First show:

Roksanda Ilincic
Style icon:Rosie
Huntington-Whiteley
Definingmoment:

Shooting in ahot
air balloon in
Switzerland
Favouritefilm:

Anything byQuentin
Tarantino
Beautyessentials:
A bright lipstick
andaloe vera

Compiled by JulesKosciuczyk
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LAURA O'GRADY
SELECT
Height: 5ft 10in

From:Dublin,

Ireland

Firstshow:

BoraAksu, s/s 2013

Style icon:

AudreyHepburn

Favourite city:

Dublin,my

hometown

Ultimatemovie:

Everything by

Hitchcock

KRISS
IMG
Height: 5ft 10.5in

From:London,UK

Mostdefining

moment so far:

Travelling to somany

amazing countries

Fast fact:Myparents

are bothLatvian

First show:Central

StMartins grad show

Bestplace toparty:

Festivals!

Style essential:High-

waisted skinny jeans

Favouriteboxset:

90210

SELENA
PREMIER
Height: 5ft 9.5in

From:NewYork,USA

Place she feels

happiest:ClubDuvet,

hosted byDJPillow

Favourite snacks:

Pumpkin seeds,

almonds and

dark chocolate

Beautyessentials:

Tea tree oil and

vitaminE

Travel essentials:

Moral compass,

magicwand

Hand luggage

essentials:Kindle,

digital camera,

Moleskinenotepad

EVA DOWNEY
VIVA
Height: 5ft 10in

From:Takapuna,

NewZealand

Must-watchboxsets:

BreakingBad,

TrueBlood and

GameOfThrones

Favourite city:

Mynow-hometown,

Sydney

Most treasured item:

Aflamingo-print

beachbag

Hand luggage

essentials: iPhone,

headphones, book

Best jeans:Ksubi

JULIA ALMENDRA
PREMIER
Height: 5ft 10in

From:Hamburg,

Germany

Favouriteboxset:

SouthPark,

TheSimpsons

Travel essentials:

My iPad, I love it!

Bestplace toparty:

Open-air festivals

Snackingessentials:

Bananas, cheese,

avocado

Must-visit places:

Berlin, London, Ibiza

ELLEUK.COM

SEE IT
Formorenew faces to

watch, go to elleuk.com/

catwalk/models
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BEAUTY
e l l e

TeamELLETests:Yes, you can
wear catwalk looks in real life.

Turn thepageandbe inspired…

The future is graphic liner, worn with a

stained lip to knock the edge off. It’s fresh

#TRIALATREND

›
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SHOP IT
Buy theproducts on this

pagedirect fromshopelleuk.

com.Get clicking!

294 ELLEUK.COM

{

WHYWE LOVE IT

Capturingwhat is arguably thedefinitivemood
of the season, this is just-out-of-bedhair and
artfully smudgedeyeliner, done tomessyperfection.

WHYYOUWILL LOVE IT

It’s your chance tobreakall theusual beauty rules.
Smudgeyour lipstickonyourwineglass and let your
hair get dishevelled (leave it alone!).Unbelievable
as it sounds, you’ll lookbetter for it.Got it?

HOWTOWEAR IT

Tonedown themore-extremecatwalk look
for amorewearable, real-life version.
1.Brushawarmlighttaupeontopeyelid, thenscribble
greykohlpencil underbottom lashes andflickout.
Buffwitha cleaneye-shadowbrush.
2.Linethewaterline(thewet lineofthelowerlash
line)withblackkohl for extradefinition, andapply
twocoats ofmascara tofinish.
3.Balancedark eyesbyaddingwarmth toyour skin.
Usebronzertosculptcheeksandliftyourcomplexion.
4.Acreamynude lipworksbetter thanadrynude
for this look.Attractivebut carefree is the goal.

HAIR

Freshlywashedhairmayusuallymeanfluffy,
but theaimhere is unstyled-looking tousledand
textured.Blowyourhair out so it startswitha
smoothbase, then tong fat sections in themiddle.
Thenatural roots andendswillmake it look like
youhaven’t doneanything, but the fact youhave
reallymakes thedifference.

WHATSOPHIE USED
1.Stila SmudgeCrayon

Waterproof EyeColor

in Black, £14

2.ElizabethArden

Eight HourCream

NourishingLipBalm,£18

3.SHOWBeauty

PremiereWorking

Texture Spray, £30

4.BourjoisMaxi

Delight Bronzer, £6.99

5.Bobbi Brown

Long-Wear Even

Finish Foundation, £30

6.Smashbox TheNude

Lip Pencil, £13

7.Maybelline Volum’
Express TheRocket

Mascara, £7.99

SOPHIE’S TIP:
‘Undersmoke(eyeshadowunder
the lower lash line) sounds scary,
butwinging itoutat thecorners
has the sameeffectasaneyeliner
flickontop.Don’tskipthelipcolour,
itmademefeelmore“done”.’

TheRebel
This isa freshtakeonthesmokyeye
andtexturedhaircombo.Welove

#TRIALATREND

SophieBeresiner
ELLE’S

TRIES
1.

2.

3.

5.

7.

4.

Kenzo

Missoni

Missoni

Missoni

Moschino

Cheap andChic
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WHYWE LOVE IT

Youdon’t have tobe super feminine towear this.
This look is grown-up, but still a bit rougharound
the edges.Glossybut tough.Beautiful but still bold.

WHYYOUWILL LOVE IT

It’snotclichéd. It’s red lips,but rustyeyeshadow.
It’sForties’waves,withamoderndip-dye.This is
the trick toTheLady –addyourownpersonality
anddon’t beafraid to introduce jarring elements.

HOWTOWEAR IT

Bebraveandgofor ‘off’red,whichisoneofthebiggest
coloursoftheseason.There’snothing ‘retro’here.
1.Towearbold colours, skinneeds tobeflawless,
so startwithaperfect base.Buffyour foundationon
withabrushandcontourcheeksusingmattebronzer.
2.Whenapplyingyourrust-colouredeyeshadow,load
thebrushandremoveexcessbytappingonyourwrist.
Apply shadowaround the topandbottom lash line,
buildingup in layers on the top lid for extradepth.
Stayclosetothelashline, tomakeyoureyesstandout.
3.Applyblackmascara to just your top lashes.
4.Don’tmeticulouslypaint on lipstick, this is
themodern lady.Pat colouronwithyourfinger.

HAIR

You’re aiming for smoothandsethere.Curl hair
with tongsor rollerstocreatebigwavesforaretro
finishthat’snottooHollywoodglam.Youdon’twant
swishybounce, so curl sectionsofhair and roll up to
yourhead.Clipup intopin curls and leave to cool.
Tofinish, brushoutwitha soft-bristle brushand
mistwithhairspray to set the look. ›

WHATAMYUSED
1. Jane Iredale Bitty

Brow Kit, £49.95

2.New CID i-pout Light

Up Lipstick in Very

Cherry, £16

3.Benefit BadGal

Mascara, £17.50

4.Alterna Caviar

Working Hair Spray, £27

5.Cloud Nine The

Wand, £119.95

6. Illamasqua Skin

Base Lift Brightening

Concealer, £16

7. Illamasqua Cream

Pigment in Hollow,

£17.50

8.Tromborg Blush

in Vintage, £24

AMY’S TIP:
‘Youarewearingmaximal
make-up,butyouhave to try to
forget, otherwiseyourmake-up
willwearyou. Itdoesn’tmatter if
your lipstick imprintsonyour
coffeecup–that’s sexy in itself.’

2.

4.

3.

1.

8.

6.

Carolina

Herrera

Jonathan

Saunders

Manish

Arora

Dsquared2

TheLady
Autumn/winter’s lady is feminine
withasubversive twist.Tempted?

#TRIALATREND

AmyLawrenson
ELLE’S

TRIES   
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SEE IT
Watchstep-by-step videos

showing youhow toget the

looksat elleuk.com/beauty
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WHYWE LOVE IT

It’sapowerful, androgynous look,amorewearable
versionof the ‘no-make-upmake-up’ trend.And,
likemost great things, it’s simple yet effective.As
seenatcatwalkfavouritesIsabelMarantandChloé.

WHYYOUWILL LOVE IT

Slicked-backhair andboxybrows (as at Jil Sander)
mightnot soundappealing, butput intoaction,
they’re theperfect blendof sophisticatedandcool.

HOWTOWEAR IT

Withattitude – you’ll enhanceyournatural features.
1.Aperfectbasewillmakeyoufeelmoreconfident
whenforegoingcolour, soprepyourskinwithprimer.
Then, for aflawlessfinish, use abrush tobuff
foundation intoyour skin.Testnewshadesonyour
jaw line – the right onewill ‘disappear’ onyour skin.
2.Next, takeyour contouringpalette andbrush
a lineof thedarker shadeunder your cheekbones.
Blendupand into skinwithfingers to lift anddefine.
3.Apply thenude shade fromthebrownsmokyeye
palette ontoyoureyelidusingablendingbrush.Then
layeronadeeptaupeshadeonyour eyelid andunder
your lower lash line fordefinition.Blendwell.
4.Youdon’t have to skipmascara, just opt for aplum
orbrownshadeforasofter look.Thengobigonyour
brows–brushthemupusingawand,fillinsparseareas
witheye shadow, andfinishwith lightpencil lines.

HAIR

Sleekhairmeans careful grooming, soarmyourself
withheated tools, shine sprayandwax.Depending
onyourhair texture, blowdryor straightenyour
hair until smooth, thencreate a sidepartingwith
a tail comb.Mistwitha shine spray rather than
usingagel – youwant sleekhair, notwet-look.
Tokeep longerhairneat, tie intoa lowponytail.●

WHAT JOELYUSED
1.Benefit High Brow

BrowLiftingPencil,£15

2.Stila Stay All

Day Foundation &

Concealer, £29.50

3.Benefit Brow Zings

Brow Shaping Kit,

£23.50

4.KMS HairPlay Dry

Wax, £14.50

5.Tom Ford Shade &

Illuminate Palette, £55

6.Mac 286 Duo Fibre

Tapered Blending

Brush, £22.50

7.Bobbi Brown

Smoky Warm Eye

Palette, £37

JOELY’S TIP:
‘Tweakthe trendto suit
you. Iwentheavyon
theeyesbutdid itwith
light taupes togive
depthandinterest.
Iaddeda“pretty

element”withbrown
mascaraandanudelip.’

2.

6.

4.

3.

7.

5.

Akris

Derek Lam

Dsquared2

Jil Sander
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TheBoy-Girl
Slickbackyourhairandbrushupyour
brows foranautumn/winter look

#TRIALATREND

JoelyWalker
ELLE’S

TRIES
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WIN IT We have three Honey 

necklaces up for grabs. To win, 

go to elleuk.com/comps
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Marc, you’vedone it again.Wewere
smittenwithDaisy, in lovewithLola,
besottedwithDot, andnowwe’re
all-out infatuatedwith yournewest
scent,Honey, themost exciting thing
to comeout of the fragranceworld
this year.Well, until now.Make room
(youwon’t needmuch, it’s suitably
compact) for the limited-editionMarc
JacobsHoneySolidPerfumeNecklace.
A goldpendant etchedwith black
stripes conceals the fresh, floral scent
– it’s a fashion/beautymulti-tasker.
MarcJacobsHoneySolidPerfume
Necklace,£34, launches1November

Compiled by JoelyWalker

PhotographyVictoria Ling

smell it…well, we justwant it

Luckycharm
Wewant towear it, wewant to
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SEE IT • TEST IT
ELLEÕs Amy tries out BleachLondon

hair colour at elleuk.com/beauty
303
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Thebeautybrief

ELLE’sBeautyDirectorgives
awayall her secrets…

Thebeauty ones, at least

FRIENDS WITH

SKIN BENEFITS

This YSLmultitasker givesme

more time in bed (the ultimate

goal), while still makingmy skin

look like I woke up five years ago.

Its unique blend of serum and

foundation provides both coverage

and anti-ageing properties in one

fell swoop. LOVE. YSL Youth

Liberator SerumDe Teint, £34

SKIN REVIVERS

I tried Dior’s Airflash CC Primer and

Matte Touch Finishing Powder Spray

at a launch and I can promise you

that in a world of beauty hype, these

two products arebuzz-worthy. The

spray-on aerosol formula is the next

generation in DIY flawless skin. Both

are super-fine, whisper-light and

impossible to getwrong.DiorAirflash

CCPrimerandMatteTouch, £30each

BLEACH AT BOOTS

Bleach, the East London salon

that pioneered dip-dyeing and

influenced the ELLE office, is

revolutionary in its approach to

hair colour. So its new at-home hair

range is about as exciting as it gets.

Affordable, experimental, easy and

cool, it includes proper pastels and

brights that last three to six weeks.

ELLE’s Senior BeautyWriter Amy

has tried the lot. Bleach London

Non-Permanent Hair Colour Cream

in TheBig Pink, £5

Ifyougetonethingtoday,
make it this eyeliner.
The twoendsoffer thick
and thin options. And it’s
so precise, youcouldwrite
yourshopping listwith it.
But don’t. SUCHawaste…
TomFordEyeDefining
Pen, £42
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SOPHIE’S

TO-DOLIST

Is it OK to buy

new perfumewhen

just spentmy

savings on Peter

Pilotto? YES?

GOOD. One of

these: Le Labo

Ylang 49, £52;

Chloé Roses de

Chloé, £52; Narciso

RodriguezMusc

for Her, £66. (All

of them?)

Always ashamed

of chipped nails in

PRmeetings. What

kind of Beauty

Director am I?

Need some kind

of permanently-

perfect polish spell.

Book in for

Intraceuticals

Oxygen Infusion

Facial. Plenty of

A-listers swear by

this. Start saving

for homemachine

like Kim K? Too

extreme?
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Bio-Oil® is a specialist skincare product formulated to help improve the appearance of scars, stretch marks and uneven skin tone. Its unique formulation, which contains the breakthrough ingredient PurCellin OilTM, is also

highly effective for ageing and dehydrated skin. For comprehensive product information and results of clinical trials, please visit bio-oil.com. Bio-Oil is available at pharmacies and selected retailers at the recommended

selling price of £8.95 (60ml). Individual results may vary.

Distributed in the UK and the Republic of Ireland by Godrej Consumer Products (UK) Ltd.

“I was ºrst introduced to Bio-Oil after I cut my leg while hiking.

A friend recommended using Bio-Oil as soon as the wound had healed

and I am so grateful for her advice! Thanks to my daily use of

Bio-Oil, the scar is now just a faint line which I rarely think

about. Then, 3 or 4 weeks back, I decided to try it on my face

- I’ve been an outdoors person all my life and have more than my

share of dry, tired-looking skin. Well, my skin feels much smoother

and looks positively radiant! Needless to say, Bio-Oil now has a

permanent place in my medicine cabinet!” Fiona Stewart

The product
most recommended
by pharmacists for

scars and stretch marks.

Opinion Health, 2011

UK’s No.1 selling scar &
stretch mark product.

IRI, 2013
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ASK IT Anyquestions?
Tweet #AskELLEBeauty

@ELLEBEAUTYTEAMevery Friday 305ELLEUK.COM
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ThedirectionsThe ingredients

Classic smoke

1 Applyneutral creameyeshadowonto

youreyelidusingacleanfinger, blending in

forasmooth, long-wearingbase.Choose

matte textures –youcanaddshimmer later.

2 Use the lightgrey fromyoureyepalette

andyourblendingbrush.Apply fromthe

outer cornersof youreye:work inwards,

buffing incircularmotions tomakea

wingedalmondshape.Lookdirectly into

themirror – the shadowshouldonly just

bevisibleabove thecreaseof your socket.

3 Mixthedarkgreyandblackshades

fromthepalettewithyourblendingbrush

andrepeatsteptwo,ensuringtheouterwing

isdarkest.Bufftokeep theoutline soft.

4 Use theflat sideofyourdouble-ended

brush toapply thecreampalette shade in

the inner cornerof youreyesandunder

yourbrowbone.Blendupwards to ‘lift’.

5 Drawadotted linealongyourupper

lash linewithkohl. Smudge into the roots

with thepointof yourdouble-endedbrush.

Substitutionsandadditions = swap + = add

SMALL EYES

Black kohlon thewater line

forPixi EyeBrightLiner inNude,

£10.50, toopeneyes.

False lashes forEylure

NaturalitesFalseLashes in

020NaturalVolume, £5.35,

forasofter look.

LIGHT EYES

Grey palette for smoky

brown, likeSmashboxPhotoOp

EyeshadowTrio inLitho, £21.

+ Brown and dark green

kohl tocomplementeye

colour.ChanelStyloYeux

WaterproofLong-Lasting

Eyeliner inEspressoand

Caledon, £19each.

DARK EYES

Kohlalong theupper lash

line forBenefitMagic Ink

Jet-BlackLiquidEyeliner,

£15.50, formoredefinition.

+ Blue and purplekohl to

complementeyecolour.

UrbanDecay24/7Glide-On

EyePencil inDeviantand

Asphyxia, £14each.

6 Repeat stepfivealong theouter

two-thirdsof yourbottomlash line,

leavingyour tearductkohl-free.

7 Applykohlonyourwater line for

definition. If youfind thisdifficult, place

thepencil in theouter cornerof yourwater

line, closeyoureyesandsweep it across.

8 Curl your lashesandapplymascara

fromthe roots,wigglingupwards.Repeat

onyourbottomlashes,flickingdownwards.

9 Touchup the smokyshadowunder

your lower lash lineusing the leftover

productonyourblendingbrush.

Extra impact

1 Apply false lashes for amoredramatic

look.Check the sizebyholding inplace

withoutglue, then trim.Onceglued, apply

as close toyourupper lash lineasyoucan.

2 Intensifybypattingacharcoalpaintpot

overyoureye shadow.Blendwithabrush.

3 Smokyeyesareclassicallypairedwith

nude lips, but for evening try sheer colours.
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Cream

eye shadow

Bobbi Brown

Long-Wear Cream

Shadow in Shore,

£18.50

Eye palette

Giorgio Armani

Eyes To Kill in

Maestro, £49.50

Blending brush

Mac Blending

Brush 217, £18

Double-ended

brush

BareMinerals

Double-Ended

PrecisionBrush,

£24

Kohl

MaybellineMaster

Kajal in Black, £5

Lash curler

Revlon Lash

Curler, £5.99

Mascara

Rimmel

Scandaleyes

Retro Glam

Extreme Black,

£6.99

False lashes

Shu Uemura

Smoky Layers

False Lashes,

£18.50

Paint pot

Nars Eye Paint in

Transvaal, £18.50

SMOKY EYEMASTERCLASS
Your step-by-step guide to classic sultry eyes

Nº4Nº4
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Inhibitif Advanced Hair Free Serum,

£29.99

Tested by: Joely Walker, 22,

Beauty Assistant

Why? I hate shaving my legs – it makes

them too dry. And I’m lazy!

Results:My legs felt softer straightaway

and, while it took a few growth cycles to

see a significant difference, I’m hooked.

Now I only need to shave once a week

and, even if I skip it, I can still get my legs

out confidently as the hairs are finer. ›

ANTI-AGEING SERUM

L’Oréal Paris Revitalift Laser Renew

Super Serum, £24.99

Tested by: Christina Simone, 33,

Workflow Director

Why? I’ve recently started to notice lines

aroundmy eyes andmouth, and the

beginnings of an uneven complexion.

Results: There was less redness onmy

face after I’d used it for a month, and

fewer laughter lines after two. My skin

feels smoother all over, to the point

that I’ve stopped using my normal

moisturiser on top of the serum base.

ANTI-AGEING SYSTEM

Olay Professional Anti-Wrinkle

Kit, £44.99

Testedby:SusanWardDavies, 42,

Travel &LifestyleDirector

Why? I’m worried all the travelling for my

job is having a negative effect on my skin.

The results: I’ve been told I look ‘really

well’ a lot recently, so this kit – SPF 30

day cream, anti-wrinkle cream and eye

and lip treatment – must do something!

DARK CIRCLE CORRECTOR

Garnier Caffeine Anti-Dark Circles

2-in-1 Roll-on, £10.19

Tested by: Natasha Pearlman, 31,

Deputy Editor

Why? I may have the stamina to go out

after work, but my eyes don’t. It’s getting

harder and harder to hide the shadows.

The results: The skin aroundmy eyes got

visibly brighter andmost of the darkness

disappeared within a fortnight. The roller

makes it easy to apply, which encouraged

me to use it. I thought I’d have to rely on

concealer forever, but this really works.

 HAIR GROWTH INHIBITOR

We all love a little luxury and a good deal – which
is why Team ELLE have tested low-cost beauty
buys just for you. Here are our 12 top performers
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ANTI-AGEING SERUM

La Prairie

Anti-Aging

Longevity

Serum, £158

ANTI-AGEING SYSTEM

Sarah Chapman

Stem Cell

Collagen

Activator, £245

DARK CIRCLE CORRECTOR

Crème de la

Mer The Eye

Concentrate,

£130

HAIR GROWTH

INHIBITOR

Tria Hair

Removal

Laser 4X, £375

£50
TOPPICKSUNDER

BEAUTY

PhotographyLukeKirwan
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STRETCHMARKCREAM

StriVectin-SD

Intensive

Concentrate for

StretchMarks

&Wrinkles, £115

DARK SPOT

CORRECTOR

YSL Forever

Light

Creator

Serum, £61

COLOURPRESERVEREGIME

OribeMasque for

Beautiful Color, £54

PORE REFINER

Estée Lauder

Idealist Pore

Minimizing Skin

Refinisher, £56

PORE REFINER

Bioderma Sébium Pore Refiner, £14.80

Tested by: Espe De La Fuente, 26,

Fashion Assistant

Why?My skin can be rough and dry, with

enlarged pores aroundmy chin and nose.

Results: There was a new smoothness

to my complexion after just a couple of

days. Other moisturisers I’ve tried have

tended to clog my pores and give me

spots, but that didn’t happen. After a

month, my skin was smoother, more

even-looking and less oily. ›

COLOUR PRESERVE REGIME

Pantene Pro-V Coloured Hair Strength

& Shine 1 MinuteWonder Ampoules

Intensive Treatment, £4.49

Tested by: Jules Kosciuczyk, 26,

Fashion Features Assistant

Why? I’ve been bleaching my hair

for 10 years – and it needs help.

Results: I noticed a real improvement

in condition after a month. My hair feels

soft and looks brighter and fresher.

DARK SPOT CORRECTOR

Clinique Even Better Clinical Dark

Spot Corrector, £40

Tester: Amy Lawrenson, 26,

Senior Beauty Writer

Why? I’ve noticed ‘tea stain’ marks

aroundmy eyes and onmy forehead.

Results: Twomonths in, clusters of

pigmentation have broken up and dark

patches faded. The big test was a day in

the sun (with SPF, of course), after which

my skin tone looked just as clear. So it

seems to treat and prevent. Impressive.

STRETCHMARK CREAM

Clarins StretchMark Control, £37

Tested by: Annabel Brog, 40,

Editorial Projects Director

Why? James Blunt once commented on

my stretchmarks on a beach. True story.

Results: I’ll be honest, my stretchmarks

are pretty old and silvered, so I wasn’t

expecting much. But I did notice an

evening out of colour, although the

effect faded when I stopped using it.

However, it felt luxurious and at this

price, I’m happy to start at it again.
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New

5 tailor-made 24hr moisturisers

Start a fresh
L ight softening cream

Wake me up
Revitalising hydrating gel

Goodbye dry...
Hydrating ric h cream

Protect & glow
SPF20 illuminating
light lotion

Sh ine be gone
Mattifying fresh cream

5 textures, 5 sensations, 5 skin types.

Find your skin’s perfect match.

Find your skin’s perfect match at

garnier.co.uk/moisturematch or go to facebook.com/garnieruk

Everyone has different skin types, and one moisturiser

may not fit all.

Discover Garnier’s Moisture Match: our new generation

of tailor-made moisturisers with a variety of sensorial

textures and carefully selected ingredients.

Indulge in this innovative range of moisturisers

tailored to suit your skin.

· Immediate boost of moisture: +30%*

· 24hr hydration*

*instrumental test

†3622 women, Garnier Moisture Match

‘free sample’ feedback questionnaire.
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ANTI-CELLULITE CREAM

Bliss Fat Girl Slim, £28.60

Tested by: Claire Sibbick, 26,

Junior Sub-Editor

Why? It’s finally happened to me: I am

nervous of my bikini on holiday.

Results: Initially, there was no difference

– my skin was still bumpy. But after one

month of daily applications, my legs are

noticeably softer andmy thighs look and

feel significantly less puckered. I’ll keep

going with it, as the softness of my skin

is a great improvement. I may even buy

myself a new bikini to celebrate!●

ANTI-AGEING EYE CREAM

No7 Protect & Perfect Eye Cream, £15

Tester: Sophie Beresiner, 33,

Beauty Director

Why? I can feel my skin wrinkling with

every passing birthday.

Results: It took a little while to get going,

but after a few weeks the skin aroundmy

eyes seemedmore plump and elastic.

I also notice that it bounces back into

place when I wipe off my eye make-up,

rather than looking crepey and sore.

HAIR THICKENING SYSTEM

Nioxin System Kit 1, £20

Tested by: Debbie Morgan, 27,

Editorial Business Manager

Why? I’ve got really flat, dull hair, so

I want more oomph and volume, without

resorting to greasy styling products.

Results: Not only does my hair feel

lovely after using this three-part wash

and treatment kit, it definitely holds

styles better and feels fuller and

thicker (even if it may not particularly

look it). It takes so much less effort

to get volume into my hairdos now.

NEEDLE-FREE BOTOX

Nip + Fab No Needle Fix Serum, £19.99

Tested by: Fern Ross, 30,

Production Editor

Why? Since I turned 30, I’mmore worried

about frown lines and wrinkles. And they

say prevention is better than cure…

Results: I’ve tried loads of rich, thick

creams, but feel like I’m literally paving

over the cracks. Plus, they makemy

skin break out. This serum is super

lightweight, but the effects are amazing.

Laughter lines were minimised andmy

skin looked plumper after a few weeks.

I’m keeping it up in case that’s temporary!

NEEDLE-FREE BOTOX

Elemis Pro

Intense Lift

Effect Super

System, £155

HAIR THICKENING SYSTEM

Kérastase

Densifique Capillaire

Hair Density

Programme,

£95

ANTI-AGEING EYE CREAM

Lancome Absolue

L’Extrait Ultimate

Regenerating Eye

Contour

Ritual, £210

ANTI-

CELLULITE

CREAM

Sisley

Celluli-

Pro, £118
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SEE IT
TowatchTeamELLE trial this

trend, go to elleuk.com/beauty
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1There is no right orwrong inmake-up I’m totally against matching certain colours to skin tones. A bold colour

looks best when you’re comfortable wearing it. If someone says you have to wear a colour because of your eyes but

you’re not comfortable with that shade, then you’re not going to feel beautiful.2 Try sheer brights Skin tends

to get dry during colder months, so it’s a good time to try creamy-textured blusher, eyeshadow and

lipstick; a sheer, glossy bright can help your complexion look more radiant in winter, too. ELLE loves CK One Shine

Lipstick in 600 Alarm, £13.3 You need balance There are guidelines: a bold lip and eye look great on a photo

shoot and, if you’re feeling really confident, go for it in real life. But, on the whole, balance a strong lip with a subtle

eye colour and vice versa.4 Play with texture If you use too much shimmer or go too matte, there will be no

dimension. Go matte on the outer corners of your eyes and then on the inner corners add a pop of shimmer; that

way the eye won’t look too heavy. ELLE loves CK One Powder Eyeshadow Quad in 200 Disco, £12.

5Think about your outfitThe first thing I look at when I’m working with a celebrity for a red-

carpet event is their clothes. If you want a strong make-up statement, it’s an important consideration.

Decide what you will be wearing, then create a make-up look that will complement it.

6 Contrast or match? If you decide to wear a bright dress then I’d contrast that with your make-up. But then

again, for Rose Byrne at the SAG Awards this year, we matched the colours of the make-up to the dress, because she

was confident it looked good.7Apply your foundation first A lot of make-up artists apply foundation after a

bright eyeshadow, but I create a beautiful canvas first, then apply eyeshadow.8 Always blush up In winter,

I think it’s beautiful to wear a brighter blush colour. Smile, then apply blusher to the apples of your cheeks. ELLE

loves Topshop Blush in Afternoon Tea, £6.9Use a nude lip pencil For a brighter finish, apply lipstick to soft,

exfoliated lips. I use a nude lip pencil all over the lip, then apply a bright lipstick. ELLE loves Mac Lip

Pencil in Naked Liner, £12.10Add colour to a smoky eye For a more wearable take on colour,

use a bright shade such as Illamasqua Powder Eyeshadows in Anja, Fame and Fledgling,

£15.50 each, in the crease of your eyelids, then use brown or charcoal around the eyes.

Blend the edges together but not too much, as you still want the bold shadow to show.

ELLEUK.COM
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WINTERBRIGHTS
Brightmake-upstormedthea/w2013catwalks.Notsureabout
goingbold inwinter?Make-upmaestroHungVanngoshowsyouhow…

HOWTOSTYLE…  
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ASK IT
Got aburningbeautyquestion?

Tweet@ELLEbeautyteamforall

the answers #askELLEBeauty
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#ELLEBEAUTYCUPBOARD

TeamELLE

already thinks

pink, but for

Breast Cancer

Awareness

Monthwe’re

positively

fuchsia

Yes, we have

deadlines.

No, we’re not

meeting them.

There ismuch

more fun to

be had in the

ELLEbeauty

cupboard

Toomuch

lippie?Never!

RiRi heartsMac.

ELLEhearts RiRi

Takeyourseatat
theELLEbeautydesk

Chatroom

Q:WHOAM I?
A: I live in Japan, so comevisit andmake space in your case.

To leavemebehinddue to 100mlhand luggage restrictions is to

miss out on the kudos for actually getting your handsonme.

I am that special. Not onlywill Imake your skin glow, I smell like

freshly-cut roses–howmanyotherskincare rangescansay that?

(ChloéCrèmeDeLaRose skincare is currently only

available in Japan, but ELLE is praying it hits

our shores soon. Thepetition starts here)

OUR REGULAR BEAUTY Q&A TAKES PLACE EVERY
FRIDAY, ALL DAY! TWEET YOUR QUESTIONS TO
@ELLEBEAUTYTEAM. CANWESOLVE YOURDILEMMAS
IN 140 CHARACTERS OR LESS? OF COURSEWE CAN…

@RHULL5

@ELLEBEAUTYTEAM

Whohas time for gel

manis every threeweeks?

I always pick themoff, too.

What is better?

@ELLEBEAUTYTEAM

@RHULL5We feel your

pain. Nails IncGel Effect

Polish, £14, really does

deliver. Dior Gel TopCoat,

£18, is also great.

@JENNYBROWNLEES

@ELLEBEAUTYTEAM

Cannever quite create

a topknot. Always looks

like a bird’s nest onmy

head. Help!

@ELLEBEAUTYTEAM

@JennyBrownleesCheat!

Get a hair doughnut in

your shade, push ponytail

throughmiddle, wrap hair

over top, pin in place. Neat,

voluminous, done.

Q

#ASKELLEBEAUTY

@_misscharlie Can you recommend
a good, lightweight, medium-
coverage, non-pore-clogging
foundation or BB/CC cream for
super-sensitive skin?

Dear @_misscharlie, you seem to know your
stuff. If you have super-sensitive skin, blocking
the pores can lead to acne and other skin
problems. CC creams are currently your best
option. Origins Smarty Plants, £28, provides
lightweight coverage while nourishing skin.
Need a little extra? Layer Youngblood Mineral
Foundation, £35, over the top – it gives skin a
flawless finish while letting it breathe. Both are
fragrance free and non-comedogenic, so ideal
for sensitive skin.

SOPHIE:

‘ASK JOELY
TOtrial

THEBOY-GIRLTREND.

anything’

JOELY
WILLDO
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21DAYS

LOOKINGHAIR
TOHEALTHY-

Charlotte loved the

results she got from

Pantene Pro-V 1 Min

Wonder Ampoules

(right): ‘I appreciate

a deep treatment

that works fast.’

enough to have hair that I can
usually wash and then leave to
dry naturally with a gentle wave,
it is prone to frizz – I usually have
to apply plenty of serum or hair
oil after washing and drying.’

‘Healthy-looking hair needs
to be in tip top condition,’ notes
Danilo. ‘The Pantene Pro-V 1
Minute Wonder Ampoules
contain Pantene’s highest ever
levelsofconditioning ingredients.’

Just two weeks in, Charlotte
is impressed. ‘My hair feels more
manageablewithahealthy-
lookinggloss,’ sheenthuses. ‘Now
I can just wash, dry and go, and
my hair stays tame and frizz free.’

So how do you get started?
The experts at Pantene Pro-V
have developed a way to uniquely
identify what your hair needs to
look and feel its best. Simply go

TheGreatBritishHairDiet
is in full swing. Forbeauty

bloggerCharlotteKing
it’s beena revelation

That we all want fabulous
looking hair is a given. But hair
that looks and feels full and
lustrous doesn’t have to involve
hours spent styling and
blowdrying because the Great
British Hair Diet is transforming
the way women all over the
country take care of their tresses.

Great hair starts with healthy
hair and that, according to
PantenePro-Vglobal ambassador
and celebrity stylist, Danilo,
‘starts in the shower’. It doesn’t
require expensive tricks or fancy
gimmicks, just a simple haircare
plan that’s tailored for you.

That’s the thinking behind
the Great British Hair Diet.
Whether your hair is thick or
flyaway, straight or curly;
whether you’re wedded to your
straighteners or committed to
keeping up with the latest
colouring trends, the Great
BritishHairDiet candramatically
transform the look and feel of
your hair in just 21 days.

You may not have to wait that
long. Beauty blogger Charlotte
King (smudgemylipstick.com)
has been on the Great British
Hair Diet for just over two weeks
and has already seen a positive
transformation. ‘My hair
diagnosis was Repair & Protect,’
she says. ‘I colour my hair
regularly and, while I’m lucky

  

http://smudgemylipstick.com


Discover your dedicatedhair

diet planwhenyou signup

to theGreatBritishHairDiet

andyou’ll discover howyour

hair canbe transformed

in just 21 days.

But that’snotall.

Pantene is offeringGreat

BritishHairDieters an

extra treat to celebrate the

programme’s success –

the chance towinoneof five

£250 shopping vouchers**.

Simply go online, take the

‘hairBMI’ quiz andyou’ll be

entered in towin. Sowhat are

youwaiting for? It’s time to

join thenewhair diet

revolution today.

Findoutmoreandsignupat
greatbritishhairdiet.com

GREAT
BRITISH

the

hairDiet

Jointhe

GreatBritish

HairDiet

1PantenePro-VRepair
&ProtectLightShampoo ,
rrp* £3.69 (1 point x 3 uses).

‘Has a gorgeous scent and

lathers upwell,’ she says.

2PantenePro-VRepair&
ProtectLightConditioner,
rrp£3.69 (1 point x 2uses).

‘Its thick, luxurious texture

felt instantlynourishing.’

3PantenePro-V2Min
DeepRepairMasque ,
rrp£4.49 (1point x 3uses).

‘Whohas time for 10-minute

leave-in treatments?The

quick turnaround isgreat!’

4PantenePro-VNormal-
ThickSoufflé , rrp£4.49

(2 points x 2uses). ‘Unlike

anymousse I’ve used.Hair

felt soft and smooth.’

5PantenePro-V1Min
WonderAmpoules, rrp
£4.49 (1 points x 2uses).

‘Ahit!Usedafter colouring,

myhair felt incredibly soft.’

6PantenePro-VFrizz
Fighter, rrp£4.49 (2 points

x3uses). ‘Tamesandneatens

mynaturalwaves and curl.’

ThePantenePro-V range

has beendeveloped to give

you thathair looks smoother

and fuller. Panthenol, a

derivative of vitaminB5,

has beenused inPantene’s

Pro-Vitamin formula since

itwasfirst launched66

years ago.Able to penetrate

the hair shaft easily, it helps

lock inmoisture, helping to

keephairmanageable and

resiliant. Benefits include

improvedmanageability,

less formationof split-ends,

increased thickening of hair

and increasedhair shine.

CHARLOTTE’S PRO-
VITAMIN RESULTS

THE PRO-
VITAMIN EFFECT

Applying Pantene

Pro-V Normal-Thick

Soufflé afterwashing

gave Charlotte

noticably smoother,

healthier-looking

hair. Result!

online to discover your ‘hair

BMI’ – a score that reveals how

manypro-vitaminpoints your

hair needs eachweek.

With a ‘hairBMI’ of 16,

Charlottewas recommended

aprogramme thatwould target

her specificneeds.And, as she

quickly came todiscover, the

HairDiet isn’t just ideal for

making your hair look and feel

great every day, it’s a brilliant

way to prepare your hair for

a special occasion.

‘I’mgettingmarriednext

week,’ she says, ‘so it’smore

important than ever formy

hair to look and feel good. I’m

confident that after anotherweek

on theHairDietmy lockswill be

looking tip top. I’mabsolutely

delightedwith the results.’
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USFITNESSCRAZESTOWATCH

Theseare looking likely tohit theUKsoon

BlindfoldedYoga:PerezHilton is a fan, tweeting:
‘I didblindfolded#yoga todayand itwasWOW!Made
balancemuchharder.Orientation.Everything!’

JumpLife:Based inNewYork, JumpLifewill have
youworkingout on trampolineswhile listening to
pumping tracks.Theworkouts aredesigned toboost
stamina, build leanmuscle and improve circulation.

AnimalFlow:Createdbybodyweight trainerMike
Fitchandexclusive toEquinoxFitness in theUS, this is
inspiredby theprimalmovesof animals.Theworkout
involvesfluidmovementsdesigned to tone.

BRANDALERT! SUKISHUFU

FoundedbyBikramteacherCaroline
White, this labelwasbornout ofherneed
forproducts that just didn’t exist…yet.
White startedherbrandwith leather gym
bags thatdoubledashandbags – they can
hold everythingyouneed for yoga (towel,
mat,water bottle) aswell as yourday-to-day
essentials. SukiShufuhasnowexpanded
intoactivewearwith leggings (from£66.95)
and tops (from£44.95) featuring signature
leather-lookdetailing.Thea/w2013 line is
full of jackets and tank tops, available from
Harrodsandsukishufu.com.
TopTip:TheSukiYogaOils,£14.95,
smellgreatwhenusedwithaMujiAroma
Diffuser,£45,whetheryoudoyogaornot

#ELLERUNNINGCLUB

ELLE’sSeniorBeautyWriterAmy
Lawrensondiscoversbadposture
maybecausingherachesandpains

Today, thanks tocars, tubesandbikes,
running isachoice,notanecessity.Not
needing to travel fast on footmeansmanyofus
haveactually forgottenhow.Or, to rephrase
that,wehave forgottenhow to runproperly.
I rundaily, buthavehada slightniggle in

my righthip, so I knewsomethingwasup.With
that inmind, I booked inat SixPhysio for a
runningassessment.There, ImetLisaFievez,
who, after talkingme throughmyconcerns, got
me to runona treadmill andfilmed it. Inmy
mind, I’m light and springy, graceful even. In
reality, according toLisa – and the footage – I’m
heavy-footedand Iheel-strike.Heel-striking
(where you landonyourheelfirst) is like

abruptlyputting thebrakeson,
every timeyou land.Lisaput
mebackon the treadmill,
barefoot, andfilmedmeagain.
This time itwasverydifferent
– Iwasmidfoot-striking,which
isnotperfect, but better.
What I also learnt fromthe

assessment is that Ihavepretty
badposture, aswell asweak
calvesandglutes,which is
creatinga slight alignment
issue, causing thepain inmy
hip.Luckily, this canall be
rectifiedwith simple exercises
suchas single leg squats, as
well as trainers that are less
cushioned (entermyNikeFree

5.0).After just a fewweeksof squats and running
inmynewtrainers, Ino longerhavehipaches.
In fact, I’mnowrunningpain-free.But if

you’re embarkingonamarathon, or justwant to
run regularly, it’sworthbookinganassessment
sooner rather than later, before theniggles start.
RunningAssessment,£90foranhouratSixPhysio
(02070360286; sixphysio.com)

Make your at-

homesmoothies

and juiceswork

extra hard for

youwith these

boosters:

Forantioxidants:

OrganicBurst

Acai Berry, £18.99

For stamina:

NaturyaMaca

Powder, £7.99

Foraddedgreens:

SunwarriorOrmus

Supergreens,

£49.75

For fat-burning:

BodyismBerry

Burn, £50

AMY’S

SMOOTHIE

ADD-ONS

BARRY’S BOOTCAMP SAYS

‘Feeling lethargic?Youneedoneexercise to
cover asmuchaspossible.Try push-ups (the
LBDof theworkoutworld – they’re a reliable
exercise thatworks) to theMoby trackFlower.
Push up to the lyrics “Bring Sally up”, and lower
to “BringSally down”.The rest of the time?Hold
a lowplank,’ says SandyMacaskill. Sandy is
co-ownerandtraineratBarry’sBootcampLondon
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jELLEINSPIRE

Doyou run?Tweet us your tips and join

the conversation@ELLEUKrunning

Weknowitcanfeelimpossibletoexercise
inwinter–theseworkouts,tipsand,er,
tie-dyeleggingsshouldhelpmotivateyou

Fed up of

headphone

wires getting in

your way while

exercising? Try

Denon Exercise

FreakWireless

Fitness In-Ear

Headphones,

£129.99

‘Askyourself: “CanIgivemore?”
Theanswer isusuallyyes’

WATCH IT
Can’twait for theworkouts to

get here?Watchour exercise

videosat elleuk.com/beauty

PAUL TERGAT, PROFESSIONAL

MARATHON RUNNER
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BOOK IT
Togetyour ticketsto

ClothesShowLive, visit

clothesshowlive.com

ELLEUK.COM
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ELLE EVENT

The fashion
calendar’s

hottest ticket
Wanttoseecatwalkshowsandstyle

demosallunderoneroof?ThisDecember,with
ClothesShowLiveandELLE,youcan

CATWALK COLLECTIONS

See A-list runway collections
teamedwith high streetmust-
haves, as well as graduate
collections from across the
UK. Be the first to seek out
the hottest new designers
by booking your ticket now.

SHOP ’TIL YOU DROP

Make space in your wardrobe,
it’s time for Clothes Show
Live.With high-street fashion,
boutiques, vintage collections
and new designer labels,
there’s something for all tastes.

GET YOUR TICKET

When: 6-10 December 2013
Where:NECBirmingham
Tickets:From£28, available
at clothesshowlive.com.
For groups of 10 ormore,
call 0800 358 0058

FASHION FIREWORKS

Your Clothes ShowLive
ticket includes a seat in
the Alcatel One Touch
Fashion Theatre. Hosted by
fashion designer and ELLE
favourite HenryHolland,
the show featuresmusic acts
and 350 outfits, displaying
fashion at its finest. Visit
clothesshowlive.com for info.

BEAUTY TRENDS

Stock up on the hottest
beauty brands at Clothes
ShowLive’s BeautyHall,
including Clarins, Bare
Minerals, Elemis,Models
Own andRimmel.While
you’re there, visit the
Style Studio to see hair
demonstrations, expert
fashion interviews and
make-up tutorials.
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the ranks of the brave cancer survivor. I am not yet brave. But that’s
OK; cut me some slack, I just regrew my hair from nothing. If, as
experts say, there are five stages of grief – denial, anger, bargaining,
depression and acceptance – I’m still on the upward climb to
acceptance. It’s a steep hike, but I have my ‘Sophie Was Here’ flag
ready to stick in the summit. Let me tell you what went before…
Denial: I got my debut round of condolence emails on the first

day back at work, a month after my initial diagnosis, 6 December
2010. Yes,atwork. My first question to my diagnostic consultant was
not, ‘Will I need chemo?’, or even, ‘Will I lose my hair?’ (that was the
second question), but: ‘Can I still work?’

One colleague shared the heart-warming story of her own journey
through cancer, with a sign-off that filled me with dread: ‘Welcome
to the club.’ I am allergic to camaraderie and the group therapy that
is expected of you. There are few things worse to me than the idea of
becoming a member of the wig-burning sisterhood (‘There is no
shame in being bald!’). I do not want to sit in a circle and compare
horror stories of collapsed veins and mutated genes.

I still can’t even read the word ‘cancer’ in a newspaper headline
without mentally switching off. Like I said, I am not yet brave. To
readsomeoneelse’scancerstoryistoimaginemyriadscenarioswhere
I will soon be dead. Suddenly having to consider my mortality at such
a young age is strange: my mind tried to wander there of its own Ý

I
t is normal to be nervous on your wedding day. It’s 1 December
2012 – one of those perfect winter afternoons with low, hazy
sunshine – and I am waiting to walk down the aisle with my
emotional father. I’m self-medicating with Rescue Remedy while

a string quartet strikes up LoveTheme from TheGodfather and the
registrar tells me my dress is the most beautiful she’s ever seen. It is
beautiful – a tiered gown from Rachel Gilbert, sweetheart neckline
overlaid with an Audrey Hepburn-esque high neck in sheer chiffon.

What isn’t normal is the chunky heel on my glittery Givenchy
sandals, the bargain price of my gown or the left-side mastectomy
I have concealed beneath it. I am now a master of disfigurement
disguise and rising to this challenge (a sweetheart neckline is very
near the top of the can’t-wear list) makes me feel particularly proud
– although admittedly, this emotion is dwarfed by the occasion.

Our wedding was the shining light at the end of a very unpleasant
two-year-long tunnel. I won’t dwell, but a breast cancer diagnosis
aged 31 is not something any Beresiner has been through before. My
family and I, along with my boyfriend of only 12 months, stumbled
blindly through the year of diagnosis after I found an egg-sized lump:
chemotherapy (not like the movies), operations, scans, radiotherapy
and eventual good news that set me back on the path to a normal
life, aged 33.

By now, nearly two years into my recovery, I should have joined

Beatingbreast cancer isnot the endof thebattle.AsELLEBeautyDirectorSophieBeresiner
discovered, findingyourwayback toachangedreality, aged33, isafightall of its own

normal
MYNEW

INNER YOU
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accordduringtreatment,butIdidn’t tendto let it.Evennow,I’drather

avoid anyprompts – I’ll takedenial overmorbidmisery, thanks.

Anger: I kept waiting for the thrashing ‘whyme?’ meltdowns,

but there were none. I didn’t even rage at mymastectomy news.

The anger arrived as I watched the effects on my cancer cast of

characters; the circleof support comprising

immediate familyand friends,oldandnew.

Howminecametogether togo through itall

withmewasasimultaneoushighand lowof

thewhole experience.

These include my husband (then

boyfriend): expected tomakemelaugh in the

face ofmy abject fear, without showing his

own, and to both eat and enjoy the organic-

only rabbit food I serve (whilst not raising aneyebrow to theprice of

anAbel &Cole organicmeat delivery box). Of course, hemust find

mejustasattractivewhenemotional,hormonalandbald(inmycase,

actuallymakemebaldbyshavingmyheadatthefirst

signsofshedding).Yes, thismaygivehimgreyhairs,

but Ididn’t haveanyhair at all, sonocomplaining.

The parents: they may live a two-hour drive

away but are at every chemo session. A strong but

comforting presence, expected to have the answer

to everything without once showing me they’re

scared, too. I challenge anyone to admire their

parents asmuch as I nowdomine: when life gives

you lemons,MumandDadmake lemonade.

Thesister:onhandfor late-night freak-outsand

onlinemedical investigation – the internet causes

early-onset hypochondria in cancer patients, so

mustbeavoided.She isalso themiddleman, seeing theparents’ and

the patient’s fear, dealing expertlywith both.

Mybest friend:analways-availableear intowhich Icanpour the

bad stuff even two years on, without her getting bored. And itmust

beboringbynow, listening tomefightmywayback, stumblingover

all the samehurdles. Thehusband and the parents have enough to

worryabout – thereare some thingsonlyagood friendcan listen to.

Thecolleagues, all ofwhomwere toldduringmy initial absence,

sowere,andstill are, expectedto treatmelikeanormalpersonwhilst

being sensitive to the fact that I amnownot sure what ‘normal’ is

– at least, not in the former sense of theword.

Tohave towatch theeffectsonall of theabovebecausea terrorist

tookupsquatters’ rights inmy leftboob is enoughtonecessitate the

dreaded group therapy.And Ihate that, too.

Bargaining:OK, scan results, you say ninemonths of extreme

abstinence did nothing to shrinkmy tumour, so Imust still have a

mastectomy?Well, I’mstill glad Idid it. It’s a control thing.There is

amedical professional to tell me what care I’ll receive in hospital

(where I sometimes feel likeabroken-downcarat theMOTgarage),

butwhataboutwhenI’mathome,onmyown?Ineedtodo something.

The internet tells you anything gives you cancer –my oldest (now

ex) friend said I gave it tomyself by not eating a caveman diet – so

I cut out everything delicious to domy bit: alcohol, sugar, wheat,

dairy, soya, redmeat,anythingcarbonatedandartificial sweeteners.

This isboring,difficultatdinnerpartiesandhadnodiscernibleeffect

onmyoutcome.But now I know Ihavewillpower anddiscipline.

Depression:Perhaps themost difficult stage. It permeated – but

I’mproud to say didn’t overwhelm – thewhole journey. Themovies

don’t tell you things about cancer treatment: your white blood

cell countcanbeknockedoutbychemotothepointwherea tinyrise

in body temperaturemay indicate septicaemia. Your body has no

mechanism to fight infection, so anything fromapaper cut to a cat

scratch is potentially fatal. Daily injections

helpboostthecount,butevenso,Ifindmyself

admittedtohospital threetimes, for four-day

stretches,kept inanisolatedcell – sorry,room

–onanantibioticdrip.There isnothingmore

depressingthannotbeingathomewhenyou

aren’t well, let alone somewhere with no

visitors and fluorescent strip lighting. The

thirdtimeIfeltmytemperaturerise, I ignored

it, suchwas themisery of a 3amcab ride to solitary confinement.

Self-pity, depression’s irritating cousin, crops upwith alarming

frequencytothisday,butwithit (anditpainsmetoadmitthis)comes

a ‘special’ status that almost balances it out.

Something relatively rarehappened tome,and that

makes me a bit more interesting than those who

haven’tbeenthroughcancerbytheirearly30s.Special

is theantidote to self-pity.So there.

On the plus side, I am now qualified to inject

myself atwill – no small thing. If you’venever tried

it (andIwouldn’trecommendit),wilfullypuncturing

yourself with a syringe to the stomach is like

attempting to punch yourself in the face. Try it.

Impossible. Due tomy self-imposed abstinence, I

couldn’t even rely onDutch courage. So the pride

in administering my own drugs, in the face of

needle-phobiaandaself-harmaversion, is somethingIwant toshout

about and forget at the same time.

S
o now, after a tumultuous two years and an enforced

sabbatical frommyown life:Acceptance.

There’s a saying that you can’t step in the same river

twice, since by stepping in it the first time, you have

altered it irrevocably. I can’t simply jump back into my old life

unchanged:myreflectionmay looka lotmore likeoriginalme than

its bald predecessor, but that’s about as far as the similarities go.

But there are positives to an experience such as this: now, I am

almostgrateful forwhathappened. Ihaveuncoveredgenuineheroes

inmy immediatecircle. Idonotcareaboutmyappearanceas Iused

to, since I looked like someone totally different for a considerable

periodof time. I forget I am lopsideduntil I get into the shower, and

sometimeseventhen.Amastectomyhasn’tdoneanything to lessen

myloveof fashion; ithas justarmedmewithbetter judgmentofwhat

looks good onme, down tomy non-compromising, sweetheart-

neckline, dreamweddingdress.

I have different, but arguably better andmore life-enhancing,

priorities: life is as important as work, and every day is a bonus.

Although, annoyingly, I am now even more terrified of flying.

Anew-foundawareness of your ownmortalitywill do that to you.

Getting back to the old normal is impossible: out-of-the-blue,

world-tilting, life-threatening cancer has no consideration for the

‘afterwards’.ButnowIwill findanewnormal – that ismyplan.And

once I do that, then Iwill be officiallyBRAVE.●

‘There isnothingmore
depressingthannotbeingat
homewhenyouaren’twell, let
alonesomewherewithno
visitorsandstrip lighting’

READ IT
FollowSophie’s journey from the start

at sophiefeelsbetter.blogspot.co.uk

#BCASTRENGTH
To support Estée Lauder

Breast Cancer Awareness’

Circle of Strength campaign,

head to BCAcampaign.com/

StrongerTogether, sync your

Facebook account and tag

friends in your ‘circle’, then

create goals like ‘schedule

a mammogram’ and share

stories to raise awareness. Use

#BCAStrength on Instagram

or Twitter to feed through to

the campaign website.

INNER YOU
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mademoiselleDEAR

Myboyfriendbrokeupwithmeafter Igota job in
thecitywherehe lives. I decided tomoveanyway,
but it’s been sixmonths andwe’vehadnocontact.My
housemates arefine, butwedon’t hangout, andmy
colleagues aremyparents’ age. I haven’t been toabar
since ImovedandI’m longing togoout. Iwant tomove
toLondonbut I’mscaredand indebt. I’ve alsobeen
diagnosedwithdepression.Will I ever feel better?

DEAR LOST IN THE CITY

Heartbreak is horrid.The thudof it
in your chest, there from themoment
youopenyour eyes in themorning,
so painful it can almost take your
breath away. Yet love and loss are all
part of the ride that is a lifewell lived,
and timedoesheal a brokenheart.
Loneliness is horrid too, and it’s

hard tomake good friends, but you
dohave options.Have youasked
anyone to go to the pubwith you?
Even if they’re not your cupof tea,
wouldn’t popping outwith one of
them for a drink onaFridaynight be
better than staying in alone?
Also, have you considered getting

aweekendbar job?You’reworried
aboutmoney andwant to go out, so
whynot earn some cashwhile you’re
at it? Imet one ofmybest friends
working behindabar 20 years ago.
Asmotivation, you could start an ‘I’m
MovingToLondon’ fundwith your
wages. Youmightmake enough to
move in a year andyour dreamcould
becomea reality.
Try to clear your headof your ex

andmake room for your future by
working on thepresent. Self-belief
comes andgoes but I findhaving
a goal is a brilliantway to dealwith
feeling low, heading offdepression
before it has a chance to further
waft through yourmind like an evil
plumeof black smoke.Make aplan.
Youwill get through this.

DEAR DRUNK AND DISORDERLY

You can stopworrying about
whether youdrink toomuch,
because according toNHS
guidelines, youdefinitely do.The
NHSstipulateswomen shoulddrink
nomore than two to three units of
alcohol a day. Let’s do themaths;
three units a day equals 21 units a
week.There are three units in a large
glass ofwine andapproximately
10 in a bottle,meaning themost
alcohol awoman shoulddrink in a
week is twobottles ofwine. Figuring
that outmademyheadhurt, but not
asmuchas yours, I imagine.
Most of us have an image ofwhat

analcoholic looks like – tatty clothes,
sleeping rough – but sometimes they
look just like youorme. I’mnot
suggesting you’re analcoholic, but
you’re drinkingdaily and consuming
wayover the recommendedamount.
Your bodyneeds a break, your liver
needs to recover andyou can’t
sustain this for the rest of your life.
I knowhowhard it is being single

for a long stretch of timeandhow
easy it is for yourwhole life to revolve
arounddrinking.My ‘single’ CV
wouldhave read:HOBBIES – going

I’m30andI’mworriedIdrinktoo
much. Idrinkeveryday–afewlarge
glassesofwhitewineafterwork,
maybehalfabottle. I treatThursday
like it’s theweekendandstartoff
withvodkacocktailsbeforehitting
thewine.FridayandSaturdayare
bignights.SundaysIusuallygofora
long,boozy lunchthatendsaround
6pm.I’malwayshungoverandwant
tostop,but I’msingleandmyentire
social life revolvesaroundthepub.

DEAR MS HATS OFF TAE YE!

Howabout onewith bunny ears?
Or a sideways baseball cap in the
manner of FlavorFlav?Apologies,
oh serious-job-type-woman. I’ma
big fanof the oversized beanie, but
givenhalf the youngwomenof
Britainwore them throughout the
summer, à laCaraDelevingne (they
must have been boiling), I’mgoing
for something a littlemore grown
up thiswinter. There are trilbies,
fedoras andwide-brimmedones*,
too. If you go for the latter, think
Seventies daytime chic as opposed
toAustralian outbackhike.Or you
couldwear your pants on your
head? I’ll stopnow.
*TryLock&CoHatters – theMariane

hat is ace

Gotaproblem?Write tomeat
dear.mademoiselle@elleuk.com

Whathatshouldagrownwoman
wear incoldweather? Ihavea
serious jobandcan’t look like
ahipster inabeanie.

to the pub, nightclubs, drunk
dancing, pissed snogs, regretting
it all thenext day. Iwouldn’t have
hiredme.Wedrink to celebrate,we
drink to commiserate andalcohol
has become the social glue of life.
Try anightwithout alcohol.

Thenanother. If you can’t go for
more thanonenightwithout
hitting the bottle then seekhelp –
youmight need a little extra
assistance bywayof counselling.
Better to talk this out now thandeal
withhealth problems later on.

S
T
A
C
E
Y
D
U
G
U
ID

Y
O
U
R
L
IF
E
G
U
R
U

  

mailto:dear.mademoiselle@elleuk.com
http://ELLEUK.COM


VerniceWehave backgrounds
outside the industry – I studied
fashion andAnge studied
interior design – so for us it’s
more about design andart
thana straightforwardbeauty
approach tonails. I thinkhaving
adifferent perspective helps.
Joa It sounds like theway you go
about choosing your palette is
virtually identical towhatwedo.
Oneof the things that inspired
us in this collection is ammonite,
the fossil, while the bright [St
Giles] blue,which looks very
modern, actually comes froma
colour found in ahistoric house.
I also like that thenames youuse
give a real sense ofwhat you’re
trying to achieve,which is exactly
whatwedo, too – thenames
immediately conjure amood.

W
hether it’s going on
yournails or going
onyourwalls, colour
counts. Butwho
decideswhichshades
areon-trendand
what inspires their

choices?As paint specialist
Farrow&Ball releases itsfirstnew
paletteinthreeyears, international
colour consultant JoaStudholme
meetsAngeWalker andVernice
Walker, founders ofRococoNail
Apparel, to comparenotes.

AngeWe look for inspiration
everywhere:Madamedu
Pompadour’s boudoir in
Versailles inspiredonecollection,
whileoneofourbestsellers,
Underground, came fromthe
colourson theNewYork subway.

#279 YELLOWCAKE

HOW COLOUR FASHIONS
YOUR LIFE FOR A/W 2013

Clockwise from

top: Farrow&Ball

estate emulsion

in ‘Yellowcake’,

£34.50 (2.5lt).

Sunglasses, £76,

bySherrif &Cherry.

Silk shirt, £230,by

Equipment.Suede

boots, £545, by

GianvitoRossi.

RococoNail

Apparel polish in

‘FlowerChild’, £12

Joa Studholme

talks the sisters

through the new

Farrow&Ball

colour palette

Think fashionand interiorsarepoles
apart?Notaccordingtotheexpertsat

Farrow&BallandRococoNailApparel

Colour match

F
a
s
h
io
n
a
n
d
a
c
c
e
s
s
o
ri
e
s
c
o
u
rt
e
s
y
o
fH
a
rr
o
d
s
,J
o
s
e
p
h
,S
e
lf
ri
d
g
e
s
,S
u
n
g
la
s
s
e
s
S
h
o
p
,d
iv
e
rs
e
c
lo
th
in
g
.c
o
m
,m
y
-w
a
rd
ro
b
e
.c
o
m
,n
e
t-
a
-p
o
rt
e
r.
c
o
m  

http://www.diverseclothing.com
http://my-wardrobe.com
http://net-a-porter.com


In one collection you’re almost
pre-empting thenext one.
VerniceYou canalmost build a
jigsawwith the colours, so you
knowwhere you’re going to step
next. It’s a story; it all follows on.
JoaDoyouhave ahouse style?
AngeWe’re known for intense
pigments andmutedpastels –
but Iwouldn’t really call them
pastels; they’re in that family,
but there’s a grey undertone that
makes themall sit together.
Joa It’s exactly the samewith
Farrow&Ball –we alwayshave
a little bit of anunderlying black
in everything,which iswhy it’s
really rare that you can’t put
colours onour palette together.
It’s probably the samewith yours
– I’m just jealous that youget todo
it four timesayear!

Ange: I lovewhat you’re doing
nowwith the bright lime-yellow
right in themiddle of that palette.
If you took that outmaybe your
eyewouldn’t be attracted to the
collection in the sameway.
JoaWell that’s a possibility, but
they’re all in there for different
reasons. In interiors people are
a little scared of using strong
colours, but theywant to bemade
to feel happy, so I always suggest
using themasaccents. I’vegot that
colour [Yellowcake] inmyutility
room, so it’snot like it’s ondisplay,
but every time I go in there…
Vernice Itmakes you feel really
good!We’ve found thatwomen
in theUSplaywith colours on
their toesmore thanhere – often
businesswomenwhodon’twear
bright colours on their hands,
so theyplaywith their pedicure.
AngeFor us, having anaccent
or limited-edition colour really
helps us push the rest of the
range and it helps drawyou in.
Wehave one colour in ourmain
collection, PurpleHaze,which
I love.Weplayedwith it by
surrounding itwith all of these
new shades andall of a sudden
that old colour comes to life.
JoaThat’swhatwedo!Thenew
greys in this collectionwere
created to sit on either side of an
existingFarrow&Ball colour.

ELLE PROMOTION

SHOP IT Discover thecomplete
collectionofFarrow&Ball paint

coloursat farrow-ball.com

#280 ST GILES BLUE

#278 NANCY’S BLUSHES

Founders of

Rococo Nail

Apparel, Walker

& Walker: Ange

(left) and Vernice

Clockwise from

left, Farrow & Ball

estate emulsion

in ‘Stiffkey Blue’,

£34.50 (2.5lt).

Mohair jumper,

in ‘Thompson

Blue’, £12. Silk

jumpsuit, £1,099, by

Charlotte Simpson

Clockwise from

below: Silk shirt,

£230, by Equipment.

Leather clutch,

£445, by Sophie

Hulme. Rococo

Nail Apparel polish

in ‘Sandrine’, £12.

Farrow & Ball estate

emulsion in ‘St Giles

Blue’, £34.50 (2.5lt)

Clockwise from

below: Leather tote,

£600, by Sophie

Hulme . Cotton

Skirt, £330, by

Maryling. Rococo

Nail Apparel polish

in ‘Social Butterfly’,

£12. Farrow & Ball

estate emulsion in

‘Nancy’s Blushes’,

£34.50 (2.5lt).

Sunglasses,

£170, by Sunday

Somewhere

£295, Joseph. 

Rococo Nail 

Apparel polish 

#281 STIFFKEY BLUE
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EDGEOF

THE EARTH

Grand Canyon,

Arizona, USA

e l l e

Getinspiredbysomeofthemostamazing
scenes on theplanet: 1GrandCanyon,
Arizona,USA 2Cormorantfishermen,
Li River, Xingping, China 3 Rice
terraces, Guangxi, China 4NewYork
City, from theEmpire State Building,
USA 5 Strokkur Geyser, Hvitá River,
Iceland–allfromLonelyPlanet’sBeautiful
World (Lonely Planet Publications,
£29.99). Also in ELLE Travel this
month: we check out the world’s
artiest hotels, the best city hideaways
and opulent elegance in Dubai.

Dream it Ý see it Ý book it

EDITED BY
SUSAN WARD DAVIES

Wonderwall
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The 11th annual FriezeArt Fair
maybehittingLondon this
month, but that’s not the only
way to get your art fix this
autumn. If you’re heading to the
fair, you can stay in one of anew
wave of hotels upping the art
ante. Thebest thing about this
growing trend?While you can
only look at art in galleries and
museums, inhotels you can eat,
live and sleep alongside it –
almost as if itwas yours. If you
check intoTheChurchill hotel
duringFrieze, you’ll seeGerman-
born, London-based artist Super
FutureKidpaintingher
fantastical canvases and running
her art studio from the lobby, plus
you canfindwork by emerging
artists fromSaatchiOnline (all
for sale) throughout thehotel.Or
book the Saatchi Suite,which is
part art gallery, part bedroom.
Meanwhile, at45ParkLane,

guestscantakeaguided tourof
thehotel’s artworks (paintingsby
PeterBlakeandphotographyby
BillWyman)withcuratorRoy
Ackerman,book in forprivateart
lessons,or,duringFrieze,attenda
one-offbreakfastatWolfgang
Puck’sCut restaurantwithJane

Youdon’t have to go to
agallery to see great art
anymore, it’s part of the
newhotel experience, too

McAdamFreud, LucianFreud’s
daughter. Andat IanSchrager’s
newly openedLondonEdition
hotel, guests canflick through six
digital artworks on theirTVsby
the likes ofMatCollishawand
TraceyEmin, and check out
HendrikKerstens’modern
takes ontheDutchMasters.
Of course,we know that art

inhotels isn’t new.Plenty of
old-school grandedames – the
Colombed’Or inProvence (a
hangout for the likes of Picasso
andMatisse), theGramercyPark
Hotel inNewYork (its collection
is full ofworks byAndyWarhol
and Jean-MichelBasquiat), the
Sagamore inMiami (ownedby
veteran art collectorsCricket
andMartyTaplin), and the
RomeCavalieri (home toAndy
Warhol’sDollarSigns andmany
oldmasters) – are renowned for
havingheavyweight art on show.
Butwhat started out as private
collectors sharing their passion,
or struggling artists paying for
a stay bydonatingwork, has
escalateddramatically, asmore
hotels get in on the act.
‘Having art in ahotel allows

people to experience it in amore

arthotel

THE RISE AND
RISE OF THE

Hotel

Monteverdi,

Tuscany

Rooms at

the Andaz

Amsterdam

Prinsengracht

@FRIEZELONDON

  



Titchner, andDutch
photographerErwinOlaf,which
canbewatchedona special
channel in your bedroom.Don’t
missMasteringBambi either, a
take on theDisneyfilmbyDutch
duoPersijnBroersen andMargit
Lukács, in the lobby.
Prinsengracht587,Amsterdam,
Netherlands, 1016HT;003120523
1234;amsterdam.prinsengracht.
andaz.hyatt.com.Doubles from
around£277,roomonly

HotelMonteverdi,Tuscany
Last year, a historic village in the
heart ofTuscanywas restored to
include the seven-bedroomHotel
Monteverdi.Dopoolside yoga
classes; tuck into plates of
prosciutto; or pop to Space, the
Prada outlet, anhour away.
Artcredentials:Thehotel has
just launched its ownart gallery
in the village, overseenbySarah
McCrory (ex-FriezeArt Projects
Curator).The inauguralexhibition
is a four-monthpainting show,
onuntil early January, byTurner
Prize nominee andperformance
artist SpartacusChetwynd.
ViadiMezzo,Castiglioncello
delTrinoro, 53047Sarteano;
00390578268146;monteverdi
tuscany.com.Doubles fromaround
£280,B&B

ArtHotel,Penzance
Eachof the 11 bedrooms in this
Georgianbuilding, just five
minutes from the sea, are
designedby a local orBritish
artist. Breakfast takes place in
the ground-floor gallery space,
which alsohosts exhibitions.
Artcredentials:There’s the
loft-style ‘Gallery’ room,with
a vaulted ceiling, exposed
brickwork andbrightly coloured
paintings byMatMcIvor; a
nautical-themed roombyAdam
Makowiecki; and the ‘Wow’
roomby JoPeel of the Scrawl
Collective,whohas drawna
mural of itsChapel Street locale.
20ChapelStreet,Penzance,
CornwallTR184AW;01736365
664;arthotelcornwall.co.uk.
Doubles from£60,B&B ›
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intimate, non-museum-like
environment and to livewith art
in away thatwas previously
reserved for thewealthy. It’s the
democratisation of art,making it
accessible to people fromallwalks of
life,’ says hotel supremoSchrager.
Here are our favourites…

TheAndazAmsterdam
Prinsengracht,Amsterdam
Created and co-ownedbyMarcel
Wanders,whohas beendubbed the
‘LadyGagaof the designworld’ for
his playful furniture forDutch
brandMoooi andothers, TheAndaz
AmsterdamPrinsengracht is
housed in a former library.Chill
out in the spa, eat in theBluespoon
Restaurant andborrow thehotel’s
bikes to explore the cobbled streets.
Artcredentials: It’s all about video
art here. There are 40by the likes of
Brit artistsRyanGander andMark

‘In thesehotels
youcaneat, liveand
sleepalongsidegreat

art–almostas if
itwasyours’

All the rooms

in Penzance’s

Art Hotel are

designed by

British artists
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TheSwatchArt
PeaceHotel,Shanghai
Yes, this is only a seven-bedroom
hotel, but it also has anart gallery
and 18 live/work studios set aside
for artists,who stay for up to six
months andpay theirwayby
donating apiece of theirwork.
Head to the rooftop terrace for
cocktails and views ofTheBund
and the lights of Pudong.
Artcredentials:TheHappiness
Suite has a vast bed inside a cane
birdcage, andawall coveredwith
apaper-cut gardenof leaves,
while in theProsperity Suite, you
can fall asleep counting tiny
sheephanging from the ceiling.
23EastNanjingRoad(Bund19),
Shanghai200002;0086212329
8500; swatch-art-peace-hotel.com.
Doubles from£298,roomonly

TheCullen,Melbourne
This hotel in the cool Prahran
district (there’s a great food
market opposite) is a tribute to
lateAustralian contemporary
artistAdamCullen,whosework
is scattered throughout, from the
cow installation in the lobby, to
theAmerican-styleGramercy
Bistro on the groundfloor.
Artcredentials:For the full art
experience, bag one of the four
StreetArt studio suites,where
artists have left theirmark.
Choose fromstencil art byBrit
illustratorD*Face andFrench
graffiti artist Blek leRat, or
murals byNewYork’s Swoonand
Australian artist StormieMills.
164CommercialRoad,Prahran
3181VIC;0061390981555;
artserieshotels.com.au/cullen.
Doubles from£134,roomonly

SegeraRetreat,Kenya
Six stand-alone villas are
arranged aroundapretty,
landscaped garden in themiddle

of a 50,000-acre reserve in
Laikipia, north centralKenya.
You can spot zebra fromyour
balcony, laze by the pool andbuy
beadedbagsmadeby the locals.
Artcredentials:Owner Jochen
Zeitz (formerCEOofPuma)has
one of the biggest privately
owned collections of art from
Africa. Seework by the likes of
ZimbabweanKudzanaiChiurai,
SouthAfricanKyleMorlandand
NigerianYinkaShonibare in the
restored stables, plus sculpture
dotted around the garden.
Laikipia,Nanyuki10400,Kenya;
segera.com/retreat.Fromaround
£1,154 foravilla (sleeps two), full
board, includingsomeactivities.
MahlatiniLuxuryTravel (028
90736050;mahlatini.com)offers
fivenights from£3,445perperson,
all inclusive, includingtransfers

TheThief,Oslo
Once a criminal hotspot – hence
thehotel’s name –Tjuvholmen
island, in theOslo ford, has been
regenerated.Cuenewhotel
TheThief,whichhas (mostly)
waterfront views from the
bedrooms, a buzzy bar and the
AstrupFearnley artmuseum
next door.
Artcredentials:PeterBlake
collages hang in thepenthouse
Oslo Suite; in other rooms, there
are images fromBryanFerry’s
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The Thief, Oslo
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KateMossOlympia series, and
RoxyMusic albumcovers.Not to
mention theWarhols, aRichard
Princepainting from theCowboys
series, and computer animations
by JulianOpie in the lifts.
Landgangen1,N-0252Oslo;0047
24004000; thethief.com.Doubles
fromaround£212,B&B

TheJamesRoyalPalm,Miami
SouthBeach’s latest hotel
addition,The JamesRoyal Palm,
is a renovated 1930sArtDeco

building onCollinsAvenue.Eat
at theCatchMiami restaurant
(order thePo’LittleRichBoys
fried oysters), party in the SL
nightclub, and recover in the
hotel’sRenew spa.
Artcredentials:The carefully
curated art collection includes
photographs by the likes of LA
hipsterAlexPrager, celebrity
snaps by the late SlimAarons,
andan interactivememory board
game in the JamesClub lobby
bar, designedby artist Troy
Stanley,with cubes that light
up as youmove them.
1545Collins Avenue,MiamiBeach,
Florida33139;003056045700;
jameshotels.com/miami.Doubles
from£229,roomonly

NewHotel,Athens
Ownedby contemporary art
collectorDakis Joannouand
designedby the award-winning
BrazilianCampanaBrothers

(theydesigned theCafeCampana
at theMuseeD’Orsay inParis),
theNewHotel is full of custom-
made furniture andunique
Campana touches, such as the
wooden, tree-like structures in
the restaurant. There’s also an
ArtLoungewithmore than
2,000 art-related books.
Artcredentials:Junior suites
have installations byGreek
artists, such as the tube-map-like
UrbanLandscapebyVassilis
Balatsos. There are also pieces
by JennyHolzer andBarbara
Kruger;NumbersRunners, 1979,
a yellow telephonebox byLaurie
Anderson; andphotographyof
everything frompaintedhorses’
heads to surrealist black and
white portraits.
16FilellinonStreet, 10557
SyntagmaSquare,Athens;0030
2103273000;yeshotels.gr.Doubles
fromaround£145,B&B

HoteldesArts,SanFrancisco
Manyof the 51 roomsat this
hotel in theFrenchQuarter have
aminimumstay of sevennights
(and sharedbathrooms), but if
you onlywant a bed for a couple
of nights, opt for a standard
Artist roomwith an en suite. The
lobbydoubles as anart gallery.
Artcredentials:Every roomhas
graffiti-inspired art by different
local or international street
artists such as ShepardFairey,
Plasticgod andBuffMonster.
447BushStreet,SanFrancisco,
94108CA;004159563232;
sfoteldesarts.com.Doubles
fromaround£75,B&B●

FriezeLondonruns from17–20
October2013; friezelondon.com

‘Havingart ina
hotelallowspeople
toexperience it in
amore intimate,
non-museum-like
environment’

The James

Royal Palm,

Miami

Right and

below: The

Thief, Oslo

  

http://thethief.com
http://sfoteldesarts.com
http://friezelondon.com
http://elleuk.com/style
http://ELLEUK.COM
http://jameshotels.com/miami
http://yeshotels.gr


HOT

WEEKE
NDS

V
IL
L
A
N
O
C
E
T
T
A

T
H
E
A
N
D
E
R
S
E
N

T
H
E
A
N
D
E
R
S
E
N
R
E
S
T
A
U
R
A
N
T

V
IL
L
A
N
O
C
E
T
T
A

V
IL
L
A
N
O
C
E
T
T
A

BOOK IT
Plan your next city break

at elleuk.com/travel

338 ELLEUK.COM

THE ANDERSEN BOUTIQUE
HOTEL, COPENHAGEN
There’s a reason theAndersen
is in the top three hotels in
Copenhagen onTripAdvisor.
Actually, there are several
– the first is apparent as soon
as youwalk in. The service is
unpretentious and genuine.
Whoneeds a kettlewhen you
can call reception for a latte
made toorder, no charge?The
décor is bright andmodern,
while the location – in the
red-light district and a stone’s
throw from the trendy
meatpackingdistrict – ishome-
from-homehipster heaven.
Andwe loveConcept24 – you
keep the room for 24 hours,
whatever your check-in time.

Helgolandsgade 12, DK 1653,

Copenhagen, Denmark; 00 45

3331 4344; andersen-hotel.

dk/en. Doubles from£146, B&B.

British Airways (ba.com) has

flights from Heathrow to

Copenhagen, from £144 return

VILLA NOCETTA, ROME
This place is a total treat: on the
southern outskirts ofRome (2km
from theVatican, a five-minute
drive to the nightlife of Trastevere),
the six-suite villa stands at the
end of a long, rose-edged drive
surrounded by gardens of citrus,
olive andfig trees. Youmight
need to roundup a gang of 11
like-minded friends tomake it
affordable, but once youhave,
it’s the dreamfive-star party
pad: huge dining table, openfire,
outdoor pool and barbie. Suites
have period furniture andwalnut
floors, andEtro products in the
opulentbathrooms.All thesuitesare
gorgeous, but get there first and bag
oneof the threewithprivate terraces.

Via della Nocetta 157/A-159, 00164

Rome, Italy; 00 39 06 663 7119;

villanocetta-rome.com. Sleeps 12,

from£2,496 per night, including

breakfastandshuttle toRome.British

Airways (ba.com) has flights from

Heathrow toRome, from£110 return

Urbanretreats
Not toohot, not too cold,
autumn is theperfect time

for a city break escape
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ONE LEICESTER STREET, LONDON
Brilliantly located forwild nights
outwhen you can’t face the trek
home, this elegant, five-storey
Georgian building is tucked at
the back of Leicester Square. The
15 rooms are functional rather
than luxe, but thewhite panelled
walls give it a fresh, urban beach-
house feel. Somehaveabath in the
bedroom,whichmay be an issue
if you’rewith a friend rather than
partner – and there’s nomini-bar
– but given the location, youwon’t
spendhours in your room. It’s the
communal spaces rather than the
rooms that are the star players –
the bar and the restaurant, run by
Michelin-starredchefTomHarris,
are both impressive. If youwant
a stylish post-party crash pad,
you’re in the right place.

One Leicester Street, London,
England, WG2H 7BL; 020 3301
8020; oneleicesterstreet.com.
Doubles from around £175, B&B

THE CHESTER
RESIDENCE, EDINBURGH
There’s something great about
pitching up in a city andhaving
your ownpad. And if said pad
has24-hour reception, concierge
and the (paid for) option of
breakfast, you’rewinning at
urban living. TheChester
Residence ismade up of five
elegantGeorgian townhouses
inEdinburgh’sWest End
divided into 23 living spaces,
ranging fromClassic and
Grand, to themoreVIPMews
(private patio and garden) and
Penthouse (views of theFirth of
Forth anddouble roll-top bath).
Decor ismodern and each
apartment has a kitchen, free
Wi-Fi andpamper-ready
bathroomswith rain showers
andMoltonBrownproducts.

9 Rothesay Place, Edinburgh,
Scotland, EH3 7SL; 0131 226
2075; chester-residence.com.
Apartments (sleeping 2-4)
from £165, room only

TERRA MARIS, SPLIT
Hiddendowna quiet lane, five
minutes fromSplit’sOldTown,
this townhouse is divided into a
studio and apartments. Rent the
lot for a group (sleeps nine) or
stay in our favourite, the Parisian
-style attic room– see the city’s
higgledy-piggledy rooftops from
its terrace. The owner,Nikola, is
onhand to give you the lowdown
onSplit.Topof the list isUNESCO-
protectedDiocletian’s Palace, but
make time for the bars and shops
aroundbuzzyNarodniSquare.

58 Radmilovićeva Street, Split,
Croatia; holidaylettings.co.uk/
rentals/split/160083. Doubles
from £146, room only. EasyJet
(easyjet.com) has flights from
Gatwick to Split, from £58 return  

http://oneleicesterstreet.com
http://holidaylettings.co.uk/rentals/split/160083
http://easyjet.com
http://ELLEUK.COM
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TheThe Palm

THE SPA
TheWillowStreamSpacovers
17,000 sq ft andholds 13 treatment
rooms.Don’tmiss theArabian
hammamrasulbody treatment,
involvingmud, steamandskin
results akin toababy’s bottom.
TheMoroccankesse ritual is
similar. You’re exfoliatedwitha
glove that appears tobemadeof
sandpaper, but youdo lookabout
20years younger afterwards.

HOTHOTEL

THE VIBE
You can’tmove forFerraris and
premiership footballers, but if
youwantfive-star sunand
shopping, FairmontThePalm is
perfect. It’s the kindof place that
inspires indulgent laziness. And
despite the razzle-dazzle, the
service is extremely friendly.

Sister hotel, the

Fairmont Dubai

Fairmont The Palm, Palm

Jumeirah, Dubai, UAE;

00 971 4457 3388; fairmont.

com/palm-dubai. Doubles

fromaround £212, B&B. British

Airways (ba.com) flies daily to

Dubai fromLondonHeathrow,

from£419 return

Fairmont 
Let’sbeclear,astayatFairmontThePalm
doesnotcomecheap.Butifyou’relooking

forbig,bold, shinyandultra luxurious, then this isyour spot
(andthereareonlysomanytimesyoucandoayurtinSomerset,
right?).Lessthanayearold,FairmontThePalmislocatedon
the trunkof theDubaiPalmJumeirah, theman-made, tree-
shapeislandjustoffthemainland.The381roomsaredecked
outwith glossily tiledfloors, sumptuous velvet and leather
furnishings,anddecadentmarblebathrooms.Therearealso
fourpools,a450mprivatebeachwithbutler-hostedcabanas,
andagiant indoorwaterfall. IfBeyoncé
wereahotel, shewouldbe thisone. Dubai

HANDY FOR
Forgetmuseumsor local
culture, you come to
Dubai to ogle big things.
DubaiMall is theworld’s
largest,with 1,000 shops,
an icerinkandafountain,
which, yes, is theworld’s
biggest. You canalso visit
theBurjKhalifa tower,
whichat over 828mis
– youguessed it – the
world’s tallest building.

THE FOOD
Takeyourpick fromsix restaurants.
TheSeagrillOn25°has city skyline
andoceanviews, andBahas regional
Asiancuisine fromSzechuanand
HongKong.We likedFrevo, a lively
Brazilian restaurant that specialises
in churrascoBBQ-style cooking.The
FrevoFridaybrunch involves 15 cuts
of beef andunlimited caipirinhas.
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http://boots.com
http://boots.com
http://nioxin.com/en-UK
http://office.co.uk
http://newcidcosmetics.com
http://kurtgeiger.com
http://loreal-paris.co.uk
http://lancome.co.uk
http://lanvin.com
http://houseoffraser.co.uk
http://houseoffraser.co.uk
http://liberty.co.uk
http://levi.com
http://lookfantastic.com
http://maccosmetics.co.uk
http://marc-cain.com
http://debenhams.com
http://avenue32.com
http://marni.com
http://monamara.com
http://celestineeleven.com
http://monki.com
http://mrboho.com
http://www.muji.eu
http://nailsinc.com
http://debenhams.com
http://narscosmetics.co.uk
http://naturya.com
http://next.co.uk
http://nikestore.com
http://oroblu.it
http://boots.com
http://selfridges.com
http://pixibeauty.com
http://prada.com
http://my-wardrobe.com
http://redvalentino.com
http://reiss.com
http://harrods.com
http://cremedelamer.co.uk
http://harveynichols.com
http://cloudninehair.com
http://doverstreetmarket.com
http://boots.com
http://uk.spacenk.com
http://boots.com
http://harrods.com
http://harrods.com
http://bymalenebirger.com
http://revlon.co.uk
http://riverisland.com
http://sarahchapman.net
http://seiko.co.uk
http://selfridges.com
http://harveynichols.com
http://shuuemura.co.uk
http://simmishoes.com
http://johnlewis.com
http://smashbox.co.uk
http://doverstreetmarket.com
http://stila.co.uk
http://feelunique.com
http://sukishufu.com
http://sunwarrior.com
http://liberty.com
http://thomassabo.com
http://toast.co.uk
http://toga.jp
http://topshop.com
http://triabeauty.co.uk
http://tromborg.com
http://urbanoutfitters.co.uk
http://versace.com
http://volcom.com
http://warehouse.co.uk
http://whistles.co.uk
http://urbanoutfitters.com
http://y-3store.com
http://ybskin.co.uk
http://yslbeauty.co.uk
http://zara.com
http://kurtgeiger.com
http://kerastase.co.uk
http://harveynichols.com
http://jigsaw-online.com
http://jennikayne.com
http://intraceuticals.com
http://jaeger.co.uk
http://internacionale.com
http://hugoboss.com
http://hunkydory.com
http://illamasqua.com
http://boots.com
http://bobbibrown.co.uk
http://bobbibrown.co.uk
http://bodyism.com
http://bodyism.com
http://boots.com
http://matchesfashion.com
http://matchesfashion.com
http://brooksengland.com
http://brooksengland.com
http://debenhams.com
http://debenhams.com
http://calzedonia.it
http://calzedonia.it
http://clarins.co.uk
http://clarins.co.uk
http://clinique.co.uk
http://clinique.co.uk
http://cosstores.com
http://theshopatbluebird.com
http://theshopatbluebird.com
http://cowshedonline.com
http://cowshedonline.com
http://day.dk/uk
http://day.dk/uk
http://denon.co.uk
http://doverstreetmarket.com
http://doverstreetmarket.com
http://houseoffraser.co.uk
http://brownsfashion.com
http://brownsfashion.com
http://armanibeauty.co.uk
http://armanibeauty.co.uk
http://harveynichols.com
http://harveynichols.com
http://hey-jo.co.uk
http://hey-jo.co.uk
http://intimissimi.com
http://intimissimi.com
http://janeiredale.com/uk/en.htm
http://janeiredale.com/uk/en.htm
http://beautybay.com
http://beautybay.com
http://houseoffraser.co.uk
http://houseoffraser.co.uk
http://lkbennett.com
http://lkbennett.com
http://louisvuitton.co.uk
http://louisvuitton.co.uk
http://maybelline.co.uk
http://maybelline.co.uk
http://olay.co.uk
http://olay.co.uk
http://organicburst.com
http://organicburst.com
http://uk.spacenk.com
http://uk.spacenk.com
http://origins.co.uk
http://origins.co.uk
http://pacorabanne.com
http://pacorabanne.com
http://paperlondon.com
http://paperlondon.com
http://net-a-porter.com
http://net-a-porter.com
http://uk.rimmellondon.com
http://uk.rimmellondon.com
http://debenhams.com
http://debenhams.com
http://www.zadig-et-voltaire.com
http://zadig-et-voltaire.com
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20% OFF

LES NÉRÉIDES 
PARIS

20% OFF

LUXURY BREAKS AT
GREENWOOD GRANGE

WIN AN ASPINAL
OF LONDON ‘MILLIE’
CLUTCH, WORTH £350

ELLE: THE CLUB is available to all existing and new ELLE subscribers free of charge. You must register at elleuk.com/theclub in order to redeem these special

offers. To do this, you will need your 10-digit unique subscriber number. Full terms and conditions for all partner offers are available at elleuk.com/theclub

Exciting discounts for you
everymonth when you join
elleuk.com/theclub
Every issue we’ll bring you exclusive, hand-picked
offers, discounts and benefits. And right now,
existing and new subscribers can join ELLE: The
Club completely free of charge. Register today and
you’ll receive fantastic offers from a great range
of partners every month. Activating your club 
membership is easy – simply log on to elleuk.com/
theclub with your subscriber number to register.

Don’t miss out – subscribe to ELLE today to enjoy exclusive
subscriber-onlyoffersandcollector’scovers,plusalloftheamazing
benefits that ELLE: The Club will bring over the next year
Look out for your subscription number on your welcome letter

e l l e
Membership
exclusive
tosubscribers

TheClub

WIN VICTORIA’S SECRET
‘VICTORIA’ EAU DE PARFUM

£20 OFF AT BALANCE BOX
PLUS 7 DAYS OF FREE FOOD

20% OFF AT
TRIUMPH.COM/UK

WIN A WOLFORD
OUTFIT, WORTH £600

  

http://elleuk.com/theclub
http://elleuk.com/theclub
http://elleuk.com/theclub
http://ELLEUK.COM
http://elleuk.com/theclub
http://elleuk.com/theclub
http://TRIUMPH.COM/UK


STYLISH IDEASFOR

THESEASON

ADVERTISEMENT FEATURE

ZAP HUNGER AND
CLOBBER CALORIES

GET SLIMMER – NATURALLY

Usingacombinationof

threeSouthAmerican

plantextractsZotrim

helpsyoueat less.

TakingZotrimmakes

youfeel full sooner

duringmealsandfor

longerafter soyou

eatandsnack less.

Ofprovenvalueas

adietaryaidZotrim

canreallymakethe

difference toyour

weight lossefforts.

Visitwww.zotrim.comformoreinformation.Alsoavailable
fromBoots,Tesco,Holland&Barrett,Superdrug,Lloyd’s.

THE PARLOUR, LONDON

WestLondon’sfirstboutiqueblow-drybar,

TheParlour, isanythingbutyourstandardsalon.

Notonlyare their stylists incredibly talented,

everyservicecomeswithascrumptiousafternoon

teawhicheven includescocktailsandcake!

Decor isnostalgicandcheerfulwithgreatattention

todetail.Thischarmingsalonwillmakeyou look

andfeelutterlyamazingandfor£30ablow-dry

it’swellworthavisit.

Checkouttheirfabulouswebsitewww.theparlourlondon.com
forfulldetails.

LOOK YOUNGER LONGER
TM
–

REGENTIV

THE SPECIALIST SERUM (WITH RETINOL)

Oneof theworld’sfinest

skincarepreparations–so in

demandas itdoessomuch.

Usedaily for lines,wrinkles,

crepey-puffyeyes, lip lines,

acne-scarring,openpores, sun

damage,unevenpigmentation.

A luxuriouscombinationof

RetinolPalmitate,VitaminE

andAloeVerawithsunscreen.

TheSpecialistSerumcanbe

withyouwithin24hours.

30ml£29.95,50ml£44.95,100ml
£79.95,200ml£149,freep&p.Tel01923
212555.REGENTIV,POBox400,Herts
WD173ZWorwww.regentiv.co.uk

BODY BEAUTIFUL

CoffeeSlim™isnewweightmanagement

supplementwithessential ingredients,

suchasGreenCoffeeBean,Raspberry

Ketones,GreenTea,AfricanMango

Seed,BlueberryExtract,Cayenne

PepperandChicoryRoot.GreenCoffee

BeanExtracthelp’s to release fattyacids

fromfat stored in thebody.Chlorogenic

acidhelps the liver toprocess these fattyacids

moreefficiently.RaspberryKetonesarenaturally

occurringphenoliccompounds foundinred

raspberrieswhichhelpcurbappetiteandcravings

for food.CoffeeSlim™has theadditionalbenefit

ofkeyAminoacidsandMinerals tohelpsupport,

healthymetabolismandweightmanagement.

Suitable forVegans.

CoffeeSlim™retailsat£19.99for60capsules.
ContactHealthAidLtdon02084263400forpurchaseand
stockist informationorvisitwww.healthaid.co.uk

  

http://www.theparlourlondon.com
http://www.regentiv.co.uk
http://www.zotrim.com
http://www.healthaid.co.uk


THENOVEMBER

GALLERY

ADVERTISEMENT FEATURE

Victoria Horkan

VictoriaHorkan’swork is immediatelybeautiful, colourful, andfullof
movementandpainterlyexpression.Hersun-drenchedcanvasesarepowerful
yetemotivewithadeeplyhumanquality that resonateswith theviewer.
Heracclaimedmixedmediaoilpaintingsof ‘TheButterflySeries’hassecured
heraplacewith themosthighly regardedgalleries suchasSaatchiandRiseArt.
Exhibitingworldwideandwithawaiting list forherpaintings,herworkhas
tripled invalueover thepast twoyears.Horkanisnotafraid toexplorecreativity
withnewtechniques thathaveelsewherebeenseen,makingherwork in
demandbyfamousclientele, corporate,andherownprivateclients.

Horkanwelcomes
commissionsfrom
clientsworldwide.
Herpersonalserviceand
lovinglyworkedcanvas’s
andbutterflylimited
editionprintscanbe
foundat
www.victoriahorkan.com.
Currentlyexhibitingin
Italy,London,Worthing
andCardiff.

amanda Stratford

AmandaStratfordhasput
togetheraportfolioofwork to
datewhichreflectsher loveof
walkingandtravellingaswell
ashersenseofhumour, leading
tounusual, insightfuland
oftenquirky images.Originally
fromadesignbackgroundher
mediumisacrylicandwithher
strongsenseofdesignshemixes
vibrantcoloursdirectlyonthe
board, layingonheavy texture
withapaletteknife tobuild
upthe image.Hersketching
isminimal,with the image
andcolourdevelopingas the
paintingemerges.

www.amandastratford.co.uk

JoannE SHort

JoanneShort
isoneof
Cornwall’s
leading
contemporary
artistsand
hasbeen
exhibiting
forover
20years.
There isa

qualityof lineanduseofcolour inherwork that
followsa tradition inCornwall that includes the
workofBryanPearceandJoanGillchrest.
Youcanviewandbuyher latestpaintingsand
signedprintsonline.

www.JohnDyerGallery.co.uk
sales@johndyergallery.co.uk
Tel:07773397503

  

http://www.victoriahorkan.com
http://www.amandastratford.co.uk
http://www.JohnDyerGallery.co.uk
mailto:sales@johndyergallery.co.uk


To advertise here please call the ELLE teamon 020 7927 4500

ELLE COLLECTIONS AND BOUTIQUES

Lingerie &

loungewear to cater

for every situation,

outfit change &

whim! All made

in the UK.

www.dentelleetc.co.uk

10% off code Elle05
Tel: 01923 235 336

www.personalgiftstore.co.uk

Unforgettable gift ideas for every
occasion at your Personal Gift Store

See our Exclusive Personalised
Birthstone Silver Jewellery Collections

......because you love to see them smilePersonalised

Intertwined Bracelet
Engraved with

your own unique message.

£4
9

WANT TO

APPEAR

IN ELLE

BOUTIQUES?

Call 020 7927 4500 or email

anna.smiles@hearst.co.uk

  

http://www.dentelleetc.co.uk
http://www.personalgiftstore.co.uk
mailto:anna.smiles@hearst.co.uk


To advertise here please call the ELLE teamon 020 7927 4500

ELLE BOUTIQUES

Β Β Β. Ο Λ Χ Ω Φ  Γ Ω  Ψ Σ . Ψ Λ . ∆ Π

ζΞΛ⊥ΡΙ∴Ν ΚΨ∴ b∴ΛΚ ΞΣ ΛΚΝ∴Κ⊥Ψ fΡΝ ΦΡΖΜ Η∴∴ς∴Σd
Σd ΥΞf∴ ΗΞΚΨ  2∀ψ ΞΡΦΨΛ∆Μ. ιΞΤΘΥΦ ϑΛ∴ ⊥Ρd∴
τλλτ2∀ Κ ⊥Ψ∴⊥ςΡϑΚ fΡΝ ΚΨ∴ Λ∴ΛΡΣ’Λ fΝ∴ΛΨ∴ΛΚ
ΥΡΡςΛ fΝΡΤ AιυΜ ιΘΥ∴ΣdΞdΜ φ∴ΥΙ∴Κ Σd ρΡΝΥ.

Rickety Rack dominates online shopping by offering a dramatic

collection of visually stunning pieces to an international audience.

Seasoned fashionistas will swoon over the polished aesthetic,

and the truly iconic selections will make an instant fan out of anyone.

www.ricketyrack.com

FREE
INTERNATIONAL

SHIPPING
ON ALL ORDERS OVER $150

Get 20% off your
first order when

you

enter code WJE11

WizardJEans.com

  

http://www.ricketyrack.com
http://WizardJEans.com
http://www.lovestretch.co.uk


To advertise here please call the ELLE teamon 020 7927 4500

ELLE VINTAGE AND ACCESSORIES

Blue Velvet, the home of contemporary and classic

footwear direct from the heart of Europe, Always

one step ahead, they have established themselves

on their quality and first-rate service.

Visit them at:

174 Kings Road, SW3 4UP or call 020 7376 7442

www.bluevelvetshoes.com

www.byelise.com

HANDBAG CARE & REPAIR SPECIALISTS

• HANDBAG RESTORATION OR COLOUR CHANGE • REPLACE ZIPS
& LINING • REPAIR SCUFFS, SCRATCHES, BURNS & TEARS

• REMOVE LIQUID & ALL OTHER STAINS

Nationwide handbag renovation service for leather & fabric bags

Before After

tel: 0844 879 3691
web: www.furnitureclinic.co.uk

  

http://www.bluevelvetshoes.com
http://www.byelise.com
http://www.furnitureclinic.co.uk


ELLE BOUTIQUES

To advertise here please call the ELLE teamon 020 7927 4500
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health and beauty

LASER HAIR REMOVAL

UNWANTED TATTOOS

ACTIVE ACNE TREATMENT

ACNE SCARRING TREATMENT

STRETCH MARK TREATMENT

LINES &WRINKLES REDUCTION

ANTI-AGEING SKIN REVITALISING

SUN DAMAGE/FRECKLES TREATMENT

HYPER-PIGMENTATION

BLACK SKIN PIGMENTATION

SKIN DISCOLOURATION

UNEVEN SKIN TONE

SCAR TREATMENT

BIRTH MARKS

THREAD VEINS

ROSACEA

FREE CONSULTATION

020 7307 8712

1 Harley Street London W1G 9QD

www.thelasertreatmentclinic.comEst 2000

With nearly 15 years experience dedicated to Laser Skincare the Laser Treatment Clinic

inHarleyStreet Londonsuccessfully treats thousandsofpeople for skin conditionseach

year, and is considered a leader in its field. Combining cutting edge hi-tech treatments

with advanced skincare products, we are here to help restore the natural beauty of

your skin, and get your skin through knowledge and experience, the best it can be.

These treatments and products are great for those who are seeking a non-surgical

solution to clear, radiant beautiful looking skin.

MARINE SKIN SCIENCE™
NATURALLY ADVANCED SKINCARE

Cutting edge skincare formulations

with youth boosting benefits for

healthy beautiful looking skin

shop online:

www.thelasertreatmentclinic.com
AND ENJOY OUR FREE UK DELIVERY

ULTIMATE YOUTH LIFT

Eye Treatment

£29.99 (inc P&P)

SPECIAL PROMOTION

UP TO 50% OFF
ON ALL COURSES

Spot
check

If you have spots or skin problems, the
natural herbs in HRI Clear Complexion
tablets help to treat your skin from within

and keep it clear.

Available from Boots, Superdrug,Tesco, Asda, Holland &
Barrett, large SainsburyÕs, health shops and pharmacies.

Always read the label www.HRIHerbalMedicine.co.uk

  

http://www.thelasertreatmentclinic.com
http://www.thelasertreatmentclinic.com
http://www.HRIHerbalMedicine.co.uk
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health and beauty

Rejuvenate your look in

less than an hour, with the

latest, high tech,

non-surgical facelift.

The non
surgical Lifting
has arrived!

Aesthetic Medical Clinic | 43 devonshire Street | London W1G 7AL

00 44 020 7636 1313 | www.double-lifting.com

Are you bothered by a sagging jawline or droopy brow? Has your skin

started to lose its youthful resilience and bounce? If you feel as if you

look older and more tired, but you don’t want the risks and expense of a

surgical facelift, then it could be time for the new and exciting Double Lift.

Introduced exclusively to the UK by top cosmetic doctor George Roman,

the Double Lift is a totally non-invasive treatment that uses the power

of High Intensity Focussed Ultrasound (HIFU) to lift both the skin and

the deep SMAS muscle layer that has previously only been reached by

surgical facelifts. During the Double Lift procedure, warm pulses of HIFU

energy are delivered deep under the skin, causing the muscle layer to

contract, while the gentle heat also stimulates fresh new collagen close

to the surface, making skin firmer, brighter and more elastic. Immediately,

jowls and double chins seem tauter, cheeks appear plumper, eyes look

more open, and results continue to improve for up to three months.

Dr Roman says, “This is a true breakthrough. For the first time I can offer

my patients a truly effective treatment that lifts both the deep structure

of face, and treats superficial sagging at the same time. I can treat the

face from the brow to the neck and decolletage. You may have heard

that other types of ultrasound face lifting treatments are extremely painful,

but this advanced, second-generation technology delivers energy over a

wider area, so it feels far more gentle. The effects of the Double Lift are

noticeable, but also subtle. You just start to look younger and fresher.”

Ultrasound has been used in medicine for many years, including in

pregnancy scans and, says Dr Roman, “As part of the Double Lift, high

quality Ultrasound images on a computer screen allow me to see inside

the skin so I can precisely tailor each treatment to the individual patient for

the best possible effect. Most of my patients have nothing more than a little

temporary redness afterwards, and return to work or daily life straight away.”

To find out if the Double Lift is right for you, contact Dr George Roman today.

P R I C E S S T A R T I N G F R O M £ 1 9 0 0

  

http://www.double-lifting.com
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Fashion and personal

SUBSCRIBE TO ONE OF OUR
TOP-SELLING MAGAZINES

Whether you are looking for fashion and beauty tips, ideas,

gossip or wanting easy and delicious recipes – look no further!

Your magazine subscription will keep you busy for the entire year –

a great gift for family and friends – or simply a treat for yourself!

visit

www.qualitymagazines.co.uk
or call

0844 848 5203

For details

of classified

advertising call

020 7927 4500

ποηβα
τ∴σ αη ηχτσχ

8 β∆yΝς, 11 ΞΚΝΚΧΦ, ∀ Θzς.

πΡΚ∆.ΞΚ.ΧΟ

µΚΡΛΝςΑΘ.ΞΚΜ/ΣΡΚ∆/ΨΦΖΛΩ

free email reading

psychicpower1@yahoo.com

0208-1442131

Psychic Kendall helps
with all problems call
now for your one
free question. HH

DATE CHAT

WOMEN CALL FREE*

0800 075 9373
*0800 = Free from BT Landline

18+. H/desk 0844 944 0844. 0871 = 10p per min.

Network extras apply. Live calls recorded. SP: 4D.

0871 908 1074
0871 908 1094

MEN:
GAY:

FULLER & FIRMER
Now there really is a natural way

You can increase your bust naturally.
Telephone ScandaCare now to receive
a free information pack.

Call 08457 711 117
OR TEXT “ELLE” WITH YOUR NAME & ADDRESS

TO +447772 247 739 or email scandamail@aol.com

AS

SEEN ON

TV

18+. Helpdesk 0844 944 0844. 0871 = 10p per min.
*0800 = Free from a BT Landline. Network Extras Apply.

Live calls recorded. SP: 4D.

0800 075 5017

0871 908 1316

0871 908 1265

WOMEN:

MEN:

GAY:

per min

CHAT OR DATECHAT OR DATE

10p10p
WOMEN
CHAT

FREE!*

WOMEN
CHAT

FREE!*

CREDIT CARD SPECIAL OFFER

Let Your Spirit
Be Your Guide

0905 295 0248

0800 075 8644

71
p

pe
rm

in

CREDIT

CARD ONLY

FOR

15 MIN

READING

£9.99

18+. 09 = 71p per min, network extras apply. 0800 = £9.99 for 15 min reading via credit card. Bill payers permission.
Calls recorded. For entertainment purposes only. SP: Psychic Switchboard Ltd. Helpdesk 0844 944 3094.

Live Spiritual and Tarot Readings

18+. 09 = 77p per min, network extras apply. Calls
recorded. For entertainment purposes only. SP: Psychic

Switchboard Ltd. Helpdesk 0844 944 3044.

Debit/Credit Card

0800 075 8708
£14 for 20 mins or £27 for 40 mins

0906 758 0067
77p

per min

  

http://www.qualitymagazines.co.uk
mailto:psychicpower1@yahoo.com
mailto:scandamail@aol.com
http://www.ghost.co.uk
http://johnlewis.com/ghost/brand
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ELLEUK.COM

20%off
ATURBANOUTFITTERS
Didsomeonesayautumn/winter
wardrobeupdate?

Inneedofannew-seasonwardrobefix?
Ofcourseyouare,sostartyourautumn/
winterstylesearchatUrbanOutfitters
–ELLEreadersgetanexclusive20%off
onlineandinstore.Channel the1990s
trend inStussy’sgrey logosweater, layerup
ingrungeknitwear fromStaringAtStars,
orupdateyourdenimwithevery fashion
insider’s secret,CheapMonday.
Plus,with thediscountavailableon

menswear,homewareandmusic too,youcould
evengetyourChristmasshoppingdoneearly.
(Whoarewekidding, treatyourself instead.)
Thisexclusiveoffer isvalid from2October

until 6November2013aturbanoutfitters.co.uk.
Toclaimyourdiscount,visit elleuk.com/
urbanoutfittersandregisteryourdetails.This
offer isalsoavailable instores foroneweek
only, from23October to30October2013. Just
fill in thecouponandpresent itatpurchase to
redeemyourdiscount.

ELLEOFFER

HOW TO CLAIM YOUR DISCOUNT
The20%offer is availableonlinebetween
2Oct-6Nov2013, and instore23Oct-30
Oct2013. Simplyfill outyourdetails below
to redeeminstoresduring this time.

Ms/Miss/Mrs/Mr(circleasappropriate)

Forename

Surname

Email

TERMS & CONDITIONS This offer is valid at urban
outfitters.co.ukwith the unique code generated at elleuk.com/
urbanoutfitters from 2 October until midnight 6 November
2013.This 20%offpromotion code excludes sale itemsand is
not to be used in conjunction with any other offer or
promotion. This promotion is also available in store from
23 October to 30 October 2013. To qualify for the 20%
discount in store, please fill in the details on the voucher and
present to a member of staff at a till point. This offer is not
valid for the purchase of gift cards. Certain brands and
products are not included in this special offer – for a full list
of exclusions, please visit urbanoutfitters.
co.uk/pagetermsandconditions/#promotions

SignmeupforupdatesfromUrbanOutfitters□

  

http://urbanoutfitters.co.uk
http://outfitters.co.uk
http://elleuk.com/urbanoutfitters
http://elleuk.com/urbanoutfitters
http://elleuk.com/urbanoutfitters
http://elleuk.com/urbanoutfitters
http://urbanoutfitters.co.uk/pagetermsandconditions/#promotions
http://urbanoutfitters.co.uk/pagetermsandconditions/#promotions
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starred inMysteriousSkin (2004),Brick (2005),TheLookout (2007)
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…hadhis sensitive l i t t l e hear t brok
en

(withLeo –nice casting)

=his DREAMROLE,

withChristianBale

andAnneHathaway

Writes, directs and stars in porn-addiction comedy/drama

with Scarlett Johansson (YouTubethe trailer immediately)

Debuted in then

playingTommySolomon, an extra-terrestrial

pretending to be a Jewish kid
BESTKNOWNFOR

(yum
my)

JaneGordon, ran for theUnited StatesCongress

inCalifornia during the 1970S

– andnow? It’s amystery

DATED Julia Stiles in 1999,

rumoured to be seeingEvanRachelWood in 2008

Voted BESTDRESSEDMANOF2012

byEsquire readers

(so the
re’s sti

ll hope
)

MichaelGordondirected the 1959DorisDay

andRockHudsonfilmPillowTalk

sequel. Couldhe beup for the part of

Doctor Strange??

byZooeyDeschanel’s character but earned

a GOLDENGLOBEAWARDnomination

peanut butter ,CocoaPuffs & Pop-Tarts)

(with the lateHeathLedger). Appeared in TVADS for

(he rocked longhair)

AvidFrancophile andFrench-speaker

Was once quoted as saying,

Took abreak fromacting to studyhistory,

literature andFrenchpoetry at

DIMPLES

NEVERSEENWITHOUT

SIGNATUREHITRECORD

(HIS PRODUCTION

COMPANY) REDBADGE

:

withOscar-winnerDaniel

Day-Lewis andSallyField,who tied

his bow tie at the OSCARS!Thisman

has themonopoly onadorable

(we that film),

NEXTBIG SUPERHERO

(Howwrong youare, JGL)
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IN ASSOCIATION WITH

A /W 2013

The power coat
everyone can wear

Work bags we love
from £30

A mid-heel. It IS sexy!

WHO SAYS
YOU CAN’T
WEAR
CATWALK
LOOKS
TO WORK?
ELLE
SHOWS
YOUHOW

249
HIGHSTREET
BUYS

  



  



  



ELLEUK.COM

ELLE DIGITAL

Instant access
to every issue of ELLE–

buy it now!

Saveover 25%*whenyousubscribe to the digital edition of ELLEand
build your archive of theworld’s biggest-selling fashionmagazine
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G O T O E L L E U K . C O M / A P P L E - N E W S S T A N D
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LEATHER BAG, £995, SMYTHSON

LEATHER BAG, £665, POLLINI

5

4

3

2

1
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@LORRAINEELLE
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OFFICEROMANCE

Thenewworkwear labels

to love–p10

BIGSPENDERS

Investmentcoatsandbagsand

shoes, ohmy!–p12

EARNYOURSTRIPES

Howtoworkpinstripeswithout

looking likeGordonGekko–p18

MYFIRSTDAY

Tensuccessfulwomenshare

theirdebutofficeoutfitmemories–p28

WORKWEARHEROES

The 13keypieceseverywomanshould

own.We’vemade it a luckynumber–p30

DRESSINGUP

ELLE’sFashionDirectorAnne-MarieCurtis

ondressing for the jobyouwant–p32

GROOMEDFORSUCCESS

Invaluablemake-upadvice fromour

BeautyDirector, SophieBeresiner–p33

ELLEWEARSTHESKIRT

Theendlesslyversatile skirt, asmodelled

byTeamELLE–p44

HOWIMAKEITWORK

Fourwomenonhowtheyexpress

themselves through fashion–p48

TOOLUP

Stationery tobeproudof –whostole

mystapler?–p56

Take that,Mondaymorning
outfitpanic–p6
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CapsuleWardrobe

CONTENTS

Autumn/winter 2013 is the seasonof

workwear. Purposeful, powerful and

feminine all at once, dressing for the office

hasneverbeenmore stylish or fun.

We’ve edited everything youneed tomake

itwork from9-to-5 andbeyond. Jobdone.

Here aremyfivekeypieces –

Enjoy!

WORKWEAR

1Wool-mix trousers, £79Cos2Cotton-mix jacket, £65,Next3Leather shoes, £125,&OtherStories4Cotton top, £110,Bimba&Lola5Leather-mixbag, £45,Asos

Cover Photography: Jam Styling:DonnaWallaceHair:
Federico Ghezzi at CLM using Bumble and bumbleMake-up:
Jo Frost at CLM using Giorgio Armani Set design: Burrsaw
CanterModel: Leyva Sanchez at Models 1 Leyvawears:Wool-mix
coat, £75, cotton-mix shirt, £26, wool-mix trousers, £45, faux-
leather shoes, £26, metal earrings, £5, polyester-mix bag, £30,
faux-leather watch, £28, and faux-leather belt, £28, all Next
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1 2 3 4 5 6 7

SILK, SATIN

AND VELVET TOP,

£202, RAOUL. COTTON

SHIRT, £35, NEXT

LEATHER

SKIRT,

£95, ASOS

LEATHER

SHOES,

£75, DUNE

LEATHER

BAG, £110,

MICHAEL

KORS

06

SHERYL SANDBERG

ELLEUK.COM

P
h
o
to
g
ra
p
h
y
:3
O
b
je
c
ti
v
e
s
,R
e
x
F
e
a
tu
re
s
.

1DanielSandler Scandal atMidnight EyeshadowQuad, £28.2DiegoDallaPalmaLiquid Lipstick in E03, £E5.

3ChantecailleMascara SupremeCils, £C5.4CargoJet LagConcealer, £E9.5Hourglass Immaculate Liquid Powder Foundation, £IJ.

6KŽrastaseTouché Finale Supershine Polishing Serum, £IJ. 7Nails Inc.Nail Polish inTate, £EE

Your
fashion
and
beauty
essentials,
distilled
for the
office

City slicker
The only urban
uniform you’ll need
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LEATHER
BAG,
£219,
RADLEY

SILK TOP,
£216,
RAOUL

LEATHER
BOOTS, £65,

NEXT

1 2 3 4 5 6 7

WOOL,
SILK
AND NYLON
TROUSERS,
£195,
WHISTLES

GARANCE DORÉ

Thinkoutsidetheboxwiththeseboldbuys
Creativemind

CAPSULE

WARDROBE

1Paul&JoeBlotting Papers, £B.50.2DavidKirschB12 Spray, £17.50.3StilaMajorMajor LashMascara, £15.

4OleHenriksenPerfect TruthCCCreme, C29.5SmashboxBrowTechToGo, C1G.6Collection2000GothicGlam

LastingColour Lipstick inRevenge, C2.GG. 7RevlonNail Polish in GB5, C7.GG

  



LEATHER

BAG,

£89, COS

FAUX-SUEDE

SHOES,

£28, NEXT

08

2 3 4 5 7

COTTON-MIX

DRESS,

£45, NEXT;

COTTON

COLLAR,

£85, CARVEN

THANDIE NEWTON

1 6

Bigthinker
Understated,yes.Powerful?Definitely

C
o
m
p
il
e
d
b
y
:H
a
rr
ie
t
S
te
w
a
rt
a
n
d
A
m
y
L
a
w
re
n
s
o
n
.P
h
o
to
g
ra
p
h
y
:3
O
b
je
c
ti
v
e
s
,R
e
x
F
e
a
tu
re
s
.F
o
r
s
h
o
p
p
in
g
d
e
ta
il
s
,s
e
e
A
d
d
re
s
s
B
o
o
k
.

1NarsEyePaint inBlackValley, £18.50.2BobbiBrownLipGloss inBerry 55, £18.3LizEarleStrengtheningNail Colour in

EbbTide, £7.5N.4NarsAngle EyeBrush, £25.5 ShuUemuraYouth InfusingEyeConcentrate, £L2.6Soap&GloryGlow Job

Moisture Lotion, £8.MN. 7CliniqueEyeshadowDuo inUptown,Downtown, £JJ

  



FAUX-

LEATHER

SHOES, £38,

NEXT

1 4 5 6 7

COTTON

AND SILK-

MIX TOP, £110,

AND MATCHING

SKIRT, £120,

BOTH BIMBA

& LOLA

FAUX-FUR

AND LEATHER

BAG, £445, LAAEL

ALEXA CHUNG

2 3

1&OtherStoriesLipstick inMelton Sunset, £12.2CaudaliePamplemousseRoseHand andNail Cream, £H.3BeccaBeach

Tint in Papaya, £20.4GermainedeCapucciniPureexpert Roll-on Spot SOS, £2H.50.5UniteLuxuryColor ProtectantHair Perfume, £C5.

6TomFordNail Polish inToasted Sugar, £2H. 7SensaiTriple TouchCompact in 02, £40

CAPSULE

WARDROBE

ELLEUK.COM

Fashion enthusiast
These stand-out pieces make a statement
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SILK

SHIRT,

£215

LEATHER

TROUSERS,

£530

SILK-MIX

TROUSERS,

£195

WOOL

JACKET,

£530

WOOL AND

MOHAIR COAT,

£530

VISCOSE-MIX

JUMPER,

£194.55

VISCOSE-MIX

SHIRT, £182

LEATHER

JACKET,

£699.16

POLYESTER-MIX

SHIRT, £160.55

POLYESTER-MIX

SHIRT, £183

STILLS

Who?Stills

Whyhadn’t I thoughtof it

before?The Dutch brand made

its way to our shores last year and

has been building a loyal following.

Designers Korrie Vulkers and

Martin Tramper are meticulous

when it comes to detail, so precise

cuts and luxury fabrics are their

signature. There’s a masculine

edge to the tailoring but the vibe is

polished, feminine and refined.

Whyitworks forwork:These are

clothes for grown-ups. They feel

modern and hip, yet they’re classic

pieces that you’ll wear for years.

WhoistheStillsgirl?She means

business but doesn’t shout about it.

Kate Bosworth meets Rachel Weisz.

TheELLEEdit:The fuzzy pink

Crombie-esque coat, the shrunken

grey blazer and matching cropped

trousers, and the gold trousers.

Howmuch?£25–£530

Stockists: Harvey Nichols

CLAUDIE PIERLOT

Boredof shopping in the sameplaces foryour9-to-5
wardrobe?Notanymore!Theseare theworkwear

labelsyoudidn’t knowyou loved…until now

OfficeRomance

10

Who?Claudie Pierlot

Whyhadn’t I thoughtof it

before?Claudie Pierlot has only

just crossed the Channel. It’s all

neat, skinny tailoring and

model-off-duty nonchalance,

founded in 1984 by its namesake

designer. Pierlot was a veteran of

the fashion world who wanted to

create a line with the archetypal

Parisian girl in mind. Now run by a

team that includes sisters Evelyne

Chétrite and Judith Milgrom, the

founders of Sandro and Maje.

Whyitworks forwork: It has a

polished, sporty vibe that gives

even the smartest pieces an edge.

Whois theClaudiePierlotgirl?

Elegant with an understated

sexiness – think Julia Restoin

Roitfeld or Elisa Sednaoui.

TheELLEEdit:The navy patent

skirt, the Le Smoking tux and the

black jodhpur trousers.

Howmuch?£80–£450

Stockists:Harvey Nichols;

Selfridges

  



VISCOSE

COAT,

£560 SILK

BLOUSE,

£110

WOOL

SKIRT,

£125

WOOL

COAT,

£285

COTTON

DRESS,

£155

WOOL

TROUSERS,

£125

SILK

SHIRT,

£170

WOOL

COAT,

£295

WOOL-MIX

JUMPER,

£350

COTTON

SHIRT,

£243

SEE IT
Formoreworkwear ideas, go

to elleuk.com/style/work-style
Who? Ganni

Why hadn’t I thought of it

before? The label began in 2000

as a capsule line of T-shirts and

cashmere, designed by gallery

owner Frans Truelsen, before

he joined forces with current

Creative Director, Ditte Reffstrup,

to transform it into a credible label.

We’re focused on the feminine

separates and coats.

Why it works for work: It’s pretty

and modern with a hint of fun.

Who is the Ganni girl? Kirsten

Dunst inTheVirginSuicidesmeets

Audrey Hepburn inFunnyFace.

The ELLE Edit: The checked wool

coat, the wool jacket, the wide-leg

trousers and the silk blouse.

How much? £50-£390

Stockists: Anthropologie;

my-wardrobe.com; asos.com

STUDIO NICHOLSON

GANNI

Who? Bimba & Lola

Why hadn’t I thought of it

before? Bimba & Lola came to the

UK two years ago, but we are still

cottoning on. Which means there’s

less chance of your colleagues

wearing the same pieces as you.

The label covers the basics, then

adds prints and florals for impact.

Why it works for work: It’s a

one-stop shop for the office.

Who is the Bimba & Lola girl?

She’s channelling Taylor Tomasi

Hill – ladylike, polished and fun.

The ELLE Edit: The floral shirt

and skirt, the leather bags and

the tweed coat.

How much? Accessories from

£20, clothes £30-£2,260

Stockists: Westfield White City

W11; South Molton Street W1;

Westbourne Grove W2;

bimbaylola.com

BIMBA & LOLA

ELLEUK.COM
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Who? Studio Nicholson

Why hadn’t I thought of it

before? The label has existed 

since 2010. Nick Wakeman, a

former menswear designer,

conjures pieces that have their

roots in Savile Row but are cut

with a woman’s shape in mind.

They’re simple, androgynous

and unadorned. Wakeman plays

around with textures and block

colour, but avoids print. No skirts.

Why it works for work: It’s smart, 

simple and easy – anything that 

makes getting dressed on a 

Monday morning more bearable 

works for us.

Who is the Studio Nicholson 

girl? Low-maintenance, fuss-free 

and channelling Phoebe Philo.

The ELLE Edit: The white

short-sleeved cotton dress shirt, 

the dusty pink cocoon top and all 

of the neatly tailored trousers.  

How much? £180-£560

Stockists:Stockists: The Shop At Bluebird;

my-wardrobe.com
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35

DKNY
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D
Le
at
he
r,
£2
47

CHLOÉ

INVESTMENT

PIECES FORNOW

Bye-byesecondbag–theseareserious-sizetotes
Heavyhitters
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MULBERRY Leather, £1,200

ASO
S

Leath
er and fe

lt,
£45

POLLINI Leather, £665

MARNI

BO
SS

Leath
er,

£450

AD
D T

O

BA
SK

ET

SMYTHSON Leather, £995

EMPORIO ARMANI

RADLEY Leather, £199

ELLEUK.COM
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Big
spenders

Theessential buildingblocks for yourworkwardrobe
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KURT GEIGER Ponyskin shoes, £250

ALDO
Leather shoes, £70

NEXT Faux-leather boots, £46

RAG & BONE

ZARA
Leather shoes, £49.99

TOMMY HILFIGER

DAKS

N
E
X
T

Fau
x-

le
ath

er b
oots

, £
4
5
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INVESTMENT

PIECES FORNOW

The power shoeThe power shoe
Dressforsuccess fromthefeetup  

http://ELLEUK.COM


NEXT Faux-leather patent boots, £60

COS Leather boots, £150

& OT
HER S

TORI
ES Le

ather
shoes

, £125

CHLOÉ

RUSSELL & BROMLEY Leather and suede shoes, £245

L.
K.
BE
NN
ET
T
Po
ny
sk
in
sh
oe
s,
£2
10

‘The RIGHTPAIR of shoes can give you a lift
(and we DON’T JUSTmean literally)’
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5

16

SEE IT
Themore great investment

pieces at elleuk.com/fashion

BI
M
BA

&
LO
LA
Co
tt
on
an
d f
ur
, £
43
0

G
A
N
N
I W
oo
l,
£2
38

TOPSHOP UNIQUE

CÉLINE

NEX
T W

ool
mix

, £8
0

‘The beauty of a great coat is its POWER to
make you feel inCHARGE (oh, and warm!)’

INVESTMENT

PIECES FORNOW
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IRIS & INK Wool andcashmere, £225

ZARA Woolmix, £129

&
OT
HE
R
ST
O
RI
ES
W
oo
l, £
16
5

WHISTLES Wool-mix, £450

SAN
DRO

Leather and
wool, £529

H&M
Wool

mix, £
79.99

CARVEN

STELLA McCARTNEY

ELLEUK.COM
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It’sacover-up
Nothingcloaksyouinconfidencelikeagoodcoat  

http://ELLEUK.COM


Wool jacket,

£525,BlkDnm.

Cotton-mix

top,£16,Next.

Angora jumper,

£45,Oasis.

Polyester

skirt,£34.99,

H&M.Metal

earrings (worn

throughout),£5,

Next.Coated-

steelwatch,

£249, Seiko

18

  



Viscose-mix

jacket,£65,

matching

trousers,£40,

cotton-mix

top,£16, and

faux-leather belt,

£12, all Next.

Calfair shoes,

£225, Whistles.

Titanium watch,

£475, Casio.

Leather iPad

case,£125,

Michael

Michael Kors

earN
your

sTriPes

‘Purpose 
and 

function 
can  
still  
be 

stylish’

Mix up
masculine
tailoring
with
feminine
neutrals
to create
a look
that
shows
you
mean
business
PhoTograPhy:

Jam

sTyLiNg:

Donna Wallace

  



Wool-mixcoat,

£110,Asos.Silk

dress,£175,

Whistles.Suede

shoes,£70,Aldo.

Silverring (worn

throughout),£90,

Trollbeads.Silver

bangle,£295,

GeorgJensen.

Silverwatch,£475,

Gucci.Leather

bag,£1,295,

AnyaHindmarch

earn your

stripes

  



Polyester

jumpsuit,

£35,Monki.

Cashmere

jumper,£279,

Jigsaw.Cotton-

mixshirt (worn

throughout),

£35,Next.

Leather-mix

shoes,£50,

River Island.

Coated-steel

watch,Seiko,

asbefore

21
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‘Amplified 
proportions 

say, “Don’t 
mess  

with me”’

  



Woolcoat,

£349,Hobbs.

Cotton jumpsuit,

£60,Asos.

Cashmereand

cotton jumper,

£255,Negarin.

CalCairshoes,as

before.Stainless

steelandrose-

goldwatch,£229,

MarcbyMarc

Jacobs.Leather

bag,£129,Reiss
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Wool-mixdress,

£175,Karen

Millen.Cottontop,

£49,Cos.Leather

shoes (worn

throughout),

£185,Whistles.

Stainlesssteel,

motherofpearl

andsatinwatch,

£199,Bulova.

Sterlingsilverand

cubiczirconiaring

(on lefthand),

£70, Pandora

  



Patent-leather

top,£195,

PaperLondon.

Cottontrousers,

£236.50, Pinko.

Leatherbag,

£610,Emporio

Armani.Rubber

watch,£1,325,

Rado

earn

yourstripes

  



Wool-mix

coat,£199,

Autographat

Marks&Spencer.

Cotton-mix

top,£320,

andmatching

trousers,£320,

bothTibi.

Cottonand

metal shirt

(underneath),

£26,Next.

Leatherand

suedebag,

£1,100,Tod’s.

Titaniumwatch

( justseen),

£475,Casio

earn your

stripes

  



Wool-mix coat,

£99.99, Mango.

Silk jumper,£550,

Christopher

Kane. Leather

skirt,£275, Paper

London. Titanium

watch, as before.

Sterling silver and

cubic zirconia

ring, as before.

Leather bag,

£685, Coach

27

‘Hard-
edged 

masculinity 
is 

softened 
with 

colour 
and 

texture’

Hair: Frederico

Ghezzi at CLM

using Bumble

and bumble.

MaKe-uP:

Jo Frost at

CLM using

Giorgio armani.

SeT deSiGn:

Burrsaw Canter.

ModeL:

Leyva Sanchez

at Models 1.

Special thanks

toHeal’s for

all the chairs

  



My
first
day...
For good or
bad, the outfits
we choose
for our first
day in a new
job are always
memorable.
Here, 10
inspirational
women share
their workwear
stories...

Lisa ELdridgE Make-Up Artist
‘Looking clean, fresh and professional is key. I would be

unimpressed if an assistant turned up for a shoot covered in

make-up, tottering in heels. If I’m going to a client’s hotel room

to get them ready for a red-carpet event, I don’t want to look

too overdressed – they’re the star, not me. Dress for the job

you do; anything else is just a distraction, for everyone.’

‘For my first day of work
at RandomHouse in New
York I wore an olive-green
linen trouser suit with, if
I remember correctly, a
cantaloupe-orange blouse.
I accessorised with Oxford
leather brogues and, weirdly,
a briefcase – a major faux
pas because nobody carried
a briefcase, especially not
editorial assistants. You
should never try to make
a splash on the first day at
work. Remember, you’re not
going to a party, so don’t
overdo it. After all, you want
to be recognised for who you
are, not what you’re wearing.’

a.m.
homEs
Author of the
Women’s Prize
For Fiction-
winning novel,
May We Be
Forgiven

Fiona LEahy

Creative Event
Designer & Producer
‘The most

memorable

work moment I

had was to do with

an outfit disaster.

I was interviewing

with Jade Jagger

for a position

at her jewellery

design company,

Jade Inc. The heel

of my Sigerson

Morrison shoe

broke and I had

to drag one leg

behind me, but

I got the job.

Clothing is a

powerful tool with

which to project

your image. Dress

for the person

you want to be.’

‘I believe workwear has to be a

balance between one’s personality

and the culture of the company.

My general rule is to wear one

striking piece (colour or shape)

with some really cool basics. At

Harrods, where black was the

uniform colour, I wore a beautifully

shaped felt midi skirt by Giles with

a small black tux jacket. When I

first met Victoria Beckham, I was

wearing a short-sleeved cerise

shirt by Vivienne Westwood with

slim trousers and some mid-heel

Balenciaga shoes. I haven’t asked

her what she thought, but we have

been working together ever since.’

susannE

TidE-FraTEr

Fashion Director at
Victoria Beckham
and Brand &
Strategy Director
at Farfetch.com

‘On my first day cocktail waitressing

at Pravda, New York, in 1996, the

manager asked me to wear a black

dress. The only black dress I owned at

the time was an Alaïa jersey one with

a strappy criss-cross cut-out back.

I felt great and the dress was a hit

with customers, although the other

waitresses weren’t so impressed.

I wasn’t trying to

show off, it was

just the only black

dress I owned. My

top tip is to avoid

trying out a new

look on a first day.

It has never worked

out well for me.

I pick a tried and

tested look that

I feel confident in.’

gaby basora

Designer and founder of Tucker

28
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READ IT
TeamELLEshare their stories

fromtheir first dayatwork

at elleuk.com/style

EMINE SANER
Journalist
‘Simultaneously safe and
dangerous is how I’d describe
my outfit on the first day
of my new job at a national
newspaper. Safe, because
I was dressed all in black,
and dangerous because I was
wearing very high heels – and
I hardly ever wear heels. Nor,
it turned out, did anyone else
at the paper. I had tried to go
for a professional look, the
kind of outfit I imagined an
older, high-powered woman
might wear, but instead I
looked – and felt – like a little
girl playing dress-up. I could
barely walk in my shoes,
which meant I sat at my
desk not talking to anyone.
My natural “style” soon took
over: occasionally odd (my
friend Hannah called me
Betty Suarez for a while, after
saying my outfits reminded
her of Ugly Betty) but still
smart. Now, I try to organise
what I’m wearing the night
before to avoid morning
indecision and ensure my
clothes are at least clean,
if sometimes mismatched.’

FASHION

FIRST-DAY

OUTFIT

ELLEUK.COM
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POLLY STAPLE

Director of the Chisenhale Gallery
‘I’ve spent most of my working life

in contemporary art environments

– as Director of Frieze Projects

and now as Director of Chisenhale

Gallery – where the dress code

is fairly relaxed. For many years

I’ve been wearing an informal

uniform similar to the outfit I wore

on my first day at Chisenhale – a

vintage-grey marl Maui and Sons

T-shirt (turned inside out), Lee

jeans and white Reebok Classics.

It’s practical and low key, and can

work well for a busy schedule,

from installing an exhibition with

an artist to meeting sponsors

in a boardroom. Of course, I’m

interested in fashion and design

and, depending on the occasion or

the day’s meetings, I’ll mix in more

statement pieces from Cos, Folk

and Margiela, or vintage one-offs.

Artists can wear what they like, so

I take my cue from them.’

HARRIET STEWART

Market &
Retail Editor, ELLE
‘I love short skirts,

but they don’t

give the right

impression on

a first day. I side-

stepped the micro

minis in favour of

a Céline-esque

one from Zara for

my ELLE debut.

It’s grown-up and

makes me feel

the part. I prefer

an understated

outfit for the office

so a plain cobalt-

blue jumper and

white leather

loafers completed

the look – it’s

better not to

shout too loud on

your first day.’

LAUREN STEVENSON
Head of PR &
Communications
at Harrods
‘For my first day in my
current job, I wore a black
Michael Kors sleeveless
blazer, wrapped over
a black leather McQ
Alexander McQueen A-line
skirt, cinched at the waist
with a Sophie Hulme gold
belt. I accessorised with
nude Valentino Rockstud
stilettos and a gold
Kenneth Jay Lane cuff.
When you first meet your
team, it’s just as important
to feel comfortable as it is
to project an image. You
want to present yourself
and be remembered for
you and the job you are
going to do, rather than the
brightly coloured dress that
you were wearing. Avoid
anything low cut, tight,
short or with a bold print
– what you are wearing
should never shout louder
than you could.’

‘For my arrival at ELLE,
I wore a pair of J.Crew
trousers, which I felt
confident no one else
would be wearing and
made me feel comfortable.
I teamed the trousers with
a black structured top from
Club Monaco and peep-toe
boots from Barney’s CO-
OP. I carried a Tod’s bag
with pockets for all
my first-day needs.’

SUZANNE

SYKES

Creative
Director,
ELLE
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BUY IT
Seemore amazing accessories

to buy at elleuk.com/fashion

MULBERRY Leather bag, £695

MICHAEL KORS Leather shoes, £130
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Woo
l bla

zer,
£22
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COS Wool trousers, £79

BOD
EN

Cot
ton

shir
t, £5

9

Workwearheroes
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WHISTLES Polyester dress, £110

BOS
S W

ool
jum

per,
£139
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0

CARVEN Viscose-mix skirt, £250

ES
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SP
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irt
, £6
45

NEXT Poly
ester-mix b

louse, £38

NEXT Polyester-mix skirt, £32

ULTIMATE

WORKWEAR

ELLEUK.COM

  

http://ELLEUK.COM


W
O
O
L-
M
IX
C
O
AT
,£
15
0
,C
O
S

SILK-CREPE JUMPSUIT, £249,

BY MALENE BIRGER

SUEDE AND LEATHER BAG, £860,

SAINT LAURENT BY HEDI SLIMANE

WOOL AND COTTON JACKET, £495,

ISABEL MARANT

STYLE IT
See theseason’smust-

have itemsatelleuk.com/

fashion/what-to-wear

SIMONE ROCHA

DRESSINGUP:

What towear for
the jobyouwant

PLAYWITHCOLOUR

Not everyone suits black.Aneutral
palette is a good foundation tobuild
outfits around, but considernudes,
whites, greys andblush tones.
I gravitate towardsnavybut
I haveplayful days too.Don’t be
afraidof print andcolour. If a red
shirt suits you, putting it onwill
transformyour look.Autumn/winter
2013 is the season to experiment
with colour. I’ve just bought some
soft pinkSimoneRocha trousers,
they’rewide-leggedand smart –
a greatworkpiece.Tweakand
exchange things this season; swap
black for palepink. I dare you.

IFYOUBUYONETHING,

MAKE ITAJACKET

Weara jacket inan interviewand
you’ll be takenmore seriously. It
doesn’t need tobe structuredand
formal. It couldbea softly tailored
IsabelMarant croppedone.Cos,
Whistles andHobbsaredoing
amazingpieces. I’malso interested
to seewhatGapwill dowith
RebekkaBayat thehelm.

ACCESSORIESAREFRIENDS

Agood shoe transformsyou. I
wearmysilverPradawedges loads
– they’renooffice stiletto, but they’re
brilliant fornow. If I’mnotwearing
them, I keep themundermydesk.
I used toput onheels and feel
powerful; now, I carry a great
handbag.At themoment it’s Saint
Laurent’s black shopper – it’s
simple andgoeswith everything.
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ThePowerWomanhasreturnedand the catwalks
werepackedwith stridingover-achievers.Now’s
the time toampupyourworkingwardrobe, says
ELLEFashionDirectorAnne-MarieCurtis

SAYNOTO

FLIP-FLOPS

Doyour superiors
look like they’ve just
returned froma

festival?No. Imaginewhere you
want tobe infiveyears’ timeand
dress for that role.Alwaysproject
yourbest possible self. Looking
put togetherhas a lot todowith
groomingandknowingwhat looks
goodonyou. If younail that, you
will appearmore confident.
Wearing clothes thatfitwell is key.

DRESSEMOTIONALLY

Decidingwhat towear inall
situations shouldbe emotionally
driven.Youhave to lovepieces for
themtobecomebasics.Dressing
forwork isn’t about inventinga
professional persona.Don’t think
youneedaworkuniform–you’ll
neverpersuademe intoapencil
skirt because theydon’t suitme.
Sometimes, the things that become
your staples surprise you. Iwear
mynavy Josephdungarees to the
officebut I bought themonawhim.
Tailoring is brilliant butdoesn’t
have tobe classic – yourheropiece
couldbeawell-cut jumpsuit.
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see it
For more office-friendly beauty  

tips, go to elleuk.com/beauty

Groomed for success 
ELLE Beauty Director Sophie Beresiner 

shares her tips for making an impression                                                 

crÈme de la mer
the radiance
concealer, £45
covers dark circles 
without making you  
look panda-eyed in your 
security pass photo.

nars Blush in
luster, £21.50
a glowing, ever-so-
slightly dewy flush  
says, ‘i  won’t be  
taking sick days  
any time soon.’

Dressing for the occasion  

is so important – and it’s no  

different with make-up. Just  

as I didn’t want to look try-hard  

on my first day at ELLE (fluoro 

Louboutins were a step too  

far), neon lippie sends the  

same signals. My philosophy:   

look groomed but understated.  

Arm yourselves with my  

essentials, pronto…

mac lipstick in
please me, £15
loud lipstick is too much 
for day – this subtle shade 
will warm your complexion.

chloé love chloé
perFume, £42
a smell that is interesting 
and comforting in equal 
measures is a safe bet. 
pretty but elegant does  
it for me.

chanel poudre
universelle liBre
natural Finish
loose powder, £36
a compact fancy enough to 
flash is a new-desk staple.dior crÈme aBricot

FortiFying cream
For nails, £15.60
ragged nails will show  
a crack in your calm 
demeanour. this cuticle 
balm won’t.

smashBox
Brow tech to
go in taupe, £19
a power brow does  
the subtle job of  
making you look tidy, 
grown up and, well, 
powerful. make your 
arch appear higher by 
concentrating shading  
on the top edge of your 
natural brow, and 
highlight just below.

guerlain tenue
de perFection
Foundation, £41.80
the essential stress-
buffer, so nothing will 
interfere with your skin.

clinique
high lengths
mascara,
£16.50
opening up your  
eyes will make you 
look alert and friendly.  
the white eyeliner 
trick is a little too 
perky for a first 
meeting, but this 
curling mascara  
will do the job.
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The age of
elegance
is back.
For key
pieces
that will
give your
wardrobe
maximum
staying
power,
look no
further
than Next
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Satin blouse, £38. Satin skirt, £32. Faux-fur coat, £110. Faux-leather shoes, £30

ELLE PROMOT ION

  



Satin blouse, £28. Satin skirt, £32

ELLE PROMOT ION

  



Cotton-mix jacket, £60. Cotton-mix
skirt, £30. Faux-leather belt, £10

  



Cot
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32.
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Lace-panelmaxi-dress, £100
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Wool-mix coat, £85.Wool-mix skirt, £25. Faux-

leather tote, £32. Faux-leather ankle boots, £45

Wina
stunning
new-season
wardrobe
fromNext
Get set for a stylish
new seasonwith
£500 to spendon the
stunning autumn/
winter 2013 collection
atNext. Plus, there
are three additional
runner-upprizes of
£100 and four of £50.
Foryourchance towin
one of these prizes,
simply visit elleuk.
com/competitions
and enter your details
as requested.Closing
date for entries is
5November 2013.
Good luck!
All items featuredare

available fromNext

stores.Call0844844

8939orvisitnext.co.uk.

Shopby10pmfor

delivery tomorrow*

ELLE PROMOT ION
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Silk-mixskirt,
£135,Whistles.
Leathertop,£150,
BananaRepublic.
Shearlingand
leathershoes,£295,
L.K.Bennett.
Leathercase,
£95,AllSaints

Invest in one of this season’s great
skirts and you’ll have a wardrobe
staple that just keeps on giving

StylingDonnaWallace

PhotographyVictoriaAdamson

‘Navy ismyfavourite colour
forwork. I addredororange
lipstick foraflashofcolour’

‘I look for skirts
with defined

waists, so I can
tuck in a crisp

white shirt’
‘Portfolioclutchesmakeaneffortlessly stylish laptopcase’

‘I alwayskeepaccessories inmydeskdrawer
to styleupanoutfit forafter-workdrinks’

Woolbrocadeskirt,
£520,Stella
McCartneyat
Liberty.Cotton
shirt,£35,and
faux-leathershoes,
£28,bothNext.
Leatherbag,£225,
Smythson.Cotton
topandtights,
bothLisa’sown

Silk-jaquardskirt,
£365,Ostwald
Helgason.Cotton
jacket,£351,MM6.
Silkshirt,£60,
Next.Leatherand
suedebag,£1,290,
Tod’s.Leather
shoes,Phoebe’s
own,Topshop

LISA RAHMAN
DEPUTY ART DIRECTOR

ELLE
WEARS
THE
SKIRT

PHOEBE SING
DESIGNER

AOIBHEANN FOLEY
MARKETING MANAGER
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‘Keep it simple. You don’t want
your clothes to detract from your

ability to do your job’

‘A camo-print skirtmakesan impact
– justwhat youneedatwork!’

‘Accessories innude tonespull this look together for theoffice’

Silk skirt, £645,
Christopher
Kane. Wool
jumper, £159,
Maje. Leather
shoes, £155,
Russell &
Bromley.
Leather bag, £650,
Kate Moss for
Longchamp.
Rose-gold watch,
£45, Next

Polyester-mix 
skirt, £39.99, 

H&M. Leather 
jacket, £955, 
Marc Cain. 

Polyester-mix 
top, £242.69, 
Tibi. Leather 

bag, £345, 
Sandro. Boots, 

Christian 
Louboutin, 

Donna’s own

Leather skirt,
£850, Richard
Nicoll. Wool-mix
jumper, £79,
Mint Velvet.
Leather shoes,
£240, Kurt
Geiger. Leather
bag, £850, Anya
Hindmarch

‘You can do rucksacks
for work, just stick to luxe

fabrics like leather’

‘Anklebootsaremywinter
staple. Smart, classic, cool’

DONNA WALLACE
ACCESSORIES EDITOR

FERN ROSS
CHIEF SUB-EDITOR/
PRODUCTION EDITOR

SARAH BONSER
FASHION ASSISTANT
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‘When choosing a skirt for work, I look for
something with structure. Sturdy fabrics and

tailoring are key to looking polished’

‘I always sit down in the changing room when trying
on workwear. I need to feel comfortable all day long’

‘Scuba-style neoprene may seem an
odd choice for the office, but it holds its
shape brilliantly and doesn’t crease’

‘Never underestimate the power of a great bag.
This ponyskin clutch is a day-to-night wonder’

MIETTE 

L. JOHNSON
ART DIRECTOR

NATASHA

PEARLMAN
DEPUTY EDITOR

CHARLIE GOWANS-

EGLINTON
FASHION INTERN

Woolskirt,
£110,andwool
top,£99,both
HobbsLondon.
Leathershoes,
£132,Guess.
Leatherand
ponyskinbag,
£45,Next.
Metalring,£12,
&OtherStories

Silkskirt,
£3,240,Mary
Katrantzou.
Coatedwool
jumper,£199,
Sandro.Leather
shoes,£245,
L.K.Bennett.
Leatherbag,
£295,Coach

Neopreneskirt,
£69,Cos.Wool-
mix jumper,
£34.99,H&M.
Leatherbag,
£115,Michael
MichaelKors.
Suedeshoes,
Charlie’sown
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‘Acrispwhite shirt showsyoumeanbusiness’

‘Tailoring, tailoringandmore tailoring.
That’smyworkwearmantra’

‘If Ihavean importantday, Idress fromthe feet
up.Your shoesdictatehowyouwalk intoa room’

‘Alwaysbemindful of fabrics that
create staticwhenwornwith tights.
A clinging skirt is anofficeno-no!’

GILLIAN BRETT
EDITOR-IN-CHIEF’S PA/
EDITORIAL ASSISTANT

LEISA BARNETT
NEWS & SOCIAL
MEDIA EDITOR

Cotton-mixskirt,
£410,SeaNY.
Cottonshirt,
£34.95,Gap.
Suedeshoes,
£250,Alice
+Olivia.Leather
andsuedebag,
£315,Sandro

Crepeskirt,£32,
Next.Cotton-
mixtop,£686,
SophieHulme.
Leathershoes,
£60,Office.
Leatherbag,
£250,Whistles

STYLE IT SeewhatELLE
wears towork at elleuk.com/

style/what-elle-wears

  

http://ELLEUK.COM
http://elleuk.com/style/what-elle-wears
http://elleuk.com/style/what-elle-wears


ELLEUK.COM

Every woman
has her own
secrets to
navigating
the workwear
labyrinth.
These four
professionals
share theirs

HOW
I MAKE

IT 
WORK

WORDS:

Lou Stoppard

PHOTOGRAPHY:

Kitty Riddell

IMOGENSNELL,24

FASHIONCOMMUNICATION

&PROMOTIONSTUDENT

ATCENTRALSAINTMARTINS

COLLEGEOFARTANDDESIGN

‘AtCentral SaintMartins I’ve
felt free to explorehow Ipresent
myself. It’s aboutwearingwhat
youwant,which is liberating.
‘In fashion, you’re exposed

to clothes andaccessories but,
because you’re so busy, you
can’twear them.Thankfully,
I’mhappy in jeans. I planmy
clothes around thework-life-
school balance. I go for vintage
French itemsandprioritise
comfort andpracticality. If I
try to dress for something or
someone, I feel self-conscious.
It’s important towearwhat
suits youwithout external
pressures.
‘Evenwhenhelping stylists

with their own strong aesthetic,
I’mnever tempted to change
my style. I love the idea of
eccentric oldwomenwhoare
known forwearing only black,
or asymmetric plastic glasses.
I hope tohave a trademark.’

  

http://ELLEUK.COM


49

ElizabEthbEntlEy,30

DirectorofDigital

Strategy& innovationat

creativecommunicationS

agencyWieDen+KenneDy

‘I’veworked in both corporate
and creative environments
and there is a big difference.
AtWieden+Kennedy, you
canusewhat youwear as an
extensionofwhoyouare.
Aphrase I cameacross on
aproject read, “Themost
creativemoment of awoman’s
day iswhen she stands in front
of herwardrobe at 7.30am.”
I agree. It’s about dressing for
the day youwant tohave.
‘Our agency is based in

London’s Shoreditch, a creative
area, sowe’re informal. But
there’s an expectation to take
pride in our appearance.We
wear trainers, butwe’re not
scruffy.Thewomen Iwork
withdon’t have awork
wardrobe.We socialise
together, sowe knoweach
other in “real life”.Wedon’t
need to create differentwork
andhomepersonas.
‘My role has becomedigitally

focused, so portal brands like
Farfetch interestme, and I try
to look beyondLondon. I love
blogs andTumblr. Instagram
isgreat for sharing ideaswith

friends.’ ›

maKe it

WorK

  



sharonskinner,23

AssociAteAtAmAnAgement

consultAncyfirm

‘Clothing is about presence.
As awoman, that canbe
harder to establish in a
male-dominated environment,
so Iwear something that gives
me confidence but still reflects
mypersonality. I try to dress
in a classicway so that clients
noticeme rather than
myclothes, but I’ll use
accessories to expressmy
femininity. I like handbags
fromPradaorValentino and
I buy great shoes, usually
fromL.K.Bennett orChristian
Louboutin. Investment pieces
areworth spendingmore on.
‘As amanagement

consultant, Iworkwithmany
clients, so I complement their
working stylewithmyown.
Howyoudress canhelp you
build a rapportwithpeople.
Our clients range frombanks
through tomedia or charity
companies – you couldn’twear
the sameoutfit for all of them.
‘I dress aspirationally. If I

have a toughday ahead, I’ll put
more effort intowhat I’mgoing
towear – though that’s easier
onMondays thanonFridays!’
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NATALIABARBIERI, 33

CO-FOUNDEROFSHOE

LABELBIONDACASTANA

‘If you tell people youwork in
fashion, they’re going to judge
youonwhat youwear. Itwould
be impossible for themnot to.
Youare your ownadvert, so it
would give thewrongmessage
if I didn’twear the accessories
I design.There is pressure to
look slick, and there should be
– you’re selling an expensive
product andyouwant people
to buy into your lifestyle.
‘Dressingwell is 50%

grooming. You could be in a
T-shirt and jeans but goodhair
andnailsmakewhat youare
wearing seemmore expensive.
That’s one of the benefits of
being awoman.
‘Whileworking in fashion,

I’ve becomemore relaxed in
what Iwear. I don’t try to show
off like I used towhen Iwas
trying to break into the fashion
industry after a career in
investment banking. I know,
quite a change! I keepmy look
minimal anduse statement
jewellery fromAvenue 32, a
good leather bagwith chunky
goldhardware (and enough
room formy laptop and
paperwork) andgreat shoes
frommyown label. That’s
probablywhy I’man
accessories designer – they
give youflexibility and can
update your look instantly.
‘I don’t need towear apower

suit tomakeme feel strong.
It’s all about the shoes forme.
Theminute I putmyheels on,
I’m ready for the day.’�

MAKE IT

WORK

TWEET IT
How do you make your wardrobe work 

for the office? Tweet us @ELLEUK

  

http://ELLEUK.COM


TAKE
TWO
TRENDS

Evening
elegance
gives way
to easy
daytime
style,
courtesy
of Next

JEWELLED FABRIC CLUTCHES, £22 EACH
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ELLE PROMOT ION

JEWELLED EARRINGS, £12

VELVET SHOES, £3
2

LACE & VELV
ET DRES

S, £6
8

VISCOSE-M
IX

DRES
S, £5

0

FAUX-LEATHER SHOES, £45

VELV
ET TROUSERS, £4

0

FA
UX-LEATHER-

TRIM
MED CAPE, £3

5

VISCOSE-M
IX

EMBELLISHED

JACKET,
£8

5

LACE DRES
S, £6

0

RINGS, £7
(SET OF THREE)

SEQ
UINNED SHIRT,

£3
6

MES
H & EMBELLISHED

DRES
S, £12

5

FA
UX-FUR CAPE, £3

5
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ELLE PROMOT ION

LEATHER BOOTS, £70

FAUX-FUR TOP, £32

COTTON SHIRT, £24

FAUX-FUR SATCHEL, £26

VISCOSE-MIX TROUSERS, £42

FAUX-FUR GILET, £28

WOOL-MIX SKIRT, £30

LEATHER BOOTS, £85

VISCOSE-MIX TROUSERS, £38

FAUX-FUR EARMUFFS, £10

WOOL-MIX JACKET, £45

TASSLE SCARF, £16

FAUX-FUR GILET, £55

  



SHOP IT
Discover andbuy the full

a/w2013 collection from

Next online atnext.co.uk

WOOL-MIX JUMPER, £38

  

http://next.co.uk
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tool up
Need to dress up your desktop? Take 
your pick from a mix of stationery that your 
colleagues will definitely try to steal
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greybackground:

1 kraft envelopes, £6,Midori at

Present &Correct 2notecards,

£5.75,Present &Correct 3

Pencil, £5,Alexander Hulme at

Twentytwentyone 4Stapler, £17,

Craft Design Technology at The

GoodhoodStore 5glass water

bottle, £26,Serax at TheGoodhood

Store 6 ‘Merci!’ card, £3.60,Quill

London 7 eraser, £1.25,Present

&Correct 8rose gold-plated

uSb stick, £59,EmptyMemory

at Harrods 9brass number clips,

£14.50,Midori at Present &Correct

10rubber bands, £2, Labour &

Wait 11 ‘Hello!’ tag, £1.50,Present

&Correct 12brass ‘Tool The

Mathematician’ set, £80; brass ‘Tool

The copycat’ set, £50, TomDixon 13

desk calendar, £32.50,Present &

Correct 14notepad, £4.50,Present

&Correct 15 Le cahier journal,

£19,Quill London 16brass pencil,

£14.99; and brass pen, £19.99, both

Midori at TheGoodhoodStore

17brass scissors, £9.95,Hay at

Liberty 18 Iroshizuku ink in kon-peki

(cerulean), £31.99,Pilot at Cult Pens

19 Fountain pen, £58,Kaweco at

Cult Pens 20Q&a notebook, £14,

Anthropologie 21 ‘Letterbox Paris’

wooden pencil sharpener, £7.95,

Liberty 22 Vintage Spanish pins,

£6.50,Present &Correct 23box of

Hb pencils, £17 for 12,Craft Design

Technology at TheGoodhoodStore

57

accessories

tool up
PInk background:

1Pencils, 85p each,Unique&Unity

2notebooks, £13each,Leuchtturm

19173correction tape, £3.05 each,

Pentel atCultPens4Tapes, £5

for two,WashiTapes5 ‘arlequinH’

pencil, £60,Hermès6Stainless-

steel pen, £8.99,SharpieatCult

Pens7Leatherpaperweight, £290,

Hermès8 ‘Productive’ notebook, £15,

TheSchoolOfLifeatSelfridges

9clock, £19.95,Muji 10Two-tone

string, £14.50,Present&Correct

11envelope, part of a set, £26,The

GrosvenorStationeryCompany

12calfskin iPad case, £540,Hermès

13Woodpen, £5.85,Delfonics at

Present&Correct 14Pencil leads, £3,

TheGoodhoodStore 15calculator,

£20,Mark’s 16eraser, £99,Graf

vonFaber-Castell atCultPens 17

In-trays: grey, £14.95; yellow, £24.95;

red, £34.95,Kaleido at Liberty 18

calculator, £9.95,Muji 19Sticky

notes, £4.95each,HayatLiberty20

notepad, £19,HayatTheGoodhood

Store 21Tape, £14.99 for five,Washi

Tapes22rubberbands,£1.50,Wilko

23Pencils (part of a set), £46,Quill

London24Leather notebook, £75,

Smythson25aluminiumfountainpen,

£58,Kawecoat Labour&Wait 26

Leather iPhone case, £80,Smythson

27Leatherpurse, £55,Commedes

Garçons atDoverStreetMarket

28coloured leads£2.64,CultPens

29colouredstaples, 99p for 3,000;

metal staples, 99p for 5,000,The

Works30uSbstick, £185,Hermès  
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Termsandconditions:Offer valid forUKsubscriptionsbyDirectDebit. Closingdate 1November 2013. *After your first 12 issues, your subscriptionwill runat the low rate of £30every 12

issuesthereafter.Subscriptionsmaybecancelledbyproviding28days’notice.Freegiftavailablewhilestockslastandmayvaryfromproductshown.Allow28workingdaysfordeliveryof

gift. You will be advised of commencement issue within 14 days. Cannot be used in conjunction with any other offer. Minimum subscription term is 12 issues. For overseas rates, visit

qualitymagazines.co.uk or call (0044 1858) 438 797. Lines open weekdays 8am-9pm and Saturdays 8am-4pm. Hearst reserves the right to amend rates at any time upon notification.

Get 12 issues
of ELLE for£18*+
OLEHENRIKSEN truth
serumcollagenbooster,

worth £47

Receive
collectors’
covers and
monthlyoffers
just for you
when you join
ELLE: TheClub

andquote reference 1ES10192

to subscribe…visit
qualitymagazines.co.uk/es/olehenriksen

or call 0844848 1601

ÔThis is a beauty insider secret I almost donÕt want to share, itÕs that good. Your skin
will be clearer, fresher and more radiant, even before you put on your make-upÕ

SOPHIE BERESINER, ELLE BEAUTY DIRECTOR
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&OtherStoriesstories.com
A Acne shop.acnestudios.com

•Aldoaldoshoes.com •Alexander
Hulmetwentytwentyone.com •Alice+
Oliviaharveynichols.com •AllSaints
allsaints.com •Anthropologie
anthropologie.co.uk •AnyaHindmarch
anyahindmarch.com •Asosasos.com

B BananaRepublicbananarepublic.gap.
co.uk •BimbaandLolabimbaylola.com
•BlkDenimselfridges.com •Boden
boden.co.uk •Bosshugoboss.com
•Brooksbrooksengland.com
•Bulovahsamuel.com

C Cargobeautybay.com •Carven
selfridges.com •Casiocasio.co.uk
•ChanelBeautyhouseoffraser.co.uk
•Chantecailleuk.spacenk.com •Chloé
boots.com •ChristianLouboutin
christianlouboutin.com •Christopher
Kane liberty.co.uk •ClaudiePierlot
020 7352 4482 •Cliniqueclinique.co.uk
•Coastcoast-stores.com •Collection
collectioncosmetics.co.uk •Comme
desGarcons liberty.co.uk •Cos
cosstores.com •CraftDesign
Technologygoodhoodstore.com
Crèmedelamercremedelamer.co.uk

D DanielSandler feelunique.com
•DavidKirschuk.spacenk.com •Diego
DallaPalmadebenhams.com•Diordior.
com/beauty/gbr/ •Dunedune.co.uk

E EmporioArmaniarmani.com
•EmptyMemoryharrods.com
•EscadaSportharrods.com

F FolliFolliefollifollie.co.uk
G Gannimywardrobe.com •

Gapgap.co.uk •GeorgJensen

georgjensen.co.uk •Goodhood
goodhoodstore.com •Grafvon-Faber
Castellcultpens.com •Guccigucci.com
•Guerlainhouseoffraser.co.uk •Guess
houseoffraser.co.uk

H H&Mhm.com •Hayliberty.com
•Hermèshermes.com •HobbsLondon
hobbs.co.uk •Hourglass liberty.co.uk
•HugoBosshugoboss.com

I Iris&Inktheoutnet.com
J Jigsawjigsaw-online.com
K Kaleido liberty.co.uk •Karen

Millenkarenmillen.com •Kaweco
AlSportkaweco-pen.com •Kaweco
cultpens.com •Kenzokenzo.com •
Kerastasekerastase.co.uk •Kurt
Geigerkurtgeiger.com

L Laaellaael.com •LabourandWait
labourandwait.co.uk •Letterbox
Parisliberty.co.uk •Leuchtturm
leuchtturm1917.com •L.K.Bennett
lkbennett.com •Longchamp
longchamp.com

M Macmaccosmetics.co.uk •Marks&
Spencermarksandspencer.com •Maje
maje.com •MarcbyMarcJacobs
watchstation.co.uk •MarcCain
marc-cain.com •Mark’smarks-japan.eu
•MaryKatrantzoumatchesfashion.com
•MichaelKorsmichaelkors.com
•Midorigoodhoodstore.com •Mint
Velvetmintvelvet.co.uk •MM6
maisonmartinmargiela.com •Monki
monki.com •Mangomango.com •Muji
muji.co.uk •Mulberrymulberry.com

N NailsInc.nailsinc.com •Nars
narscosmetics.co.uk •Nextnext.co.uk

O Oasisoasis-stores.com •Officeoffice.co.uk

•OleHenriksen feelunique.com
•OstwaldHelgasonbrownsfashion.com

P Pandorapandora.net •PaperLondon
paperlondon.com •Paul&Joe
harrods.com •PentelPop’nPopcultpens.
com •PilotIroshizukucultpens.com
•Pollinipollini.com •PreenbyThornton
Bregazzinet-a-porter.com •Present
&Correctpresentandcorrect.com
•PrismLondonprismlondon.com

Q QuillLondonquilllondon.com
R Radleyradley.co.uk •Radorado.com

•Raoulfenwick.co.uk •Reissreiss.com
•Revlonrevlon.co.uk •Richard
Nicollselfridges.com •RiverIsland
riverisland.com •Russell&Bromley
russellandbromley.com

S SalvatoreFerragamoferragamo.com
•Sandrosandro-paris.com •TheSchool
ofLifeselfridges.com •SeaNYselfridges.
com •Seikoseiko.co.uk •Sharpie
cultpens.com •SimoneRochashop.
doverstreetmarket.com •Smashbox
smashbox.co.uk •Smythsonsmythson.
com •SophieHulmeharveynichols.com
•StellaMcCartneyliberty.co.uk •Stila
stila.co.uk •Stillsharveynichols.co.uk
•StudioNicholsonstudionicholson.com

T TheGrosvenorStationeryCompany
grosvenorstationerycompany.com •Tibi
selfridges.com •Tod’s tods.com •Tom
Dixon tomdixon.net •Topshop topshop.
com •ToryBurch toryburch.co.uk
•Trollbeads trollbeads.com

U Unique&Unityuniqueandunity.co.uk
W WashiTapeswashitapes.co.uk •Whistles

whistles.co.uk •Wilkowilko.com
Z Zarazara.com

ADDRESS

BOOK

ELLE

HANDYWORK

GUESSWHO?
Match theTeamELLEmemberwith theirhandwriting (if youcanread it)

GEORGIASIMMONDS

FeaturesAssistant

LISARAHMAN

DeputyArtDirector

CLAIRESIBBICK

Junior Sub-Editor

PHEBEHUNNICUTT

Digital Director

EMMASELLS

FashionFeaturesWriter

SOPHIEBERESINER

BeautyDirector
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